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UNIVERSITY OF JAMMU

MASTER OF BUSINESS ADMINISTRATION (MBA)
(cBcs)
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Semester-l

Course Code Paper Credits L.T-P
PSMBTClOl Management Perspective 4 3-1-0
PSIUBTCl 02 Principles of Marketing 4 3-1-0
PSMBTCl03 Legal Aspects of Business 4 3-1-0
PSMBTCl 04 lVlanagerial Economics 4 3-1-0
PSMBTCl05 Accounting for Managers 4 3-1-0
PSIVIBTCl 06 _ lf4pplications in lt/lanagement 4 3-1-0
PSMBTClOT Qu antitative Techniq ues 4 3-1 -0
PSNIBTCl Os Organizational Behaviou r 4 3-1-0
PSIVBTCl09 Business Communication

Viva-Voce
2 0-0-2

PSMBVCl lO 2 0-0-2
Total Jb

Semester-ll

Course Code Paper Credits L-T.P
PSIVBTC2Ol Business Environment 4 3-1 -0
PSMBTC202 Marketing Management 4 3-1-0
PSMBTC203 ft/anagement Science 4 3-1 -0
PSIVIBTC204 Human,Resource M anag ement 4 3-1-0
PSMBTCzOs Financial Management 4 3-1-0
PSMBTC206 Operations and Material Management 4 3-1-0
PSIMBTC2OT Management lnformation and 4 3-1-0

Decision Support Systems
PSIMBTC2OB Business Research Methods 2 1-1-0
PSMBTC209 Sales Tools & Technique 2 1-1-0
PSIV]BVC21O Viva-Voce 2 0-0-2

Total 34
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N{aster of Business Administration
IUBA (CBCS)

Semester- I

Course Title: Management Perspectives Maximum Marks: 100 Marks

course No.: PSIv{B TC I 01 Semester Examination: 60 Marks

Minirrum Contact hrs.: 45 Internal Assessrnent: 40 lv{arks

Duration of Exarnination: 3 hours

Total Credits: 4

(L-or the examination to be held in Dec.2019,2020 and 2021)

OBJECTIVES

The objective of the course to familiarizethe participants with the basic concepts. processes

and current issues in management and thus to enhance their understanding of how

organizations function and the complex relationship existing u'ithin the organization and

processes of management'

LTNIT-I

The management process and the natural of managerial work; the evolution of

management. current and emerging management thought: Approaches to manaeement;

the manager's complex envirotlment; Professionalization of management in India' The

nature and process of declsion-making' Decision making models: Groups and decision-

makin,g analyticai aids in decision making'

LINIT-II

Nature, pllrpose and framework of Planning: types of plans. The nature of objectives and

MBO; Strategies, Policies and Pianning Premises. Nature and purpose of organizing;

Deterniinants of organization structure: Basic Departmentation; Line and staff concept'

Ne,n, approaches in organizatton design; Dorvnsizing and it's implications; Span of

management; Authority reiationships; Delegation and decentralizaton; organization

climate; organizationai change creativity and innovation.
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Master of Business Administration
MBA (CBCS)

Semester- I

Course Title; Management Perspectives Maximum Marks: 100 Marks

Course No.: PSMB TC 101 Semester Examination: 60 Marks
Minimum Contact hrs.: 45 Internal Assessment: 40 Marks
Duration of Exarnination: 3 hours

Total Credits: 4

(lror the examination to be held in Dec.2019,2020 and 2021)

OBJECTIVES

Tl-ie objective of the course to familiarrzethe participants with the basic concepts, processes

and current issues in management and thus to enhance their understanding of how

organizations function and the complex relationship existing within the organization and

processes of management.

LINIT.I

The management process and the natural of managerial work; the evolution of
management. Current and ernerging management thoughi: Approaches to management;

the rnanager's complex envilonment; Professionalization of management in India. T'he

nature and process of decision-making. Decision making models: Groups and decision-

maki,n,g analy,tical aids in deeision rnaking.

I.NIT-II

Nature, pLlrpose and framework of Planning: types olplans. The nature of objectives and

MBO; Strategies, Policies and Planning Premises. Nature and purpose of organizirrg;

Determinants of otganization structure; Basic Departmentation; Line and staff concept,

New approaches in organization design; Dorvnsizing and it's implications; Span of
management; Authority relationships; Delegation and decentralizaton; Organization

Climate; Organtzational change Creativity and innovation.
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UNIVERSITY OF JAMMU

MASTER OF BUSTNESS ADMtN|STRAT|ON (MBA)
(cBcs)
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Semester-l

Course Code Pa er Credits L-T-P
PSMBTClOl Management Perypective 4 3-1 -0
PSIVBTCl 02 Principles ol Marketing 4 3-1-0
PSIVBTCl 03 Legal Aspects of Business 4 3-1-0
PSIVBTC 104 lVlana gerial Econom ics 4 3-1-0
PSIUBTCl 05 Accountin for [t/an ers 4 3-1-0
PSIVBTCl 06 lT Applications in lVlanagement 4 3-1-0
PSIVBTCl OT Quantitative Techni ques 4 3-1-0
PSMBTCl OB o anizational Behaviour 4 3-'1-0
PSIVIBTCl 09 Business Communication

Viva-Voce
2 0-0-2

PSIVIBVCl,lO 2 0-0-2
Total 36

Semester-ll

Course Code Pa Credits L-T-P
PSIVIBTC2Ol siness Environment 4 3-1-0
PSIVBTC202 -N4arketi ng M an agement 4 3-1-0
PSN/lBTC203 [/anagement Science 4 3-1 -0
PSI\IIB.TCz04 ,H urna n, Reso ri rce I\ll a ement 4 3-1-0
PSIMBTC205 Financial lVa ement 4 3-1 -0
PSMBTC206 erations and lVaterial [/ana t 4 3-1-0
PSIVBTC2OT lVan ent lnformation and 4 3-1-0

Decision Su ort tems
PSN/BTC2OB Business Research Methods 2 1-1-0
PSIV]BTC2O9 Sales Tools & T I 2 1 _1 _ir

PSMBVC2l O Viva-Voce 2 0-0-2
Total 34
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Master of Business Administration
MBA (CBCS)

Semester- I

Course Title: Management Perspeotives Maximum Marks: I00 Marks

Course No.: PSMB TC 101 Semestet Examination: 60 Marks

Minirnum Contact hrs.: 45 Internal Assessment: 40 Marks

Duration of Examination: 3 hours

Total Credits: 4

(For the examination to be held in Dec. 2019, 2020 and 2071)

LIN]T-II]

Direction as a management process: it's significance and main elements; Coordination-it's

importance and techniques: Nature, Scope and concept of management control System;

control techniques; Information resource management; Behavioral implications of

management control.

UNIT-IV

Knowledge management; Total quality management; Business process re-engineering;Nerv

people managemenU management of pr:oductivity; organizing new ventures; Comparative

managementin selected countries; International management and MNCs; Corporate

Governance; Theory ofconstraints: Issues and concerns'

' Note,for,the paper sotting:

The euestion Paper shall contain two parts A and B. In Part A the Paper Setter wiil be

required to set Ten Short Answer questions (of two marks each) from any part of the

Syllabus. In part B, a total of Six Long Answer questions (of ten marks each) will be set

selecting at least one question from each unit of the Syllabus. Part A shall be compulsory

and in part B the Candidateswill be required to attempt any four cluestions out of six'

Suggested Readings:

Koontz and O'Donnei

G.R.Terry :

Koontz and Weihrich

Peter F. Drucker :

Brtan & Thakur :

Study Material :

: Essentials of Management

Principles of Management

: Management: A Global PersPective

Management: Tasks and Responsibility

Management Today - Principles & Practice s
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Master of Business Administration
I\4BA (CBCS)

Semester- I

Course Title: Principles of Marketing
Course Number: PSMBTCI 02

Minimum Contact Hours: 45

Duration of Examination: 3 hours
Total Credits: 4

Maximum Marks: 100 marks
Semester Examination: 60 marks
Internal Assessment: 40 marks

(For the examination to be held in Dec. 20r9, 2020 and 2021)

OBJECTIVES
The course aims to introduce the fundamentai concepts of marketing and its role in an
organization. The students lvi1l be able to understand the context of marketing environment,
consllmer behavior issues and strategies to build a customer centric organization.

Unit I

Impofiance and Scope of Marketing; Core Marketing Concepts; Marketing Management
Philosophies; Marketing and Customer Value; Marketing Plan; Marketing Research process;
Marketi ng Productivit5 .

UniI II

IVlarket, Segmenration; 'Bases of Segmentation-Consumer Markets and Business Markets;
Selecting Target Markets; Understanding Consumer Behavior; Consumer Decision Making
Process: Factors Influencing Consumer Buying Decisions; Competitor Analysis; Competitive
Strategies for Market Leaders, Challengers and Followers.

Unit III

Marketing Mix concept; Cornponents of Marketing mix for products; Components of Marketing
rnix for Services; Brand Equity Models; Brand Value; Product Life Cycle Marketing Strategies;
Business Marketing; Types of Business customers; Business Buying process.

Unit IV

Direct and Digital Marketing; Relationship Marketing; Social Media Marketins: Mobile
Marketing; Ethics in Marketing; Sustainable Marketing

\i-*
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Master of Rusiness Aeirnini stration

MBA (CBCIS)

Semester- I

Course Title: Principles of Marketing

Course Number: PSN{BTC I 02

Minimum Contact Hours: 45

Duration of Exanrination: 3 hours
'fotal Credits: 4

Maximum lr{arks: 100 marks

Semester Exanrination: 60 marks

Internal Assessment: 40 nrarks

x

(For the examination to be hekl in Dec' 2019,2020 and ?AZD

Note for PaPer Setter

The question paper shall contain two pafts A and B. In part A setter will be required to set ten

short answer questions (of two marks each) from any part of the syllabus' In partB' atotal of 6

long answer questions (of ten marks each) will be set by selecting atleast one question from each

unit of the syilabus. part A shail be compulsory and in parl B the candidate will be required to

attempt any four questions out of six'

Recommended Books

r Marketing Management- A Sourth Asian Perspective by llillp Kotler, Kevin l'ane Keller'

Abrahamkoshy ind M Jha, 14th E'dition, Pearson (2014)' India'

o MI(TG - A South Asian Perspective by cw Lamb, J F Hair, Dheeraj Sharma' c McDaniel'

Cengage Learning, India (2012)

o MM - A South Asian perspective by Dawn lacobucci, Avinash Kapoor, Cengage Leaming (2011)

Marketing Management by Dr. K Karunakaran, Himala-va Publishing House'

-4-
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Master of Business Administration
MBA (CBCS)

Semester- I

Course Title: Legal Aspects of Business
Course No.: PSMBTC103
Minimum Contact hrs.: 45
Duration of Examination: 3 hours

Maximum Marks: I00 Marks
Semester Examination: 60 Marks

Internal Assessment: 40 Marks
Total Credits: 4

Forms of Business, Business Lan's in India, The Indian contract Act, 1 g72. Definition of acontract and its essentials, Formation of a valid contract - offer and Acceptance, consideration,Free consent. Legality of object, Discharge of a Contract b1, perfo-rmance, Breach, Damases forbreach of a contrarr, eyr] contracts. Speciar contracts clntract of Indemni,, ;;H":;r:::Contract of Bailment and pledge, Contratt of Agency.

(For the examination to be herd in Dec. 2019, 2020 and 20zr)

OBJECTI\/ES

The course objective is to provide working knowledge of business laws and company law andtheir practic al application in Management

UNIT I

uxtr rr

UNIT IV

Sale of Goods Act, 1930 Definition of a contract of Sale, Essentials. Agreemenr to sell,conditions and waranties, Doctrine of caveat En p*, 
"nigh, 

of unpaid Seller against theGoods' Remedies for Breach. The Negotiable'lnstrument Act, 1gg1 Definition andcharacteristics, Kinds of negotiable instruments, Transfer of Negotiable instrument. Dischargefrom Liability, Dishonour & Crossing of Cheque.

UNIT III
The companies Act, 1956, Nature and Formation of a-company, Kinds of companies,Characteristics, Memorandum of Association, Doctrine oiUltru,ri."q'Articles ol,Association,Rule of constructive notice, Doctrine of Indoor trlunug.r"nt prospectus, winding up. Theconsumer Protection Act, 1986 Aims and objectives ottie Act, Reclressai Machinery under theAct' Procedure for compiaints under the Act, terneciies, Enforcement of orders and penaities.

The Inforrnation Technology Act, 2000, E-filing,_Digital signature, Electronic Governance, DataProtection, Penalties and offences,, concept of cyu.. cririe, protection of cyber consumers inIndia' The Right to Information Act, zbos nignt to know, Salient feaiures of rhe Acr,Designation of Public lnformation officer, Request for obtaining inforination, Duties of a plo,Exemption from disclosure of information, Parlial disclosure of information, AppeliateAuthorities, Penalties, Jurisdiction of courls.

-5-
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Master of Business Administration
MBA (CBCS)

Semester- I

Course Title: Legal Aspects of Business

Course No.: PSN{BTC103
Minimum Contact hrs.: 45
Duration of Examination: 3 hours

Maximrim Marks: 100 Marks
Semester Examination: 60 Marks

Internal Assessment: 40 Marks
Total Credits: 4

(For the examination to be held in Dec. 20L9,2020 and 2021)

Note for the paper setting:

The question Paper shali contain two par-ts A and B. In Part A the Paper Setter will be
required to set l'en Short Answer questions (of two marks each) from any part of the
Syllabus. In part B, a total of Six Long Answer questions (of ten marks each) will be set
selecting at least one question from each unit of the Syilabus. Part A shall be compulsory and

in Parl B the Candidate will be required to attempt any four questions out of six.

References

1. Legal Aspects of Business: Akhileshwar Pathak, Tata Megraw Hiil

2. Business Law- Kuchhal M.C. , Vikas Publication

3. Business Legislation for Management : M. C. Kuchhal and Deepa Prakash, Vikas Pub.

4. ,Busir,ress.Law: Dr.,Ashok'Sharma, V. K. Publication

5, Business Law : P. C. Tulsian,TataMegraw Hill

6. Elements of Mercantile Law: N. D. Kapoor, Sultan Chand and Sons.

7. Principles of Mercantile Law: Altar Singh , Eastern Book Company

1
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Master of Business Administration

MBA (CBCS)

Semester- I

Course Titie: Managerial Economics

Course No: PSMBTC 104

Contact Hours: ,15

Total credits: 4

Max. Marks: i00 Marks
Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in Dec.2019, 2020 anrl Z02l)

dbjective:
The objective of this foundation course is to impart basic klor.r,ledge of the concepts and
tools of economic analysis and their application to business decision making to acquaint
leamers r,r,ith the main features of the aggregate economic system.

Unit I- Introduction to Managerial economics
Nature and scope of managerial economics, Circular flow of economic activity, Demand
Analysis * Demand function, Law of Demand, Determinants of Demand, Demand Elasticity-
Price, Income, Cross and Adverlising; their use in Managerial Decision Making. Demand

*-forecasting: Methods and their application. Production function - in short run and iong run.
Economies of Scale and scope.

IJNIT II- Cost Theory and analysis

Cost A::aJysis: Cost Concepts , types of CosL Accounting/Economic Analysis; production
and cost, relevance of different types of cost in business decision-making; Cost function -
short run and long run; estimating cost function.

UNIT III- Market structure & Pricing of Goods and Ser-vices

Market structure and degree of competition, profit maximization, price and output
determination in the short-run and long run: in p9l__t:1 competition, monopoly, monopolistic
competition and oligopoiy; Price rigidity: Kinked Demand Model; Discriminating Monopoly.
Pricing of Goods: pricing of multiple products, Peak load pricing, cost plus or mark up
pricing, product bundling, cyclic pricing and other pricing strategies.

UNIT IV- Macro Economics for managerial Decision Making
Jusiness cycles: concept, Impact and tools to manage business cycle, Fiscal and Monetary

policy: objectives and tools; consumption function; Concept of National Income, Inflation,

1
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Recommended Books

Master of Busines-s Administration

MBA (CBCls)

Semester_ I

Course Title: Managerial Economics
Course No: pSA.{B -LC 

IO4
Contact Hours: 45
Total credits: 4

Max. Marks: 100 Marks
Intemal Assessment: 40 Marks

Semester Examination: 60 Marks

Note for paper Setting
The question paper shall contain two parts A ancl B. Irrrequired to set short questions (two *,it FftJ;i ffi *,ff ,TrJ;"::i",#,1,r;total of six long questions lten marks each) wiil be ,.t ,.t."trrg at least one question from.'ff1,::'lJ;,'*,','#I:,:;:**"::::ff:ffi:;'; in pa* B ,he .uno;,u," wi,, be

a Joer Dean' Manaqeri.ar Economics, prentice-Har of India pw.-Ltd., New Delhi, 1ggg.

il.,2#i;,t#;i:1,.+,i#,?:;,:,#::;x::,i:,ff 1;;ff ,f :u.":::,,andcases,ra,a
F:;:,fr::i;;on' w' c'i' i'*o Ji ,ron,, t< tuin,*i,nageriat Economics- pearson,

i:ilBi.t,1ir;:'Maheswari, 
K L: "Manageriar Economics,,, Sultan chand and Sons,

BJil:!,o&N: 
"Managerial Economics", vikas pubrishing House private Limited, New

P'N'cliopra: "Manageriar Economics,,, Karyani publications, 
New Derhi, 2011

a

a

a

a

a
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Course Title: Accounting for Managers
Course No.: PSMBTCI05
Minimum Contact hrs.: 45
Duration of Examination: 3 hours

Total Credits: 4

Master of Ilusiness Administration
N4BA (CBCS)

Semester- I

Maximum Marks: 100 Marks
Internal Assessrnent: 40 Marks
Semester Examination: 60 Marks

(For the examination to be held in Dec.2019, 20ZA and,20Zl)

OBJECTIVES

The basic objective of this course is to enable the management students to update their
latowledge of accounting concepts and techniques and also to enhance skills in utilizing the
accounting and financial inforrnation in the process of managerial decision - making.

l-,NIT-I Inlroduction

Financial accounting: Concept, importance and scope, Accounting concepts, conventions and
Generally Accepted Accounting Principles (GAAP), Preparation of Journal, Ledger and Trial
Balance.

UI{IT-II Final Accounts

Concepts and methods of Depreciation including straight line method, Diminishing balance
method. Preparation of Final Accounts - Manufacturing Accounts, Trading & Profit and Loss
A/C and Balance sheet. Adjustment in Final accounts.

IINIT-III Cost Accounting and Budgetary Control:

Cost Accounting: Concept, need, importance and scope, Preparation of Cost Sheet with
element-wise classification of various costs. Marginal costing and Absorption costing their
difference. Concept & utility of CVP analysis in business decision rnaking. Standard costing
and variance analysis - Material \rariance and Labour Variance.

Ul.{IT-Management Accounting and Financial Analysis:

Management Accounting - Concept, need, imporlance and scope. Financial Analysis,Ratio
Analysis and Du-Pont Analysis, Preparation of Furds florv statement and Cash flow statement.
Budget and Budgetary control including Performance Budgeting and Zero Based Budgeting.

-9-
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Master of Business Administration
MBA (CBCS)

Semester- I

Course Title: Accounting for Managers

Cor;rse No.: PSMBTC I 05

Minimum Contact hrs.: 45

Duration of Examination: 3 hours

Total Credits: 4

Maximum Marks: 100 Marks
Internal Assessment: 40 Marks
Semester Examination: 60 Marks

Note for Paper Setter.

The question Paper shali contain fwo parts A and B. In Part A the Paper Setter will be

required to set ten Short Answer questions (of two marks each) from any part of the

S1,ltabus. In parl B, a total of Six Long Anslr'er questions (of ten marks each) will be set

selecting at least one question from each unit of the Syllabus. Part A shall be compulsory and

in Part B the Candidate will be required to attempt any four questions out of six'

(For the examination to be held in Dec. 2019, 2020 and 2021)

Books Recommended:

Accounting Pri,ciples Anthony R.N. and Reece, 6d' ed., Homewood, Illi,ois, Richard

D.lrwin, 1995.

Accounting for Management Bhatt acharya, S.K and Dearden J., New Delhi, vikas, 1996' Text

and Cases.

Financial Accounting Heitger, L.E and Mautlich, Serge, New York, Mc-Graw Hil1,

1990.

Management Accounting Hingorani, N.L and Ramanathan, A.R., 5ft ed., New Delhi,

Sultan Chand, 1992

-10-
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IVlaster of Business Administration
MBA (CBCS)

Semester- I

Course Title: IT Applications in Management
Course No.: PSMBT'C106
Minimum Contact hrs.: 45
Duration of Examination: 3 hours

Total Credits: 4

Maximum Marks: i00 N{arks
lnternal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination'to be held in Dec. 2019, 2020 and 2021)

OBJECTIVES

The objective of course is to famlliarize the students with the basic concepts of Computer
Systems and Information Technolo gy

LNIT-I

Evolution of Information T'echnology, Indian Computing Environment, computer
applications in Business, IT enabled Services, current and Emerging Trends in IT, IT and
Innovation, Process Modelling and digital convergence.

UNIT-II

Generations of programming ianguages, operating systems, T-vpes of Software, Operation
System, memory and storage, Input and output Devices and their mechanisms, flowcharts
and system Modeliing, phases of Information S,vstem. Traditional System Life Cycle,
Prototypes, Application Packages, End User lnvolvement

UNIT-III

Approaches to computing in organizations, Telecommunications in Business, types of networks,
Functions and components, protocols, IP Addresses, Bounded and unbounded medium
Tecinologies, ISP, Web Server, Domain Names, Mail Server, SMTP, POP3 and IMAP4

UNIT-IV

Microsoft EXCEL, Introduction to Spread Sheet soffivare, creation of spreadsheet,
Applications using worksheets and workbooks, Sorting, Filtering, Validation, Consolidation,
Graphics; Creating Charts; Formatting charts, labels, scaling etc, Error Checking, Formula
Auditing; Various Mathematical and Statistical Functions, Other Forrnatting and Editing
Functions, What-if analysis,

-11-
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Course Title: IT Applications in Nlanagernent
Course No. : PSIv{BTC 106
Minirnum Contact hrs.: 45
Duration of Eramination: 3 hours
Total Credits: 4

Master of Business Administration
MBA (CBCS)

Semester- I

-12-

Maximum Marks: 100 Marks
Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in Dec. 2019, 202CI znd 20Zl)

Note for Paper Setter.

The question Paper shall contain two parts A and B. In Part A the paper Setter will be
required to set l'en Shoft Answer questions (of two marks each) from any part of the
Syllabus. In part B, a total of Six Long Answer questions (of ten marks 

"u.i-r;'*i1 
be set

selecttng at least one question from each unit of the Syllabus. Part A shail be compulsory and
in Part B the Candidate will be required to attempt any four questions out of six.

Book Recomended:

Information Systems: The Foundation of Steven Aiter, E-Buiness pearson Education

L-rformation Systems for Ma,gers Ashok Arora & Akshay Bhatia, Excel Books

Introduction to Information Technology ITL Erlucatjon Solutions. person

I



Master of Business Administration
MBA (CBCS)

Semester- I

Title: Quantitative Techniques

Course I.{o.PSMBA T Cl07

Objective:

Unit 1

Unit 2

Total Credits: 4
Internal 40 Marks

External 60 Marks

(For the examination to be herd in Dec. 2019, 2020 and202r)

a

a

Measures of central rendency; Arithmetic Mean ,Median, and Mode: Measures of Dispersion:Standard Deviation; coefficient of variation; correlation Kari pearson coefficient ofcorrelatiorr; Spearman's Rank correlation Method, probable Error

Regression Analysis ,Simple Linear Regression Model; Regression coefficients; RegressionEquations: Standard Effor of Estimate, c"oefficient or n"t..*ination , concepts o{.probability;Binomial Distribution and Poisson Distribution; continuous probability Distribution, NormalDistribution

Unit 3
Hypothesis - Introduction, Format and rypes; Procedure of Hypothesis Testing; Errors inHypothesis; Two-tail and one-tail rest oruypotiresis; Tes* 

"i t,*i,?,"rr." ,o, 
^u.toutes; 

Testsof Significance lor variables; Tests of Significance for Small Sampies; t-distribution and itsapplication

Unit 4
Non-parametric tests; chi-square Distribution; chi-Square Distribution Statistic; Goodness ofFit; Analysis of variance (ANovA), one way and rwo way , Index numbers, Time SeriesAnalysis

Note fbr Paper Setting

Books Recommended:
statistical Methods, S p Gupta,Sultan chand publication, Edition 2009
Business Statistics , J K Sharma, pearson Education, 2nd Edition
Statistics for Managers using Microsoft Excel, Levine,stephan Krehbiel, Berenso n, pHr,2012

-I3

I\\,-

5

To bring out applications of business research methods and its usefulness in managerialdecision making
To expose the students with the various research techniques and the process of applyingthese techniques



Master o i Business Administration
MBA (CBCS)

Semester- I

Course Title : Organizationai Behaviour
Course Number: PSMBTC I 08

Minimum Contact Ilours: 45

Duration of Examination: 3 hours
Total Credits: 4

Maximum Marks: I00 marks
Semester Examination: 60 marks
Internal Assessment: 40 marks

o

a

t

(For the examination to be held in Dec.2019, 2020 and202L)

OBJECTIVES

Develop an understanding of the dynamics of individuai behaviour at individual
interpersonal, group and organizational levels;
Acquire and sharpen such behavioural skills and attitudes as are desirable for
improving personal and managerial effectiveness;
Diagnose and make appropriate interventions in directing employees behavior
towards achieving organizational goals.

TINIT - 1

Conceptuai Framework for Understanding Human Behavior in Organizations and the Major
Variables influencing it. Historical Development of Organizationai Behavior. Contemporary
Challenges and Opportunities in Organizational Behavior. International Dimensions of
Organizational Behavior: Managing across Cultures.

IINIT-II

Understanding and managing individual behavior: Individual differences and work behavior.

I'ersonality and Personality Attributes- Perception and Attribution. Attitudes and Leamrng

llmotior-rs: Emotionai Labour and Emolional Intelligence. Self Gro*'th and Intetpersonai

Effectiveness: The Johari Window Model. Transactional Analysis: Ego states, Life positions,

Transactions.

I,NIT-III

Group Dynamics ai-rd Behavior. Teams: Nature anci Effectiveness, Tearn Buiiding and

lnterpersonal Reiations. Conflict. Negotiations and Stress Management: Processes and

Strategies. Organizational Culture: Creating and maintaining a culture. Organizational
Change, Organizationai Effectiveness and Organizational Development.

TI}{IT-IV

The Organization in relation to its Environment: Culture, Society and Organizations.

Learning Organizations. Power and Politics: Bases of Power, Power Tactics, Political
strategies for attaining power in organizations. Work Motivation: Contemporary Theories

and Approaches. Leadership: Approaches and Styles, Leadership effectiveness

-14-



Master of Business Administration
MBA (CBCS)

Semester- I

Course Title : Organizational Behaviour
Course Number: PSMBTC 108
Minimum Contact Hours: 45
Duration of Examination: 3 hours
Total Credits: 4

Maximum Marks: 100 marks
Semester Examination: 60 marks
Internal Assessment: 40 marks

(For the examination to be herd in Dec.2019, 2020 and,z0zr)

Note for Paper Sefler.

The question Paper shall contain two parts A and B. In Parl A the paper Setter will be
required to set Ten Short Answer questions (of Two marks each) from any part of the
Syllabus' in pafi B, a total of Six Long Answer questions (of Ten marks .u.t11 *iil be set
selecting at least one question from each unit of the Syllabus. Part A shall be compulsory and
in Part B the Candidate w'ill be required to attempt any four questions out of six

Recommended Books:

Luthans Fred (2012): Organization Behaviour (72th Ed), Tata Mc Graw Hill, New Delhi.
Robbins, Judge and Vohra (2011): Orgar-rizational Behaviour, Pearson Education, New
Delhi.

Ad1er, N.J. (2007): lntemational Organizational Behavior. Cengage Leaming, New Delhi.
Neelu Rohmetra and Anil Gupta, "Cross-Cultural Management: Practice and Research,'.
PRIMUS BOOKS, New Deihi. 2014

Hodgetts, R., Luthans, F. & Doh, J. (2005): International Manageemnt (6th Ed.), Tata Mc
Graw Hill, Neu Delhi.

Neelu Rohmetra, Bhanu Pratap Singh and vishal sharma, ,'Business Dynamics:
Contemporary Issues and Challenges,'. Excel Books, New Delhi, 2014
Hofstede, G. (2001): Culture's Consequences 12ndEd;. Sage, New Delhi.
Neelu Rohmetra and J.R, Dhotra, "straregic Thought in the Neu,Age Management,',
EXCEL BOOKS, New Deihi, 2006.

Hofstede, G., Hofstede, G.J. &Minkov, M. (2010), cultures and organizations: Software
of the Mind (3rd) Ed.), McGrau,0Hill. USA.
Neeiu Rohmetra, Bhanu Pratap Singh and Vishai Sharma "sustainable Business
Pratices", EXCEL BOOKS, New Delhi, 2014

Kast and Resoneweig, Organization and Management-A System and Contingency
Approach"

o

o

a

a

O

a

a

O

a
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r Neelu Rohmetra and Anuradha Sharma, "Emotional lntelligence in the Telecom Sector:

Strategy, Communication and Motivation Connect", Lainbert Academic Publishing, 2012

o Hearsay and Blanchard, Management of Organizatron Behaviour- Utilizing Human

Resources Prentice Hall of India, New Delhi.
o lvacevich andMatterson, Organization Behaviour and Management, Business Publication

Inc Plan Texas.

o Neelu Rohmetra, "Cultural Paradigm in Managing People and Organisations", EXCEL
BOOKS, New Delhi,2005

o Nervstrom and Keith Davis, C)rganization Behaviour at work, Tata MC Graw Hi1l, New

Delhi.

o Tyagi, Archana Oanization Behaviour - Text, Cases, Games, Himalaya Pubiishing

House, Murnbai .

o Neelu Rohrnetra, Vipin Gupta and Dinesh Sharma, "f'ransformative Organizations

Across Globe. Response Books, SAGE INDIA, New Delhi, 2004,
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Master of Business Administration
MBA (C]BCS)

Semester- I

Course Title: Business Communication
Course No.: PSMBTC109

Contact Hours.: 25

Iotal Credits: 2

References:
Meenakshi Raman & Prakash Singh
Krizan, Merrier, Logan & Williams

Maximum Marks: 50 Marks
Evaluation: Internal

(For the examination to be held in Dec. 2019, 2020 and Z0Zl)

OBJECTIVES
The course is designed to provide exposure to the students about fbrms and practices of
business communication and aiso enable them to eirhance their communication skills.

UNIT I

Business communication: Functions. Process, Communication Networks, Barriers and
strategies, Effective Organizational Communication, Cross cultural cornmunication, Non
verbal communication, Technology and Communication.

UNIT II

Writter-r comrnunication: Business writing and correspondence, Instructions, Business
Reports and Proposals

TNIT III

Effective listening. Business Presentations and Public speaking, Conversations, Interviews,
Group Discussions, Corporate Communication and strategies. Ethics in Communication

Note for Paper Setter.

The question Paper shall contain hvo parts A and B. ln Part A the Paper Setter will be
required to set Ten Short Answer questions (of two marks each) from an.v paft of the
Syllabus. In parl B, a total of Six Long Answer questions (of ten marks each) will be set
selecting at least one question from each unit of the Syilabus. PaitA shall be cornpulsory and
in Part B the Candidate rviil be required to attempt any four questions out of six.

Business Communication
Business Communicatiorr

-r7 -
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Master of Business Administration
MBA (CBCS)

Semester- I

(For the examination to be held in Dec.2019,2020 and202l)

PSMBVC110 : T'he code represents viva-voce exanrination of MBA I- Semester. The viva-voce

examination shall be held for 50 marks (2 credits) and two external examiners (one academic and

one corporate) and one internal examiner shall examine the students for their understanding of

management concepts.

i

L

I
I
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Master of Busine ss Administration
MBA (cBcs)

Semester- II

Course Title: Business Environment

Course No.: PSMBTC201

Minimum Contact hrs': 45

Duraiion of Examination: 3 hours

Total Credits: 4

UNIT-II

Analysis of the Worid.

TINIT - IV

Maxitnum Marks: 100 Marks

Intemal Assessment: 40 Marks

Semester Exantination: 60 Marks

The purpose ofthis course is to develop an awareness ofthe issues relatecl to business and to give

theparticipantstlrebasicunderstandingoftheimporlantaSpeCtSofbusinessenvironment.

UNIT-I

The concept of Business Envirotrment, Significar:: und. Nature; Types of Business

Environment: Internal and Externul Eruiror]*ent, India and wTo; GATS; The changing

dimensiotls of these iaws and tl-reir impact on business'

Political Environment, Socio-cultural E'nvironment of Busiless (SCEB)' Technological

Environment;AnintroductiontoMRTP,FEMAandtheir.impactonbttsiness.

F

\

(For the examination to bb held in May 2020' 2021 and 2027)

OBJECTIVES

Ar-ralysis.

INIT-III

Environment Scanning: Meaning, Nature and Scope;The process of E,nvironrrrental Scannirrg

PETELS/PE,STEL/PEST Anaiysis; cotnpetitor's Analysis: Porter's Five Force Model; swoT

Business and the Environment: Legal Business Environment and its impact on business;

overview of Economic Environment; The lnternational/Global Business Environment - An

-19-
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Master of Business Administration
MBA (CBCS)

Semester- II

Course Title: Business Environment
Course No.: PSMBTC201
Ivliniinum Contact hrs.; 45

Duration of Examination: 3 hours

Total Credits: 4

UNIT.IV

Maximum Marks: 100 Marks

Internal Assessment: 40 Marks

Semester Examination: 60 Marks

OBJECTIVES

T1-re purpose of this course is to develop an awareness of the issues related to business and to give

the participants the basic understanding of the important aspects of business environment.

UNIT-I

The concept of Business Environment, Significance and Nature; Types of Business

Environment: Internal and External Environment, India and WTO; GATS; The changing

dimensions of these larvs and their impact on business.

UNIT-II

Environment Scanling: Meaning, Nature and Scope; The process of Environmental Scanning

pETELS/PESTEL/PEST Analysis; Con.ipetitor's Analysis: Porter's Five Force Model; SWOT

Analysis.

INTT.ilI

Business and the Environment: Legal Business Environment and its impact on business;

Overview of Economic Environment: The International/Global Business Environment - An

Analysis of the Wor1d.

Polilical Environment, Socio-cultural Environment of Business (SCEB), Technological

Environment; An introduction to MRTP, FEMA and their irnpact on business'

-19-
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Master of Business Administration
MBA (CBCS)

Semester- I

(For the examination to be held in Dec. 2019, 2020 and 2021)

pSMBVCli0 : T'he code represents viva-voce examination of MBA I- Semester. The viva-voce

examination shall be held for 50 marks (2 credits) and two external examiners (one academic and

one corporate) and one internal examiner shall examine the students for their understanding of

management concePts.

!

-1 8-



Master of Business Administration
MBA (CBCS)

Semester- II

Course Titie: Busrness Environment

Course No.: PSMBTCZ}|
l\{inrmum Contact hrs.: 45

Duration rtf Examination: 3 hours

Jotal Credits: 4

Maximum Marks: 1 00 l{arks
Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in May 2020' 2021and2022)

Note for Paper Setter.

T'he question Paper shall contain two parts A and B' In Part A the Paper Setter will be

required to set Ten Short Answer questions (of two marks each) from any part of the

Si,.itabrs" In part B, a total of Six Long Answer questions (of ten marks eaoh) will be set

selecting at least one question from each gnit of the Syliabus' Part A shall be compulsory and

rn Part B the Candidate rviil be required to attempt any four questions out of six'

Suggested Readings

r Aswathapa,K.:EssentialsbfBuiinessEnvironment

o Paul, Justin: Business Environment-Text and Cases

o Jain, T.R; Trehan, M; Trehan, R: Indian Economy and Business Environment

o Sheikh, Saleem: Business Environment

o Goyal, A. and Goyal M.: Business Environment'

o Cherunilam, Francis: Business Environment'

-20-



Master of Business Administration

MBA (CBCTS)

Semester- II

Course Title: Marketing Management

Course Number: PSMBTC202

Minimum Contact Hours: 45

Duration of Examination: 3 hours

Total Credits: 4

(For the examination to be held in }4:ay 2020,2021and2022)

OBJECTIVES

The course aims to discuss the marketing mix elements in detail and implications in enhancing

marketing effectiveness. The students wili be able to understand the role of each aspect of

marketing mix and respective strategies to build a global marketing organization.

UNIT I

prodr-rct Characteristics and Classification; Product Hierarchy; Product Line Analysis; Product

Mix Decisions; Role of Packaging and Labeling; New Product Development Process; Designing

and Managing Services; Service Quality.

UNIT II

pricing-Concept and Importance; Pricing Objectives; Pricing Strategies- New Product Pricing

Strategiesl Product Mix Pricing Strategies; Price Adjustment Strategies; Ethics and Price

Strategy-Unfair Trade Practices, Price Fixing, Predatory Pricing, Illegal Pricing.

UNIT III

Marketing Communication Mix; Factors Affecting Marketing Communication Mix; Managing

Mass Communication- Adverlising, Sales Promotion, Public Relations, Events and Experiences;

Managing Personal Communication- Personal Se1ling, Direct and Interactive Marketing'

UI{IT IV

Marketing Channels- Retailing; Retailer Marketing Decisionsl Retalling Trends and

Developments; Wholesaling- Types of Wholesalers; Trends in Wholesaling'

Maxirnum Marks: 100 marks

Semester Examination: 60 marks

Tnternal Assessment: 40 marks

a1
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Master of Business Administration

MBA (CIBCS)

Semester- II

Course Title : Iv{arketing Man agement

Course Number: PSMBTC202

Minimum Contacl Hours: 45

Duration of Examination: 3 hours

Total Credits: 4

(For the examination to be held in }4ay 202{J,2021 and 2422)

Note for Paper Setter

The question paper shall contain two parts A and B. In parl A setter will be required to set ten

short ansrver questions (of two marks each) from any pafi of the sy11abus. In part B, a total of 6

long answer questions (of ten marks each) will be set by selecting atleast one question from each

unit of the syllabus. Part A shall be compulsory and in Parl B the candidate will be required to

attempt any four questions out of six.

Recommended Books

N{arketing Management- A South Asian Perspective by Phlip Kotler, Kevin Lane Keller,

Abraham Koshy and M Jha, 14th Edition. Pearson (2014).India.

MKTG- A South Asian Perspective by CW Lamb, JF Hair, Dheeraj SharmaC Mc Daniel.

Cengage Learninu, India (201 2)

N4M- A South Asian Perspective by Daen Lacobucci, Avinash Kapoor. Cengage Learning

(201 I )

N{arketing }v{anagement by Dr. K Karunakaran, Himalaya Publishing

Nlaximum N{arks: i00 marks

Semester Examination: 60 marks

internal Assessment: 40 marks

')')
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Master of Business Administration
MBA (CBCS)

Semester_ II

Course Title: Management Science
Course No.: pSMBTC2I3
Minimum Contact hrs.; 45
Duration of Examination: 3 hours
Total Credits:4

Maximum Marks: 100 Marks
Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to tre herd in May 2020,202r and 2az2)
OBJECTIVES

UNIT-I

UNIT-IV

The obiective of this course is to equip the par-ticipants with the relevant tools and techniquesfor applications in sorving M"rud;i 
-problems. 

rrr" po.u, of this course w,r be onapplications of quantilative methodl i, lr.in.r, situations.

Introduction to Mana
Appro a ch, r i,, 

" 
u. f . ffi ffi ru: ;"J :*I;'#"6!1.Ht:ffiil' #il :::TIri..i"T:solving Linear prog'amming probrems, aig rra me*rod, Dualiiy rn tirr.u. programming.

UNTIT-II

Transportation model; N-w corner Method, Least cost Method, vAM, Stepping Stone
il.l,'i1?.1rY;:l,,f:Hf:i,"Jrll.,'J"i'io'tutio' Moder, D"g.n.,u.v in rransportation,
UI\TIT-III

Sirnple decision problems.under cerlainly risk and unceftainfy, Decision with cost pay- off.expected value of perfect information, Expected value of .#pr. information, Efficiency oisample information, Basics of Decision i.".s arutysis, Game ,tr"o.y _ Trvo person Zero SumGame' Minimax, Maxirnin st.ut.gi.r, iuaat. po;nirr; M;;;; ltrategies.

Network construction and Anal1,sis. criticar path Method (cpM), project scheduling, PERTAnalysis, Simulation for Businesr; uori. curro method.

-23-
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Master of Business Administration
MBA (CBCS)
Semester- II

Course Title: Management Science
Course No.: PSMBTC203
Nfinirnrim Contact hrs.: 45
Duration of Examination: 3 hours
Total Credits: 4

Note for Paper Setter

Maximurn Marks: 100 Marks
Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in May 2020,2021 and 2A2Z)

The question Paper shall contain fwo parts A and B. In part A the paper Setter wilj berequired to set Ten Short Answer questions (of two .u.t, each) from any part of theSyllabus' In part B' a tota.l of Six l,ong Answer questions 1or t"n marks each) will be setselecting at least one question from eacliu,it orrrr.'iyiu#.i"" 
^ 

shall be compulsorlr andin Parl B the ca,didate rviir be requirecl to attempt any four questions out of six.

Suggested Readings:

1' Vohra' N'D, "Quantitative Techniques irr Management", McGraw Hill publishing House3rd Edition.

2' Kapoor, v'K, "operation Research (Quantitative Techniques i, Management),,, SultanChand Publications, gth Edition

3 ' Taha' Hamdy, "operations Research An Introduction" pearson publications, gth Edition.

4' I{illier, Frederic & Geralci Liebern-ran "Introduction to operations Research,, TataMcGrar.r' Hill publicarions. gth Edition.

5' Anderson, David R., DennisJ. Sweeney, & Thomas A.wilriams ,,The 
ManagementScientist" Cengage publishers, Znd Edition.

-24-



Course Title: Human Resource Management

Course Number: PSMBTC2O4

Minimum Contact Hours: 45

Duration of Examination: 3 hours

Total Credits: 4

OBJECTIVES

UNIT-IV

Master of Business Administration
MBA (cBcs)

Semester- I1

Maximum Marks: 100 marks

Semester Examination: 60 marks

Internal Assessment: 40 marks

(For the examination to-be held in Mray 2020'2021and2022)

The objective of this course is to sensi tize the students with the various facets of

managing people and to create an understanding of the various policies and practices of

Human Resource Management'

LTNIT-I

HumanResourceManagement(HRM):Concept'Nature'S*c-opeandImnglal-oe'Models
of HRM. personnel Uuiug"-"ni vs. HRM. Functions of HRM' Strategic HRM' S-tructure

of HR Depafiment. ir"i. 
"rO 

responsibilities of HR managers' VRIS framework' HRM in

a dynarnic environment' HRM in MNC's'

UNIT-II

Human Resource Forecasting and Planning: Job Design and Job Analysis' Job Evaiuation:

Job Enrichment and Job Enlargement. R.Iruitr-,.rrt arid Selection Processes, lnduction and

Placement, promotions and Trisfers' prit Management: Attrition' Downsizing' Rightsizing

and Outplacement. 
"C;;;hi.g, 

Mentoring and Cou"nseling, HRM issues in Outsourcing'

UNIT-III

Human Resource Development: concept and Procesr Training and Development:

Training Need Analysis, Methods of Training, Pre and- Post Training concerns' career

Development: Executive Developmenl frogiu-s. Performance Appraisal: Process and

Techniques. potential Appraisal. liR S.ott"urd. Compensation Management'

Worker's Participation and Empowerment. Work-Life Balance' Quality of Work Life'

Talent Management. Employee Engagement. International Human Resource

Management. HR concems in Comparati"r."Murrug.ment' Human Resource lnformation

System(HRIS).HumanResourceAccounting.HumanResourceAnalltics.

-25-
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r
Master of Business Administration

MBA (CBCS)
Semester- I1

Course Title: Human Resource Management
Course Number: PSMBT'C204
Minimum Contact Hours: 45
Duration of Examination: 3 hours
Total Credits:4

Maximum Marks: 100 marks
Semester Examination: 60 marks
Internal Assessment: 40 marks

(For the examination to be held in lt.I:ay 2020,2021 and,2022)

Note for Paper Setters

The question Paper shail contain two parts A and B. In Part A the Paper Setter wiil be
required to set Ten Short Answer questions (of Two marks each) from any part of the
Sy11abus. In part B, a total of Six Long Answer questions (of Ten marks each) wiii be set
selecting at least one question fiom each unit of the Syl1abus. PartA shall be compulsory
and in Parl B the Candidate r,',i11 be required to attempt any four questions out of six.

Suggested Readings:

I " A framev,rork for Human Resource Management: Desseler Gary, Published by
Pearson Education (20 1 0), 7th Edition.

2. Human Resource Management: Text and Cases: Rao VSP, Excel books (2010), 3rd
edition.

3. Training for Development: Lyrton R.P., Pareek udai. Sage publication India pvt. Ltd
(2011) 3rd Edition.

4. Human Resource Development: Rohmetra Neelu, Anmol Publication House P\,'t. Ltd
(2005) 1st edition.

5. Strategic Thouglit in the New Age Management: Rohmetra Neelu, Dhotra J.R. Excel
Books (2006)

6. Managing Human Resources: Cascio W.F., nambudiri Ranjeet Tata Mc Graw - hill
(20i0) Sth edition.

7. Business Dynamics: Contemporary Issues and Challenges: Rohmetra Neelu, Singh
B.P and Sharma. Vlshal., Excel Books, New Delhi,2014.

8. Sustainable Business Practices: Rohmetra Neelu,Singh B.P and Sharma vishal
EXCEL tsooks 2014.

9. Managing Human Resources: Mejia L.R.G, Baikin D.B, Cardy R.L., PHi leaming
Private limited (2012), 7rh Edition.

-26-
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l0.Human Resource Development in Commercial Banks in India: Rohmetra Neelu
Ashgate Publishing Co., UK (1998).

i1'Cultural Paradigm in Managing Peopie and Organisations: Rohmetra Neelu, Excel
Books, New Delhi, India (2005).

12. Transformative Organizations Across Globe: Rohmetra Neelu, Response Books, Sage
India t2002 ).

i3. Humal-Resource management: Haldar Uday, Sarkar Juthika, Oxford University press(2012) lst edition.
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CoLrse Title: Financial Managemerrt
CoLrrse Nunrber : pSMBTC 205
\'1 inirnLrrl Contact Hours::15
DLri'ati,,il nl h\tnilrialion: i JroLri.s

Total Credit : 4

OBJ[ CTIVES

N4aster of B Lisiness Adm irristratiolr
N.{BA( CBCS)
Sentester _ II

Maxinrunr Marks: 100 Marks
Sentester l-txamination: 60 Marks
Internal Assessnrent: 40 Marl<s

(For the examination to bir herd in N[ay 2020,2027 anrr z02z)

The onlecti'e of this course is to give an,overview of the probrems facing a financiar marageriir the c.i-.tnrercial woricl' It will introduce you to the concepts a,d theories o1. corporatefinance that underlie the.techniques that are offered as aids for the u,derstanding, evaruationand resolution of financial managei..s problems.

rire Fina,ce Function: Nature and Scope; Evolution of finance functior, Goals of fina*cefunction -Profit vs' wealth Maximisation; Risk-Retum trade ofl concept of Tirne value of\4one_v and the basic Financial Modelling.

Unit-I

Unit-Ii

trnit-III

c'apital I3udgeting: concept and nreasurernent of cost of capitar: cost of equitv, preferenceshares' eqr-rit1' capital and retained earnings, weighted average cost of capitaj and margi,arcost of capital' Debt vs' Equity' Importance of cost of capital i, capital bi-rdgeting decisions.Natui'e and concept, Tech,iques -Traditionar a,d DcF methods. The Npv vs. IRR.

(iaprtal Stt'r-tcture Decisio,s: capital structure \-s. fina,ciar structure - capirarization.Finarlcial" operating and co,rbi,r.d l.r..uge. EBIT-EpS Analysis, Capital structure Theories

#;,#"oigliani 
Miller Theory' NI, NoI Theory a,d Traditio,al Theory -A criticai

Unif-I\z

Dir iclend Decisions: Dii,idencls ancl value of the fln-n Relevance ol dividencls" the MN4hvpothesis. Faclors deteunining Dividend policy, Major theories centered on the works of'Gordon and \l,7alter Working C

determinants of wor.l<ing capital

apital Management Components of working capital. gross vs.net u,orliing capital^

*)_8-
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(For the examination to be held in May z020,z0zr and z0zz)

Note lbr Paper Setters

Tile qLreslion papel" shall contain two parts A and B. In Part A tire paper Setter. lr,iii be
requirecl to set Terl Short Ansuer qLtestior-rs (of Two marks each) lrorn any part of the
syllaburs' In parl B' a total of Six Long Ansrver"Qi-iestions (of Ten marks each) will be select
selecting at least one questiou flom each unit of the s1,11abus. part A shall be compulsory and
iir part B the candidate r.r'ili be required to attempt any four questions out of six.

Suggested Readings

1' Fillancial Management - Theor,v and Practice : Chandi'a Parsana Mc Graw Hill Educatioit
(lndia) Plivate l-imited , Che;rnaj (2019)

2 Firlancial N4auagerlient- A Contemporary Approach: Rajesh Kothari Sage publications
irrdia Pvt Ltd, Nerv Delhi (2011)

3' Irinancial Managemenl: Pandey I.M., Vikas Publishing House pvt. Ltd" New Delhi (2015)
4. Fir.lanciai 'Managenrent-Text, Problerns ancl Cases: Khan M. y. a,d Jain p. K. Mc Graw

l-Jili [rdLrcation (l,dia) pri'ate Li,rited , Chennai (2019)

5' Finarlcial Manageu.ient at-Ld Policy: Van Horne James C and Dhamija Sanjay. pearson
Education. Neiv Dell-ri.

Clourse Title: Financial Management
CoLrrse Nunrber' : PSMBTC 205
MirririrLrrr Contact Hotrrs: 45

Duration of E,xamination: 3 hours

I'otal Credit : 4

Master ol Business Adrrr in istration
MBA( CBCS)

Semester - II

Maximum Vlarks: 100 Marks
Semester Examiuation. 6(J Marlis
Internal Assessment: 40 lVlarks

)'U*
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Master of Business Administration
MBA (CBCS)
Sernester- il

Course Title: Operations and lv{aterial Management
Course No.: PSMBTC206
N4inirnum Contact hrs.: 45
Duration of Examination: 3 hours
Total Credits: 4

Maximum Marks: i00 Marks
Internal Assessment: 40 Marks

Semester Exarnination: 60 Marks

(For the examination to be held in May 2020,2021and7022)

OBJECTIVES

J'he course airns to introduce concepts of production and operation management in an

organization and expose to anal1.tical methods. The students will be able to understand basic

lvlanagement Decjsions with respect to Production and operation management.

TII{IT I

Nature and Scope of Production Management, Types of Prociuction System - Flow Shop, Job
Shop. Batch Manufacturing, New concept in operation management - ISO, TQM, Karzen,
PERT, Supply Chain Management. -

TNIT-II

Facility Location - importance, Factors in Location Analysis: I-ocation Analysis Techr-riques

Facility Layout - Objectives: Advantages: Basic types of layouts. Capacity Planning - concepts:
Factors Affecting Capacity Planning, Capacity Planing Decisions, Line balancing.

TNIT-III

Production Planing & Control (PPC) - Concepts. Objectives, Functions. Factors affecting
PPC, Aggregate Planning - Aggregate capacity planning, approaches to Aggregate plaming,
Scheduling, Loading & Sequencing, Work Study - Productivitl,: Method Study; Work
Measurement"

UNIT-IV

Material Management - Concepts & Importance, Integrated Systern of Materials Management,

Materials Requirement Planning, Purchasing Syslems, Vendor Analy'sis & Control.

Objectives of Inventory management and control, Fixed Order Quantity or 'Q' system, Fixed
Order Quantity or 'Q' system, Fixed Order Period System or 'P' systern, Inventory control
techniques- ABC,VED, FSN, EOQ, JIT manufacturing

* 3o*
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Master of Business Admirristration
MBA (CBCS)

Semester- I1

Course Titie: Operations and Material Management

Course No.: PSMBTC206
Minimum Contact hrs.: 45

Duration of Examination: 3 hours

Totai Credits: 4

Maximum Marks: 100 Marks
Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in l'{ay 2020,2021and2022)

Note for PaPer Setter.

The question Paper shall contain two parts A and B. In Part A the Paper Setter will be

required to set 'l'en Short Answer questions (of two marks each) from an.v part of the

SyilaUus. ln part B, a total of Six Long Answer questions (of ten marks each) will be set

selecting at least one question from each unit of the Syllabus. Part A shall be compulsory and

in Part B the Candidate will be required to attempt any four questions out of six'

Suggested Readings

Production i operations Management, case Study Solution H.Kaushal

Production and operations Management Ajay K Garg

Operations Management Kenneth K' Boyer' Rohit Verma

Production and Operational Management K Ashwathappa' Sreedhar Bhat

Production managemenl Adam' E' and Elbert R'J

Operations Management Schroedor

Production and operation Management s.A. chunawalla and D'R' Patel

- 3l-



Master of Rusiness Administration
MIIA (CtsCS)

Semester- II

Course Title: Management Information and

Decrsion SuPPort SYstems

Course No.: PSMBTC207
N{inimum Contact hrs.: 45

Duration of Examination: 3 hours
TotalCredits: 4

Maximum Marks: 100 Marks
lnternal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in May 2020, 202"1. and 2022)

OBJECTIVES

The objective of this course is to introduce to the students the management issues related to

Infonnation Systems and help them identify and evaluate various options in this regard'

UNIT-I

Meaning and role of Information Systerns, Types of Information Systems, Operations

Supporl systems, Expert Systems, Knowledge Management Information Systems"

Infoimation Systems for strategic management, Strategic role of Information Systems,

Inte grating In formati ot-t S y stems u'ith Bus ine ss Strate g.v.

UNIT-II

planning for Information Systems: Identification of applications - Structured and

unstructured approach: Business planning system and critical success factors: Method of
identifying appiicaions, Evaluation of applications and value chain analysis, Risks in

infonnation systems, Resource requirements for information systems: Hardlvare and

capacity, planriing. Software needs, procurement options-make or buy decision, outsourcing

as an option in information systems'

UNIT-III

Systerns Developmeni tif. cycle: Critical success factors in customizecl software, traditional

sequential method for systems development, Case tools and modern process of systems

developtnent, CASE tools and modern process of Systems, development, Flexibilitv Integrity

and control issues in software.

I]NIT fV

Decision Supporl Systems - An overview: Role of Decision Supporl Systems in organizations.

Modeling i1 Decision Support, Group Decision Supporl Systems, and Expeft systems:

Executive Information Systems and their applications

--er
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Master of Business Administration
MBA (CBCS)

Semester- II

Course Title: Management Information and

Decision SuPPort SYstems

Course No.: PSMBTCZ}'I
Minimum Contact hrs.: 45

Duration of Erarnination: 3 hours
Total Credits: 4

Maximum Marks: 100 Marks

Internal Assessment: 40 Marks

Semester Examination: 60 Marks

(For the examination to be held in May 2020, 2021 and 2022)

Note for Paper Setter.

The question Paper shall contain two parts A and B. In Part A the Paper Setter rvill be required to

setTen Shorl Answer questions (of two marks each) from any par-t olthe 51l1abus' In parlB, a

total of Six Long Answer questions (of ten marks each) will be set selecting at least one question

from each unit of the Syllabus. Part A shal1 be cornpulsory and in Part B the Candidate will

be required to attempt any four questions out of six.

Suggested Readings

o MIS-A contemporary perspective London Kenneth and Laudon Jane, Prentice Ha1l,

New York 1998

o Management Information Systems O'Brien James A, Tata McGraw Hill Edition,

New Delhi 1999.

o Business Information Systems Kumar Muneesh, Vikas Publishing House, New Delhi,

r999
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Master of Business Administration
MBA (CBCS)

Semester- II

Course Title: Business Research Methods
Course No.: PSMBTC208
Contact Hours.; 25
Total Credits: 2

Maxirnum Marks: 50 Marks
Evaluation: Intemal

(For tlre examination to be held in May 2020,2021and2A22)

OBJECTIVES

To equip the students with the practicai skills needed to carry out business research.

Attention is also given for the applications of business research methods using MS Exoel.

L]NIT-I

Conceptual Framework : Concept, Meaning and Nature of Business Research, Significance
of Research, Types of Research - Exploratory Research, Descriptive Research, Casual

Research, Research Process. Ethics in Business Research.

UNIT-II

Research Design: Identifl, and Developing Business Research Problerns, Formulation of
Research Questions and H1'pothesis, Choosing Sample from Population, Questionnaire
Design and Testing, lvleasurement and Scaling, Scaling Techniques, Qualitative and

Quantitative Research Methods.

l'.\tT-IIt
Date Analysis Methods for Business Research: Conceptual Framework and Applications of
Business Research,I{ethods using MS Excel. Research Report Preparation & Presentation,

Citation and Referencing Styles.

Note for Paper Setter.

The question Paper shall contain two parts A and B. In Part A the Paper Setter will be

required to set Ten Short Answer questions (of two marks each) from any part of the
Syllabus. In part B, a total of Six Long Answer questions (of ten marks each) will be set

selecting at least one question from each unit of the Syllabus. Part A shall be compulsory and
in Part B the Candidate rvill be required to attempt any four questions out of six.

Suggested Readings:

1. Business Research Methods, Wiliiam G.Zikmund-oklahoma, Cengage Learning.

2. Business Research Methods, Sue Greener, Ventus Publishing. APS, 2008

3. Applied Multivariate Research: Design and Interpretation Lawrence S. Meyers, Glenn

Gamst, A.J. Guarino, SAGE, 2006

4. Contemporary Marketing Research, Mc Daniel & Roger Gates, South Westem College
Publishing.
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Master of Business Administration

MBA (CBCS)

Semester- II

Course Title: Sales Tools and Techniques

Course No.: PSMBTCZ}9

Contact Hours: 25

Total Credits: 2

1. Ingram, Lafarge, Avi1a,

Schwepker & Williarrs

2- Charles M. Futrell

Maximum Marks: 50 Marks

Internal Assessment: 20 marks

Semester Examination: 30 marks

UI{IT.I

Personal Selling: Evolution, Approaches and Process. Buildin-e Trust and Sales Ethics,

Understanding Buyers, Using Communication Skills in Sales.

[NIT-II

Strategic Prospecting, Sales Dialogue planning and Presentation, Creating and Communicating value

, Addressing concerns, Earning Commitment, Expending Customer Relationships, Self Leadership

and Tealnwork.

UNIT-III

,Workshop on Sales Data Management, Workshop on Sales Characteristics

Recommended Books:

SELL 5th Edition, CENGAGE,

Publishers.

Fundamentals of Selling, 12m Edition

N4C Graw Hil1, Publishers.

rE-

,Bq-.,-.-



!;t/
I

'lr ,.

lls
rhlffi .i

j:1 ; ',*li

i''

Master of Business Administration

MBA (CBCS)

Semester- II

(For the examination to be held in Mray 2020'2021 and 2022')

psl\,{Bvc210 : The code represents viva-voce examination of MBA I1- Semester' The viva-voce

examination shall be held for 50 marks (2 credits) and two external examiners (one academic and

one corporate) and one internal examlner sha11 examine the students for their Theoretical

understanding as well as practical applications

*{,-


