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23. MDP0000321762 123 14039.31 10.09 >20 hours unstable

24. MDP0000286764 383 42826.10 5.40 >20 hours stable

25. MDP0000120328 133 14197.97 9.26 >20 hours unstable

26. MDP0000801478 61 7045.07 11.09 >20 hours unstable

27. MDP0000281490 115 12411.77 7.63 >20 hours unstable

28. MDP0000316645 72 8204.80 10.17 >20 hours unstable

29. MDP0000145507 103 11476.39 4.42 >20 hours unstable

30. MDP0000350522 160 18312.24 10.25 10 min unstable

31. MDP0000613004 213 23846.05 9.66 >20 hours unstable

32. MDP0000221966 126 13751.09 9.75 >20 hours unstable

33. MDP0000261734 133 14443.93 9.86 >20 hours unstable

34. MDP0000242905 318 36069.50 7.10 >20 hours unstable

35. MDP0000647167 112 12190.87 8.83 >20 hours unstable

36. MDP0000267637 113 12163.71 7.62 >20 hours unstable

Yash Paul Khajuria and  Sanjana Kaul

Researcher: A Multidisciplinary Journal(27)



Genomewide characterization and analysis of rapid 
alkalization factor (RALF) gene family in apple

Science and Technology (28)



Yash Paul Khajuria and  Sanjana Kaul

Researcher: A Multidisciplinary Journal(29)



Genomewide characterization and analysis of rapid 
alkalization factor (RALF) gene family in apple

Science and Technology (30)



Yash Paul Khajuria and  Sanjana Kaul

Researcher: A Multidisciplinary Journal(31)



Genomewide characterization and analysis of rapid 
alkalization factor (RALF) gene family in apple

Science and Technology (32)



Yash Paul Khajuria and  Sanjana Kaul

Researcher: A Multidisciplinary Journal(33)



Genomewide characterization and analysis of rapid 
alkalization factor (RALF) gene family in apple

Science and Technology (34)



Yash Paul Khajuria and  Sanjana Kaul

Researcher: A Multidisciplinary Journal(35)



Genomewide characterization and analysis of rapid 
alkalization factor (RALF) gene family in apple

Science and Technology (36)



Yash Paul Khajuria and  Sanjana Kaul

Researcher: A Multidisciplinary Journal(37)









Federalism, Democracy, Asymmetry, Decentralization, Constituent Assembly, Special
Provisions, Institutional Design

Federalism is a feasible process of promoting the idea of self-rule and shared rule and of
synchronizing the interest of a nation with that of its units for a dual purpose- that of restraining the risk
of tyranny of the majority and of generating strength through the union (Mitra, and Pehl, 2011: 43). It is
a mechanism by which pluralities of society are articulated and protected. It is a device constructed to
secure both regional autonomy and national unity. It is an outcome of historical forces in plural
societies. If the forces of national unity are very strong in such a society, the central government shall
have more powers. The strength of these regional and national forces changes from time to time in 
view of changing social, economic and political conditions and compulsions. Thus, federalism has
been reflecting these changing historical conditions and compulsions (Patil, 1995: 13).

Federalism is the only viable system of governance in India because of its large size and
diversity. The framers of the Indian constitution included a large part of the Government of India Act of
1935 in the Constitution. B. R. Ambedkar mentioned in his book the three
grounds which are claimed by the protagonists of the federal scheme in favour of the acceptance of
the federal scheme for Independent India. The first ground in favour of federalism is that it would help
to unite India's diversity into a single central level of governance. This ground accommodates British
India and Indian India into a single political community. Secondly, Ambedkar mentioned that the
advantage of this scheme is that it would democratizethe autocracies in the Indian states by enabling
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British India to influence Indian states to transform the autocracy into a democracy that exists in British
India. Thirdly, the federal scheme embodies responsible government (Ambedkar, 2017: 71-86).Indian
Constitution defines a kind of political structure of independent India which is impossible to describe in
brief. The Constituent Assembly of India had adopted a unique model of federalism by analyzing the
models of various great federations like the United States of America, Canada, Australia, and
Switzerland, and adopted the policy of pick and choose by keeping in mind what would be suitable for
the diversity and heterogeneity of India and for the betterment of nation. The framers of the Indian
Constitution produced a unique model which was characterized by K. C. Wheare as 'quasi-federal'
and by Granville Austin 'a new kind of federalism to meet India's peculiar needs' (Austin, 2017:
231).Indian federal system accommodated different features like language, cultural, regionalism, and
diversity. It is based on the supremacy of the centre over the state. According to Ambedkar, “Indian 
federation has not resulted by virtue of instrumentality of agreement with the units, and that the union
is indestructible; no unit can secede from it”(Raju, April June 1991: 153-164). Rajindra Prasad argued
in the Constituent Assembly that we should adopt such a model in the Constitution that serves the
purpose of India whether it may be federal or unitary.

For the functioning of democracy what is required is the representation, recognition of the
interest of minorities and accommodation of diversities. Therefore, in the Indian Constitution, there
are some provisions incorporated regarding various states for granting differential rights that have
created an asymmetrical nature of Indian federalism. This asymmetry reflects in different provisions of
the Constitution with regard to India's Northeastern region, J&K state, administration of tribal areas 
under the Fifth and Sixth Schedules of the Constitution and provisions incorporated to mitigate
inequalities in the states ofAndhra Pradesh, Karnataka, Maharashtra, Gujarat, and Goa.

The asymmetry in Indian federalism related to the Northeast of India particularly granted to
Nagaland and Mizoram is considered as weighted or preferential equality where customary laws
regulate the social, land and tribal relations that cannot be changed by the Parliament without the
concurrence of the concerned state legislatures under Articles 371A and G of the Indian Constitution.
The other clauses in the Articles 371, 371B, 371C, 371D, 371E, 371F, 371H, 371I, and 371J make
special provisions for other states in Indian union like Maharashtra, Gujarat, Assam, Manipur, Andhra
Pradesh, Sikkim, Arunachal Pradesh, Goa, and Karnataka. These Articles of the Indian Constitution
make special provisions in matters of administration of tribal areas, intra-states regional disparities, 
law and order situation, and fixation of a number of states in legislative assemblies (Bhatia, 1997: 40).
Despite these provisions, the Fifth and Sixth Schedules of the Constitution make special provisions for
most of the Northeast states for the administration and control of Scheduled Areas and Scheduled
Tribes. The asymmetrical tendencies also reflect in Indian federation the creation of certain
autonomous councils within states for their regional developments. These Councils include
Darjeeling Gorkha Hill Council (1988), Bodoland Autonomous Council (1993), Jharkhand Area
Autonomous Council (1994), Ladakh Autonomous Hill Development Council (Leh 1995 and Kargil
2003). The creation of these new autonomous units in Indian federalism further developed
decentralization which gave impetus to a multi-level operation and functioning of federalism and a
boost to the spirit of multi-layered institutional arrangement within the federal framework of India. In
the Indian federal system, there is another kind of asymmetry relating to small units which are
governed by the union called Union Territories which are nine in numbers. These Union Territories are
created for various reasons like these areas having small territories to be a state or having differences
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in terms of culture and inter-state dispute to merge with the neighbouring state or their location is
isolated from the coastal areas. These Union Territories were originally administered by the centre
directly through administrators appointed by the centre. Only three Union Territories are having their
own unicameral legislatures namely The National Capital Territory of Delhi, J&K and Puducherry and
rest are governed by the centre. These Union Territories are represented in Lok Sabha by one seat 
each other than Delhi which has seven seats and J&K which has five seats. There are provisions
under Article 241 (1) and (4) of the Constitution in which Parliament is empowered to extend the
jurisdiction of the neighbouring state to these territories and to establish separate High Court for it
(Saxena, 2006: 113).

Article 370 which was incorporated in Part XXI of the Indian Constitution provided special
status to Jammu and Kashmir state. Under this Article, only two articles of Indian Constitution were to
be directly applicable to the state of J&K viz., Article 1 and Article 370 (Chowdhary, 2019: 52). Article
370 was incorporated under abnormal circumstances that empower state with separate Constitution
and separate state flag in the opinion of A. G. Noorani Article 370 of the Indian Constitution having six
provisions for the state of J&K. First, it exempted the J&K State from the provisions of Indian
Constitution that provide a structure of governance to all the states and allowed to have its own
Constitution for the effective governance. Secondly, it restricted the legislative powers of Parliament
over J&K state to three subjects, that is, defence, foreign affairs, and communications. Other
provisions of the Constitution could extend to the State through Presidential Order only with the
consultation of the State government. Thirdly, it restricted the Union for extending other constitutional
provisions or other powers of the Union to the State, for this prior concurrence of the State government
is required. Fourth, the concurrence was strictly provisional that had to be ratified by the Constituent
Assembly of J&K State as mentioned in Article 370 (2). Fifth, the authority of the State government to
give concurrence lasts only until the Constituent Assembly of the State is convened. It is also
mentioned in the Article that State government could not give its own concurrence once the
Constituent Assembly met and dispersed. The powers of the President to extend Indian Constitution
to the state of J&K ended completely once the Constituent Assembly of State finalized the Constitution
for the State and dispersed. Lastly, under Article 370 (3) President is empowered to abrogate or
amend it by making an order, but for this process also the recommendation of the Constituent
Assembly of the State is mandatory (Noorani, 2014: 6-7).

Subsequently, Presidential Order of 1954 incorporated Article 35A which became very
controversial over a period of time. From 1954 onwards various Presidential Orders were
promulgated that extended various Articles of Indian Constitution in J&K state. The asymmetry in
Indian federalism has its own significance because it prevents nation from disintegration when
different regions within federal system feel alienation and they assert their demand for separation and
sometimes they also assert demand for secession. The exclusive rights granted to culturally
differentiated groups ease sense of deprivation and bring different groups at par with the mainstream.
Therefore, the nature of asymmetry which was granted by the constitution to different states,
especially to J&K state became an obstacle for the union government in security perspective.

On August 5, 2019 the Union government introduced a bill in Rajya Sabha with the prior
recommendation of the President and the bill was passed and was supported by various political
parties like Bahujan Samaj Party (BSP) and other parties and even some of the Congress leaders also
appreciated the Union decision over the abrogation of Article 370 which was a major asymmetry in
Indian federalism. The bill bifurcates the state of Jammu and Kashmir into two Union Territories, that
is, Jammu and Kashmir Union Territory with legislature and Ladakh Union Territory without legislature.
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In Indian federalism asymmetry is an ever evolving phenomenon and with this initiative taken by the
central government for expunging major asymmetry (Article 370) is sign of over centralization.
Although asymmetry is significant in Indian federal system due to varied reasons but for a nation
security is indispensable therefore, J&K is strategically remained concern for national security where
Article 370 constantly obstructing presence of centre in various matters.

In Indian federalism asymmetry reveals that the purpose of its inclusion in the constitution was
preserving certain way of life and identities. Despite giving special and differential rights to different
states under the constitution these state have shown poor performance and the essence of
asymmetric federalism which was envisioned is not realized yet due to socio-political problems.

India's Constituent Assembly was perhaps the first constituent body to embrace the
mechanism of what A. H. Birch called cooperative federalism that produced a strong central
government (Pal, 1983: 74). In Indian federalism, there are certain unique provisions where the centre
is empowered to make temporary adjustments like Article 249 of the Constitution provides lawful
legislation by Parliament in subjects enumerated in state list if the Rajya Sabha declared by a
resolution supported by not less than two-thirds members present and voting. In this article,
Parliament should make laws for the interest of the nation in the subjects enumerated in the state list.
Article 252 empowers Parliament to legislate on subjects listed in state list if the Legislatures of two or
more states pass a resolution for this matter. The state legislatures after passing such resolution
surrender their powers only on matters listed in the resolution. Article 253 empowers Parliament to
make legislation for giving effect to international agreements and treaties. During the proclamation of
emergency under various articles of the Constitution, Articles 352, 356 and 360, the centre assumes
all the powers of legislation and in certain cases, the president can veto over state legislation. (Pal,
1983: 82-89). In Indian federalism at the administrative sphere, there are certain Union agencies
operating at the state level in order to ensure greater centre-state and inter-state cooperation and
implementation of policies formulated by the central government.

Firstly, the Governor act as a link between the centre and states is appointed by the President
and hold office to and he/she is the representative of the centre in the states.As a representative of the
centre, Governor must keep the centre informed about the functioning of the state and whenever
things are going against the unity of the country he/she has to inform the centre. In Indian federalism
office of the Governor has to perform and balance dual role viz as a constitutional head in the state and
the representative of the centre that maintains a link between centre and state. He has to perform
various legislative, executive, financial and judicial functions and in addition to these functions, the
Governor of the state has discretionary powers also that has been the bone of contention in Indian
federalism since independence. Among these are some most controversial powers like the
appointment of Chief Minister under Article 164; the right to summon, prorogue and dissolve the
Legislative Assembly under Article 174; and Article 356 in case of breakdown of the constitutional
machinery the Governor recommends President's rule in the state (Anushree, 20 January 2019). The
office of the Governor in Indian states is chosen and nominated one is thus acts as a powerful link
between the centre and states to ensure and strengthen harmony and cooperative federalism. During
congress dominance phase various states experienced the President's rule like East Punjab (1951)
due to party instruction; In Patiala and East Punjab States Union (PEPSU 1953) various cases of
defections came out therefore, President's rule introduced; Andhra (1954) due to various cases of
defections, Governor did not invite the second largest party to form the government and
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recommended President's rule in the state; Travancore-Cochin (1956) defections and no party was 
able to form government; Kerala (1959) the Kerala government was dismissed by the centre; Orissa
(1961) unsuccessful coalition; Kerala (1964) defections was the reason and no party was able to form
the government; Kerala (1965) no party was able to form government; Punjab (1966) party instructed
to impose the President's rule in the state; Rajasthan (1967) the Governor refused to call the largest
alliance in the Assembly to form government and in Haryana (1967) the Governor of Haryana
recommended dismissal on the ground that the Ministry was maintaining itself in power by
encouraging defections (Pal, 1983: 107-108).

Secondly, integrated All India Services was attempted to reconcile with the idea of federalism
that would manage significant sectors of Indian administration throughout the country. The
recruitment of the IAS is on all India basis and one has to serve in different states and the state has no
right to take serious disciplinary action against IAS without the concurrence and approval of the
centre. All India Services serve and manage state as well as central administration with great
responsibility that brings efficiency, cooperation and uniformity in administration. Initially after
independence the intention of states towards All India Services (AIS) was reluctant, but with the
passage of time and beginning of industrial and economic development the states felt necessity of
technically trained manpower, therefore, in 1961 the Chief Ministers' Conference held in which
acceptance was given to the decision for the creation of new All India Services. Despite the
cooperation, All India Services appear to be a contradiction in the federal system where states' voice in
opposition toAll India Services is being suppressed by the centre (Pal, 1983: 113-115).

Thirdly, the provision for the institution of Joint Public Service Commission for two or more
states manifests inter-state cooperation and this can be achieved by two or more states moving a
resolution in their respective legislatures to this effect. For the sake of the interest of the states, the 
parliament may by law, establish Joint Public Service Commission for that group of states (Pal, 1983:
115-116).

Finally, the integrated judiciary is also a mechanism of cooperation in which appointment of
every judge of High Court is done by the President in consultation with Chief Justice of India, the
Governor of the state, and in case of appointment of other Judges the consultation of Chief Justice of
High Court is also required. In judiciary like the Joint Public Service Commission, Constitution also
provides for common High Court for two or more states. A High Court being part of the integrated
judicial system administers both the central as well as state laws and by doing this, creates a sense of
cooperation between centre and states in the field of administrative justice. Therefore, in addition to
this, a Joint High Court also creates a sense of intergovernmental cooperation in Indian federalism
(Pal, 1983: 116-117). In India states the functioning of governments on a cooperative basis depends
mostly on the central government in terms of providing leadership to state governments, coordinate
their activities and on certain occasions compel them to act in accordance with the directions of the 
centre in order to fulfil national interest.

The working of Indian federalism cannot be judged only by articulating the theoretical and legal
framework of the Constitution. In actual practice, the powers and functions which are distributed in the
constitution may vary from one another that operates like a machine which is lifeless and acquires life
when it is operated and controlled by men. Therefore, apart from the constitutional provisions that
established various institutions in India for obtaining cooperation in Indian federal system, there are 
various other mechanisms that work through different statutory and non-statutory bodies which also
played a very significant role in uplifting the spirit of cooperative federalism. In case of statutory
bodies, Zonal Councils are prominent that were established under State Reorganisation Act, 1956 as
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an instrument of inter-governmental consultation and cooperation particularly in the socio-economic
field and to mitigate and resolve the controversies among the states. TheAct originally established five
Zonal Councils which are the Northern Zone, Central Zone, Eastern Zone, Western Zone, and
Southern Zone. Presently, India is divided into six zones and the last zone, that is, North-Eastern Zone
has been established by the Parliament by passing the North-Eastern Council Act, 1971. The body of
each Zonal Council consists of various ministers from the union and from the state and has the
advisers to assist in the performance of its duties. The councils perform their functions as deliberative
and advisory bodies for common interest including socio-economic planning, border disputes, a
matter concerning linguistic minorities, and inter-state transport and any matter related to the
reorganization of states. The councils started functioning from 1957 onwards and mostly the councils
met as per schedule and held discussions on various issues concerned with their mutual interest, but
witnessed a shift in 1967 when Congress dominance got challenged in few states and the councils
meetings became less frequent as a result the non-Congress states directly involved in asking
questions from the centre rather than taking part in councils' meetings (Pal, 1983: 205-207).

The Zonal Councils have little role in the discharge of legislative and executive functions: they
act as an inter-state forum that plays an advisory role in order to promote and facilitate cooperative
efforts towards socio-economic development of every zone. The participation of central as well as
state ministries in a common platform help in creating cooperation and coordination in Indian federal
governance.

In the Indian federal system, there are some other non-statutory bodies which are created to
make cooperative arrangements between the centre and states relations. Some of the prominent
bodies are- the Planning Commission, National Development Council, National Integration Council,
etc. The Planning Commission was set up by the Government of India in March 1950 which
constitutes a core of the planning machinery in the country. It is a cooperative enterprise where the 
central government in discussion and consultation with the states set out developmental agendas for
the whole of the country in which financial resources are provided by the centre and the administrative
machinery are supplied by the states (Chandra, 2008: 227-228). Though the Planning Commission is
a central agency created by the Union Government that depicts a significant growth in the
paramountcy of the centre. After the adoption of the Planning Commission in the post-independence
period, the Indian federal structure has suffered in the centralized planning and powerful directions
issued by the centre. The Commission has assigned various functions to formulate plans for the most
effective and balanced utilization of the country's resources for the development of the whole country.

The Planning Commission since its inception is chaired by the Prime Minister; a non-official
person is appointed as Deputy Chairman, Union Finance Minister as a member, Cabinet Secretary as
its secretary and few non-officials appointed for their expertise in the subjects with which the
Commission has to deal. There is no states representation in the Commission which thus depicts as it
purely a central body for the economic development of the nation. Though without representation of
states, the Commission was regarded as a joint enterprise of both the centre and the states because
the item 'Economic and Social Planning' was included in the Concurrent List which is the concern of
both the centre as well as states. But there are certain significant items which are included in state list
like public health, agriculture, land policy, animal husbandry, education, irrigation, roads, forests, and
fisheries which are crucial for any plan of development and it is the primary responsibility of states to
manage are look after these items. By contextualizing it the commission was unable to reflect or
correspond to the requirements of the people at grassroots. In the opinion of K. Santhanam, the
planning in India has been instituted for the purpose of economic development which has practically
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superseded the federal structure so far as the states are concerned in the constitution (Santhanam,
1960: 56) Indian Parliament in December 1954 adopted a resolution which contained a significant
clause like the objective of Indian economic policy should be to achieve a socialistic pattern of society
and the elaborate proposal of the socialistic pattern of society was commenced in the Second Five 
Year Plan. The Planning Commission in India also recommended for the establishment of socio-
economic democracy at the grassroots level with the setting up of Panchayati Raj Institutions and
cooperatives. The PRIs are the agencies of government operating at the grassroots level enabled to
participate in the formulations of policies and plans at the local level and make them responsible for
implementing local schemes and programmes which form a significant part of planning development.
In the Third Five Year Plan, it was stated that the economic activities must be organized in a way so
that the equitable distribution of society can be achieved along with production and growth. In these
Five Year Plans the effort was made to strengthen the economic and social development involving
different states in the developmental project that was an important indicator of cooperative federalism.

Despite the fact that the Commission has faced various structural problems that have
influenced in its working to a great extent. There has been expressed three views regarding the
conception of the Commission. The first view regarding the Commission that its members should
include a sizeable number of ministers who can legally and authoritatively define the planning and to
make aware about the preferences and objectives of the government to the experts, and direct the
central and states governments to accept and implement the plans framed by the Commission.
Secondly, the Commission should be an advisory body that includes economists, technologists and
management experts to make a plan for the Cabinet in order to strengthen economic development. 
Finally, the Planning Commission must include representatives of all the states and make it
independent from the Union Cabinet where it is noted that it becomes the agency of the ruling party of
the centre (Pal, 1983: 245).The working of the Commission since its inception has been upholding the
constitutional position of Fundamental Rights and Directive Principles of State Policy as well as the 
objectives declared by the government to promote a living standard of the people by effective
utilization of country's resources for increasing productivity and providing employment opportunity.

Despite the central control on National Planning Commission has been apparent, the spirit of
cooperative federalism in the working of Planning Commission is visible in the directions of laying
down the broad policies and targets of development in the interest of uniform progress of the country.
Moreover, during the one-party dominance, the central control on states was by and large on the basis
of the consent of the states.At every stage of the planning, the working partnership between the centre
and the states is a characteristic feature. The example of the planning process is first of all the
Commission prepares a draft of five-year plan similarly the states also prepare their own plans by
considering the broad targets suggested in the draft (Ray, 1966: 138). After drafting the plans,
discussions take place between the Planning Commission and the states and in the light of these
discussions the final state plan is formulated. In finalizing the plans the Commission makes required
adjustments and modifications is in the state's plans and also makes necessary adjustments in the
broad framework of national policies and priorities. From this perspective, it becomes clear that the 
planning process in India is largely decentralized and in the context of opportunity for the initiative at
the state level one is favourably impressed by the extent to which the state governments participate in
the planning processes (Hoselitz, 1959: 63). The decision taken by the Planning Commission to
further decentralize planning at the local level particularly at the Block level involve the participation of
public and at the District level, the representatives of the elected institutions have been involved. Raj
Krishna, the member of the Planning Commission advocated decentralization in planning in India to
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find proper way of investment of funds at local levels.
In the post-independent period, there was cooperation of states with the centre at every stage

of its implementation of the planning. The centre supplements the states resources in a very effective
manner and provided financial assistance and cooperation for the implementation of schemes in the
state sector of plans. Therefore after analyzing the whole process, it is found that planning in India is a
device of centre-state cooperation. In 2015, the Planning Commission was replaced by NITI Aayog as
a think tank of the Government of India established with the aim to enhance cooperative federalism by
fostering the involvement of states in the economic policy process. The structure of NITI Aayog
involves the Prime Minister as an ex-officio chairman and the Chief Ministers of the states and UTs and
Lieutenant Governors of Andaman and Nicobar constitutes the permanent members. It works in close
cooperation and coordination with the central and state governments and seeks to facilitate people-
centric and participative policy.

Besides, Planning Commission, National Development Council is another non-statutory body
that was formed immediately after independence in 1952 to serve as the highest reviewing and an
advisory body in the field of planning with the aims and objectives to strengthen and mobilize the
nation in support of the plans. The Council with the aim to promote common economic policies in all
the spheres that are vital for the development of the country and also ensure the balanced and rapid
development of each and every parts of the country. After independence, the working of the NDC
reveals that every matter during Congress dominant system was elaborately discussed and it makes
recommendations to the Commission for the overall development of the nation. The Council was in 
favour of introduction of Panchayati Raj Institutions with a three-tier system of governance which was
recommended by Balwant Rai Mehta Committee in 1957. PRIs as the basis of development in Indian
federalism would be suitable for the peculiar conditions of the Indian State. The working of the NDC
clearly shows its favour towards developing tenets of cooperative federalism, incorporating the
scheme of family planning and putting the distribution system under social control.

The NDC was responsible for the centralization of Indian federation which strengthens and
mobilize the resources and efforts in order to ensure rapid development of the country. Since
inception, its role was to consider all the basic questions related to Five Year Plans which was first
considered by the Cabinet. The NDC has played a very significant role in bringing cooperative
federalism during one-party dominance system like it has helped to finalize certain proposals like the
replacement of the sales tax on certain commodities by additional union excise duties and in 1968 it
has appointed a committee for examining the criteria of Union assistance and ambit of union-
sponsored schemes. From the above analysis, it is observed that like Planning Commission, NDC is
also trying to destruct the autonomy of states by increasing encroachment on the administrative
spheres of states.

The on October 12, 1959, reported that the central government did not want
to create a situation of over-centralization but due to the socio-economic conditions a situation was 
created in which Central Government had to accept these compulsions and act accordingly. In a
meeting of NDC in 1963, an economic expert exhorted that in the Indian federation states should play
a vital role and reduce its dependency on the centre. During the period of Congress dominance, the
centre has played overwhelming and a steamroller role and states' position was minimal. These
trends appeared since the establishment of the institutions like the Planning Commission and the
National Development Council which have created hindrances for the realization of the concept of
federalism and allowed centralized policies (Rao, 1963: 27). In the post-independence period, the
NDC also influenced by one party dominance where a single party was in the rule in both the centre as
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well in the states. The working of NDC was influenced by Nehru which affected the centre-state
relations. Both the Santhanam Committee and Administrative Reforms Commission pointed out that
the autonomy of the states was affected under the NDC during the Nehru period.

In the working of federalism, National Integration Council also played a significant role which
was established in 1962 involving the feeling of unity, solidarity, and cooperation among people, sense
of common citizenship and feeling of loyalty to the nation. India is a diverse country having various
political parties and the proliferation of regional parties in various states is a major threat to national
integration. This Council provides a remedy for national integration by advocating the idea of
cooperative federalism involving the participation of all the states and of the centre. The National
Integration Council takes decisions which are advisory in nature for the centre and states and that are
based on the consent of the centre as well as states and implementations also requires consensus
and cooperation (Pal, 1983: 259-260). Since the inception of the Council, it has been proved a
powerful mechanism in the development of cooperative federalism.

In the 1990s the neo-liberal policies foster market federalism in which the states are expected
to compete for attracting capital and foreign direct investment and the centre retreating from certain
economic functions that proved harmful for federal spirit because of centre impose neo-liberal policies
in centre-state relations that resulted into hiking up the interest rates on the loans to state
governments. Paradoxically, this led to the weakening of bargaining powers of the states and
deterioration of its financial position due to same parties representing the states and the centre. The
neo-liberal policies have adversely affected the working of federalism and weakened all the
institutions which deal with centre-state and inter-governmental relations like Planning Commission,
National Development Council, Inter-State Council, etc., and the Finance Commission has become
an instrument to push neo-liberal policies.

The Panchayati Raj System, a verticle expansion of Indian federal system, is recognized as
the spine of development in rural India. In the post-independence period, various efforts were initiated
for the establishment of Panchayati Raj Institutions in India and ultimately was given constitutional
status through the 73rd Amendment Act in 1992 and was subsequently implemented in 1993. The
Panchayati Raj System as already mentioned in Article 40 andArticle 243 of the constitution, has now
become an integral part of the Indian federal system that enhances social justice and democratic
participation at the grassroots level. Since the enforcement of the 73rd Amendment, it yielded mixed
results and have been subject to substantial criticism especially concerning widespread corruption,
nepotism, partisan politics, and inefficiency (Mitra, 2014: 146-149). Despite that, it has relatively
succeeded in enhancing the societal position and political representation of marginalized groups such
as women, SCs and STs.

Panchayati Raj system has played an important role in strengthening village democracy by
providing basic amenities to rural people in India. It has managed to spread political awareness
among all sections including marginalized and socially excluded strata of society. It has built a platform
for political participation and political mobilization of masses and promotes planning from below, that
is, from micro-level and emphasis on transparency of its functioning. The 73rd Amendment Act of
Indian Constitution enunciates India's largest experiment with grassroots democracy which is
different from the past, by providing periodic, free and fair election and fixed tenure of five years for 
Panchayati Raj bodies. However, there are variations in Panchayati Raj bodies in their political
structure arising out of special preference given to states which became clearly evident in J&K where
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the concept of local self-governance was different from the rest of the country. But now 73rd
Amendment Act is applicable. In J&K state, the local self-government is not function properly due to
glaring deficiencies like irregular elections, corruption, lack of financial resources and influence of
state-level political parties. The state-level leadership and bureaucracy are reluctant to share powers
and responsibilities to local leaders. Therefore, lack of coordination and apathy of higher-level
leadership and bureaucracy lead to failure of Panchayati Raj in the states.

William Ricker equated the structure of political parties with the structure of federalism and one
can measure federalism by measuring political parties rather than a party system. He argued that
when parties are completely centralized, federalism also be centralized but when parties are
somewhat decentralized, federalism is only partially centralized (Riker, 1975: 137). William Riker
argued that if parties system and federalism have any sort of linkages then India should be considered
as much decentralized federalism because of fragmentation of parties in the Indian political system. In
the post-1990s period till 2014 regional parties played a significant role in the national politics in the
form of a coalition partner. The presence of regional parties in the Parliament since 1996 facilitated 
political system to a multiparty coalition system. The nature of coalition governments from 1999-2014
was described by Prem Shankar Jha as 'bi-nodal system' which means the emergence of a stable
coalition around two powerful national parties, that is, the BJP and the Congress (Sharma, 2015: 13).

Since 1990s India experienced a significant political change in which regional political parties
has significantly played its role in national politics in the formation of a coalition government. In the
1990s India's reform policy was influenced by three major factors. The first factor as polycentric
federalism propounded by Daniel Elazar in which he explained that federalism goes beyond mere
decentralization but in fact is non-centralisation. It means in Indian federal structure there are multiple
centres of power operating both horizontally as well as vertically. The horizontal centres of power in 
Indian federal system make federalism wider where power dispersal involves in terms of the
autonomy of different all-India institutions like Election Commission of India, Reserve Bank of India
and the Comptroller and Auditor General. The second factor is the emergence of information
technology where civil society has played an effective role through the Right to Information Act. In the
Indian federal system, this factor has not yet fully utilized because the technology is neither fully
centralized or decentralized either, therefore, it could be a powerful mechanism in any direction.
Finally, the centre-state interaction has changed with the changing role of a new set of independent
regulators. The power to give directives to these regulatory bodies remains with the centre. Some of
the other institutions like Central Bureau of Investigation and Central Vigilance Commission are
managed by independent professionals but central interference and influence are also there (Arora et
al, 2003: 102-103).

In the post-1990s India's reform policy has experienced a shift in federal relations. Both the
central and the states are driven by the market economy and the centre has no exclusive right to take a
decision over the industries and business locations after the abolition of the permit system. The reform
policy has curtailed centre's discretionary powers over licensing resulting in the direct negotiation
between the states and the entrepreneurs and as a result of this intense competition came out for
attracting investment. Therefore, the centre witnessed a significant decline in the post reforms period
(Ahluwalia, 2000: 1643-1648). With the growing investment in the private sector, the public sector
faced a decline in their investment and subsequently, central control over states in matters of finance
declined.
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Post-2014 elections: the emergence of BJP as the largest party with the majority of seats
talked about the underpinning of cooperative federalism but implicitly making central governmental
authority as coordinating force. For making India a cooperative federal state the new government
dismantled the Planning Commission and in its place constituted National Institution for Transforming
India (NITI) Aayog in January 2015. The objective of the Aayog is to foster cooperative federalism on
the basis of strong state strong nation principle (Tillin, 2019: 100). The Prime Minister of India who is
the chairperson of the Aayog urged the states in its first meeting for enhancing the cooperative and 
competitive spirit of Indian federalism. In this process, the initiative has been taken for improving
governance and the states work in collaboration with the centre to achieve sabka saath, sabka vikaas
(everyone together, development for everyone). Under NDA-II regime there has been a profound shift
in the federal relations where the centre has played a more assertive role by implementing President's
rule in two Congress-ruled states in 2016 (Tillin, 2019: 100-101). The President's rule was imposed in
Arunachal Pradesh and Uttrakhand where ruling Congress Party faced intra-party conflicts which led
to defections in the party that reduced required number of majority in the state legislatures resulting
into the imposition of President's rule in the states.

Another significant instance of centralizing tendencies came up with the decision taken by the
centre in the form of demonetization in November 2016 which was criticized by many states on the
ground of violation of the cooperative spirit of Indian federalism. The demonetization of currency was a
step to uproot corruption which was promised by BJP earlier. Since 2014 under Modi government the
spirit of cooperative federalism is unswerving with a move to re-empower the centre to carry out its
mission that encouraged competitive spirit among states.

In the concluding observations, it is found that Indian federalism after independence
accommodated diversity by incorporating asymmetrical provisions in the Constitution and that special
provisions have succeeded in the strengthening and deepening of democracy. The asymmetric
approach is justified because of socio-economic, politico-cultural, strategic, geographical, and ethnic
basis. As far the success of democracy is concerned, the Constitution of India granted differential
rights to different regions in order to make their presence in the mainstream. The asymmetrical
approach is considered as an important mechanism for strengthening diversity, accommodating
pluralities and act as tool for national integration. The major asymmetry in Indian federal system was
Article 370 which was revoked by the union government by introducing bill in the parliament on August
2019. The abrogation of Article 370 of the constitution was in the agenda of BJP and after assuming
power in 2019, BJP fulfilled its pre- electoral agenda. The abrogation of Article 370 of the constitution
envisages more central benefits to the people of J&K besides the security of the nation.

In the working of federal system in Indian democracy certain statutory and non-statutory
bodies created over a period of time within the framework of a constitution that proved to be relatively
successful in the operationalization of federal cooperation. The Zonal Councils performed their
functions for common interest including socio-economic planning, border disputes, matters
concerned with linguistic minorities, inter-state transport and matters related to the reorganization of
states. Since inception, the councils met as per schedule, but there witnessed a shift in 1967 when
Congress faced challenges in few states, as a result, the non-Congress states directly involved in
asking questions from the centre rather than taking part in the council's meetings. Despite the central
control on Planning Commission was apparent, the spirit of cooperation was visible, for example, the
Commission role was to prepare a draft of five-year plan similarly the states also prepare their own
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plans by considering the broad targets suggested in the draft.After drafting the plans discussions took
place between the Planning Commission and the states and in the light of these discussions the final
state plan formulated. In finalizing the plans the Commission makes essential modifications in the
state's plans and in addition to this also make necessary adjustments in the broad framework of
national policies and priorities. From this perspective, it becomes clear that the planning process in 
India is largely decentralized and in the context of opportunity for the initiative at the state level one is
favourably impressed by the extent to which the state governments participate in the planning
processes. In addition to this, democracy further deepened at grassroots levels through 73rd
Amendment that empowered marginalized sections by providing reservation in Indian federalism. The
amendment brought silent revolution at grassroots level and make democracy more people centric
and vibrant. The democratic decentralization at grassroots level also empowered marginalized
sections of society.

In 2014 elections for the first time single party gained majority after thirty years and formed
government which worked in more cooperative and competitive manner and under NDA-II regime
federal governance experienced shift in its functioning. In certain occasions role of centre remained
dominant like in case of imposing President's rule in Arunachal Pradesh and Uttarakhand in 2016,
demonization in 2016 and in 2019 central government abrogated Article 370 in a very innovative
manner.
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Gender Identity, Third Sex, Third Gender, Hijras, Stigma.

Human society is a complex organization of human role relationships. The implication of such
a structural conception is that the human beings act and interact with each other in accordance with
the role they play. Their role performance in relation to each other is further conditioned by the status
they occupy. The most basic criterion of defining status and a corresponding role for any individual in
any society has been sex (Sharma 2009).

The term “Sex” refers to the biological difference between males and females. Sex is closely
related to reproduction, in which both males and females play a part. The female ovum and the male
sperm, which joins to form a fertilized embryo, each contain twenty-three pairs of chromosomes
(biological codes that guide physical development). One of these chromosome's pairs determines the
child's sex. The mother always contributes an “X” chromosome; the father contributes either an “X” or
a “Y” chromosome. A second “X” from the father produces a female (XX) embryo and 'Y' produces a
male (XY) embryo. Achild's sex then, is determined at conception. Within weeks, the sex of an embryo
starts to guide its development. If the embryo is male, testicular tissues begin producing testosterone,
a hormone that stimulates the development of the male genitals. Without testosterone, the embryo
develops female genitals (Macionis 1986). But sometimes there is difficulty in assigning sex to an
individual from the appearance of external genitalia. For such kind of individuals, Rekha Ojha (2011)
has used the term “Intersex”, for a variety of conditions in which a person is born with a reproductive or
sexual anomaly that does not seem to fit in the typical definition of female or male.

But sometimes in very rare cases many male children are born with underdeveloped, hidden
and deformed genitals. In such cases it is assumed that the child born is a girl. On the other hand, a girl
child may be born with an abnormally developed clitoris and may be assumed that she is a boy.
Sometimes, owing to genetic defects, a child may be born with the characteristics of both sexes. In the
science of genetics, persons having characteristics of both the sexes are described as
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'hermaphrodite', the name derived from a Greek God Hermes, (the messenger of God-a mischievous
and essentially a masculine character) and the Goddess Aphrodite (a symbol of love). The hijras do
exhibit the characteristics features of hermaphrodite especially mischievousness (Sharma 2009).

For ages it was believed that the different characteristics, roles and statuses accorded to
women and men in society, are determined by biology (that is, sex), that they are natural, and therefore
not changeable. Thus, social identity of an individual depends on his or her sex that is, on the biological
identity. On the basis of sex, each society slowly transforms a male or female into a man or a woman,
into masculine and feminine, with different qualities, behavior patterns, roles, responsibilities, rights
and expectations. Unlike sex, which is biological, the gender identities of the individuals in the society
are psychological and socio-culturally determined (Bhasin 2005). Hence gender identity refers
specifically to social differences. In other words, one can say that gender identity is individuals own 
sense of maleness and femaleness (Giddens 1998). But in all societies some people do not identify
with the gender that is otherwise associated with their biological sex. Thus, some societies have third
gender categories which can be used as a basis for a gender identity by persons who are
uncomfortable with the gender that is usually associated with their biological sex.

Today, some of them refer to themselves as belonging to the “third” gender. There exist
differences amongst them, based on their experience and expression of femininity, their sexual
orientation (they could be sexually active or remain chaste), their faith (several amongst them claim an
Islamic identity) and their class status (Geetha 2009).

According to Sharma (2009), very often on the streets of Indian villages one sometimes comes
across an unusual sight of a group of closely shaven persons in female attire, singing and dancing, 
making overtures to the onlookers, cracking sexually charged jokes at men and making loud clapping
sounds with their hands. To non-Indians and also, to many Indians these individuals may look
interesting and outlandish freaks of nature. Not because they sing and dance but because of their
physical appearance which is combination of both male and female. They shave, smoke and talk like
men but dress and behave in a more feminine way. To the onlooker's mind one question which
immediately strike relates to who are these people, male or female? And if they are neither males nor
females, then what? In the Indian society these peoples are popularly referred to as 'Hijras', 'Khusras',
'Asexuals', 'Neutrals', 'Eunuchs', etc. All the terms included in the nomenclature are used to describe
the identity of these people who have one thing in common and perhaps the most decisive one that
there is something wrong with their sexual organs. Put simply, for years we have looked at Hijras, but
never seen or understood them.

Gender is a multifaceted construct, a complex phenomenon viewed differently in different
societies. The word gender is now being used sociologically or as a conceptual category, and it has
been given a very specific meaning. In its new incarnation gender refers to the socio-cultural definition
of man and woman, the way societies distinguish men and woman, and assign them social roles. It is
used as an analytical tool to understand social realities with regard to women and men (Bhasin 2005).

Therefore, a gender identity is the way in which an individual identifies himself with a gender
category, for-example as being either female or male, or in some cases being neither. Basic gender
identity is usually formed by age three and is extremely difficult to change after that. All societies have
a set of gender categories that can serve as the basis of the formation of a social identity in relation to
other members of society. In most societies there is a basic division between male and female
genders, that are understood to be determined by biological sex but in all societies some individuals
do not identify with the gender that is otherwise associated with their biological sex.
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The term, third sex describe individuals who are categorized (by their will or by social
consensus) as neither male nor female. It is a gender identity different from 'men' and 'women,' of
people who are considered to be the intermediate sex; in-betweens (like the androgynes) or neutrals
(like the agendered). The third sex is described as a natural mixing or combination of the male and 
female natures to the point in which they can no longer be categorized as male or female in the
traditional sense of the word.

Sharma (2009), argues that the sense of stigma and its fear is so strong that it ultimately
creates a situation of identity crisis and drives hijras to go out in search of some other place to which
they can call their own. In other words, they move out in search of their own self, an identity which can
instill in them a feeling of belonging to some group or society which can explain their consciousness
about their existence. It was found that after leaving their immediate family environment; the hijras
were managing the identity crisis and the burden of stigma.

The present paper has used the functionalistic approach to understand the whole process of
stigma attached with the community. Merton's theory of functionalism has been made use of to look
into the stigma attached with the community. His theory of functionalism makes a distinction between
the functional and dysfunctional aspects. Functional analysis must recognize the inter-dependence of
the elements of the social system as well as the limited range of variation in the items which can fulfill
designated functions in the system. American Sociologist 'Robert K. Merton' defined “functions” as
those observed consequences which makes for the adaptation or adjustment of a given system and
“dysfunction” as those observed consequences which lessen the adaptation or adjustment of the
system. Merton argues that seeking to identify function being fulfilled for the society as a whole can be
misleading since items may be functional for some individuals and groups and dysfunctional for others
(Merton 1957). As a part of the society the hijra community performs two significant roles in the
contemporary Indian society. One by visiting people's homes on festive occasions to congratulate and
bestow blessings on people and also take away the stigma from any family by taking away any
individual with asexuality. At this point, two arguments come up for consideration. First, why are they
considered outsiders, stigmatized and unfit to live within the family of their origin? Second, why are 
they accepted on certain festive occasions? It is understandable that hijras are accepted because of
their functional utility. Basically it pertains to hijra's claim to take away any hermaphrodite child and, 
thus, taking away the source of stigma. At this point it is essential to argue that the acceptance of hijras
at festive occasions is also governed by the cultural traditions and beliefs of people in terms of giving
alms. Also by and large, people view them with fear of curse and hope of blessing. The basic
contradiction in human behavior which comes into follows pragmatic approach in accepting and
rejecting the same thing at two different points of time. Therefore, Merton's theory of functionalism has
been useful in making the distinction between the functional and dysfunctional aspects of stigma and
argues that what is functional for a particular group under certain circumstances may be dysfunctional
for the same group under other circumstances (Sharma 2009).

The paper discusses in length the various social-cultural practices and living and working
conditions of hijras in general as well as of hijras in Jammu region in particular.

Provisional data from the Census Office (2011), tells about the population of hijras of Jammu
region and it was known that in total there were 98 hijras in the Jammu province. With the help of
purposive and snowball sampling methods 26 hijra respondents were taken into consideration from
different districts of Jammu region. Besides 26 hijra respondents, even the views of general public
were also taken into account in order to analyze the whole notion of stigma attached with the hijra
community. Therefore, the views of 24 respondents from the general public were also analyzed.
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Hence the sample size for the study was 50 respondents (26 Hijra respondents and 24 General
public).

During the study, it was found that there was the presence of younger population among the
hijras of Jammu region as maximum of the respondents belonged to the age group of 21-30 years.
Further it was found that the maximum number of hijras of Jammu region were illiterate. Those who
had studied got this opportunity while living with their parents. Once they were brought to the hijradera,
they had to abandon their education and enter into the occupation of badhais (the donations given to
hijras when they perform for the birth of a male child). This indicated that education was not an
important factor for their economic life, they managed to have earning without having the formal
education.

The concept of identity has been defined as 'A sense of self that develops as the child
differentiates from parents and family and takes a place in society'. It refers to the sense that someone
has of who they are, of what they are, of what is most important about them. Important sources of
identity are likely to include nationality, ethnicity, sexuality (homosexual, heterosexual, bisexual),
gender and class (Haralambos and Hollborn 2000).

The gender identity with which hijras of Jammu region usually identify themselves was the
feminine identity. It was seen during interaction that the majority of hijra respondents dressed up and
behaved like females. Even the names of the respondents also sounded like that of female for
example Saira, Polli, Sonia, Geeta, Asha, Baby, Ranjeeta etc. Therefore, it was found that there was
the existence of actual as well as virtual social identity among the hijras, but on certain occasions one
of the identity would become manifest and the other would become latent and vice-versa. Thus, it was
clear that the actual social identity (that is, identity of being a Hijra, Khusra or Kinnar) of the hijras was
totally different from their virtual social identity that is, feminine identity which they tried to maintain in
the society.

Language was another variable through which the researcher was able to probe a little into the
identity of the respondents because it is generally believed that language is an attribute of the identity
of an individual. It was found that they spoke Hindi, Dogri or Punjabi to interact among them and with
the public. It was seen that the ones who spoke Punjabi and Hindi had migrated to Jammu region and
learnt the local language for interaction and economic purpose. It was also found that they usually
refer to themselves as female at the language level. It was also observed that the process of
acculturation in terms of food habits had also taken place and the food was not consumed on the basis
of the region and religion one belonged to.

The use of common terms (like khusras, kinnars, hijras, etc.,) for the hijras somewhere
reflected their actual social identity, that is, an identity which was given to them because of their sexual
deformity. Because of this deformity only, they were kept under 'female category' during 2001 census
and are kept under 'others category' in 2011 census. This 'female' category and 'others' category,
somewhere, reflect their actual social identity. During the study it was found that this actual social
identity was functional for the respondents interms of their economy and occupation, whereas the
virtual social identity (feminine identity) helped them to lead a life according to their choice. It was
further explored that the hijras living in the Jammu city preferred to be called as ManglaMukhis,
whereas those living in Kathua, Samba or Udhampur said that people usually use the term khusra or
hijra or sometimes Kinnar also.
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Religion is the most important aspect of the socio-cultural life of a community. Religion is a
cultural universal; it is not surprising that it fulfills several basic functions within human societies.
Sociologists recognize that religion is central to virtually every culture on earth, and they seek to
understand how religious beliefs and practices guide human societies. They offer no comment on the
meaning and purpose of human existence, nor can they pass judgment on any religion as right or
wrong. Rather, scientific sociology delves into the consequences of religious activity for larger social
life (Macionis 1986).

At the level of the religion it was found that the maximum number of hijra respondents followed
Hindu religion, whereas some of them were Sikhs, and one among them was Muslim. But some
respondents were secular. When asked about the religious diety of the community, maximum
respondents said that there is a diety named, Bahuchara Mata (Murgawali Mata). According to them
Bahuchara Mata is a Hindu goddess with two unrelated stories both associated with transgender
behavior. The respondents further argued that the primary temple of this goddess is in Gujarat and it is
a place of pilgrimage for hijras, who see Bahucahara Mata as a patroness. This clearly indicated that
respondents were trying to retain their hijra identity (Third sex) by worshiping their patroness. Through
this one therefore gets to see the existence of their actual social identity.

Review of literature of the works written by Nanda (1998), Ojha (2011), Reddy (2006) reveals
that in some parts of India, the hijras were engaged in celebrating the festivals whether in the form of
Jagratas or festivals during Navratras. In Tamil Nadu each year in April and May, hijras celebrate an
eighteen-day religious festival. The Aravani temple is located in the Koovagam village in the
Ulundurpet Taluk in Villupuram district, and is devoted to the deity Koothandavar, who is identified with
Aravan. During the festival, the aravanis reenact a story of the wedding of Lord Krishna and Lord
Aravan, followed by Aravan's subsequent sacrifice. They then mourn Aravan's death through
ritualistic dances and by breaking their bangles. An annual beauty pageant is also held, as well as
various health and HIV or AIDS seminars are also addressed. Hijras from all over the country travel to
attend and participate in this festival.

During the interaction, the hijra respondents clarified that there is no specific hijra festival of the
community. They said that they celebrated Holi, Diwali, and Eid according to their religion and
participated in the festival of the other community members. Therefore, this indicates that hijras were
somewhere trying to maintain their religious identity through the celebration of festivals. Further, it was
seen that the ones who were well off and rich were also found engaged in various religious activities
such as organizing Jagratas during Navratras, organizing feast in temples, giving donation for the
religious purposes etc.

Economy as a social institution organizes the production, distribution and consumption of
goods and services. The economy of the community depends directly on the type of occupation.

Like every caste in India, hijras are primarily associated with a few traditional occupations,
foremost among them being ritualized performances at childbirth and marriage. The hijra's
performance consists of dancing and singing, accompanied by a two-sided drum, and the blessing of
the child or the married couple in the name of the mother goddess. In return for these blessings the
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hijras receive badhai, traditional gifts in cash and goods, always including some sweets, cloth, and
grains. Hijras also beg in the streets for alms from passersby and from shops;these activities are
regulated on a daily rotational basis by the elders of the hijra community. Although prostitution is
considered deviant within the hijra community, as it is in India generally, many hijras earn a living from
it. Prostitution is carried out within a hijra household, under the supervision of a house manager or
"madam," who will collect part or all of the prostitute's earnings in return for shelter, food, a small
allowance, and protection from the police and rowdy customers. Although many young hijra
prostitutes feel that they are exploited by their "madams," few live or work on their own. Because of 
their historical role as performers, hijras sometimes dance in non ritual roles, such as at stag parties,
for college functions, or in films. Hijras can also be found as household servants and cooks, and in
some cities in India they run public bathhouses. Hijras complain that in contemporary India their
opportunity to earn a living by respectable means of performing at marriages and births has declined,
due to smaller families, less elaborate life-cycle ceremonies, and a general decline in the respect for
traditional ritual ceremonies. Hijras have effectively maintained economic predominance, if not total
monopoly, over their ritual role. Defined by the larger society as emasculated men, they have clearly
seen that it is in their interest to preserve this definition of their role. They do this by making loud and
public gestures to denounce the "frauds" and "fakes" who imitate them. They thus reinforce in the
public mind their own sole right to their traditional occupations. When hijras find other female
impersonators attempting to perform where it is their right to do so, they chase them away, using
physical force if necessary (Nanda 1998).

Almost all the hijra respondents were into the occupation of collecting badhai during the
marriage, mundan ceremonies, at the birth of a son etc., whereas two hijras were students and
therefore, didn't go for badhai. They were not into the profession of begging like other hijras in different
parts of India.

Thus, the economy of hijras living in Jammu region was based on badhai collection. They
celebrated and endowed wishes on the birth of a male child and on the marriage ceremony of the son
within the families. But now changes were also seen in the trend, as the hijras even go for badhai
collection on the birth of a girl child also. People give them money in return for the dance they perform
in their home. None of the hijras was found in the government profession or in any other business. One
reason for their absence in Government institution can be attributed to their illiteracy.

The hijra community has developed effective mechanisms of social control over its members,
mainly through the near monopoly hijra elders have over the opportunities for work. Any hijra who is
thrown out of the community by her guru forfeits her right to work as part of the group. Nanda (1998)
also argues that since all hijra performances are arranged by a guru, a hijra without a guru will not be
invited to perform, nor can she beg for alms in any place already assigned to the hijra guru.

It was very difficult for the researcher to gather information from the respondents in terms of the
amount they received from the badhais. Hijra receive on an average Rs. 2000-3000. However, they
collected the amount according to the condition of the household. The amount, they got from a single
badhai, varied from area to area. However, hijras didn't reveal the actual amount they got from the
badhais, but their living style and household assets predicted that their earnings were good.

It was found that the hijras didn't perform any recruitment ceremony and they simply recruit a
new member in the dera. But some respondents perform a ceremony in which all the members of the
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dera and the nearby deras were invited and the guru of the hijra was announced there. In this
ceremony other hijras would bring some gifts like cloth and jewellery for the new member which clearly
indicated that after this the socialization process for the new one would begin.

Another occasion on which hijras of nearby towns come together is the time when any hijra
dies.As per the rules of hijra organization no relative of the deceased is permitted to attend the funeral.
Probably no one has ever seen the funeral of a hijra except for hijras themselves. The death of hijra is
not taken lightly by the community. All the rituals and ceremonies are performed so that the dead does
not have rebirth as hijra. There are two points of view regarding the death rituals among the hijras. One
point of view comes from the hijra belonging to North India and another from the hijras belonging to the
South. Those, who belong to Northern India, put forth the description of their death rituals which is
similar to the death rituals observed by people belonging to different religions. Accordingly, the last
rites of a hijra are performed according to the religion to which the hijra belongs.AHindu will, therefore,
be cremated and a Muslim will be buried. Since no relative of the deceased is allowed to attend the
funeral at the time of death, it is therefore, the duty of the hijra community to dispose off the dead. Non-
attendance by any near relation and the claim of the hijras that they alone are permitted to perform the
last rites, however, is not explicit in the sense that whether this is a strictly regulated phenomenon or
just a claim. But one explanation which seems quite plausible here is that it is perhaps due to property
reasons that hijras do not allow the blood relations to attend the funerals. If a hijra dies at the age of
eighty and above, his pyre is taken out at midnight with musicians playing music.

According to Sharma (2009), Hijras, who belong to the South India and particularly to Madras
region, narrate about a different type of death ritual. According to them the dead is buried in his own
home. If the home does not belong to the dead, then the dead is taken out of the home at mid-night
when no one is there to watch. The dead is taken out in the standing position by three-four of his
companions. They take the dead to the jungle and dig a deep ditch. They put two three quintals of salt
into the ditch and bury the dead in a standing position. While taking to the jungle he is given beatings.
After burying the dead they offer a prayer to the goddess to give salvation to the dead (Sharma 2009).

Some of the death rites in Jammu region are similar to the death rites performed by the hijras of
other states. According to the respondents in Jammu region earlier the dead bodies of hijras were
taken out of their home by dragging and beating through the back door so that the deceased is not
born as hijra again; and after some days the function of 'Roti' was performed. But now -a-days, the
trend has changed. The last rites are performed in the same manner as are performed for other
individuals of the society whereas the function of 'Roti' still continues.

According to the hijra respondents, there is special type of function on the death of the hijra. 
The chelas of the deceased hijra organize a function called “Roti”. This function is similar to the feast
organized during the death of a normal human being. Hijras have extensive kin ties with each other
and a nationwide network that gathers on occasion for special events, funerals that is, rotis and
commerations. Therefore, in this function also all the members of the khusra biradari are invited
depending upon the contact of the dera members. Normally, they invite hijras from outside the state
also as per their contact. Hijras of Jammu had organized the function called as Khusra Sammelan in
December, 2010. The function was organized by “Haji Miyan Saira”. In that function 'Roti' of the two
gurus namely Haji MiyanJanki and Neelam was organized. During this function, all the members ate
together and besides performing the last rites, they would also perform various other ceremonies
associated with their community in this function of 'Roti'.
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There exists an institution like family in a hijra dera according to hijra respondents. However,
the concept of family among hijras is similar to the concept of the household given by A. M. Shah.
Respondents argued that they lived like a family in the dera, Guru along with the chelas is considered
a family, where recruitment and socialization of the younger hijras takes place. However, a few hijra
respondents argued that there was nothing like family in the dera. The reasons for such a negative 
response was that most of them were living alone in the dera whereas some of them were even
disobeyed by their chelas.

The hijra respondents generally hide the information regarding their biological families
because they were afraid that this would create problems for their biological family as well. Many times
due to the stigma of asexuality, there is problem in fixing the marriage of their siblings. Thus, the stigma
of asexuality doesn't spare any of the hijra or anyone among the family.

During the research it was found that the maximum number of the hijra respondents are from
outside the Jammu region. The maximum number of hijras even didn't know about their immediate
family, that is, parents, brothers, sisters, etc. They were brought to the hijra deras at very young age
and hence considered dera as their family. Further, it was analyzed that family for hijras was defined
primarily in terms of other hijras, especially one's guru lineage; relationships with other hijras (rather
than natal family or “husbands” and their kin) constituted the most important relational bonds for hijras.
“These are our people now. It is only hijras who will look after us if anything happens,” was the most
common stated hijra sentiment.

Within the hijra household, it was found that the first function which a Guru has to perform is to
make recruitment and socialization which has many implications for hijra organization and hijra cult.
The interviews held with hijras revealed that their organizations performed multiple functions having
great influence upon the perpetuation of hijra cult. The Gurus who initiate recruitment and socialize the
inmates claim that “the young recruits are our sons and daughters and they are the ones who are
going to look after us when we get old”. Hence one of the major function performed in a hijra household
is recruitment and socialization and this is done to secure the future of hijras, both socially and
economically.

The hijra respondents further argued that the socialization and training have manifold
functions for the hijras as it makes them to learn the professional duties.

Further, it was found that the household chores in a hijra household were mostly done by
servants. Many a time chelas also help in the household chores whereas the gurus never or very
rarely do household work. Therefore, one can see the division of labor among the members of a hijra
household. The economic condition of the hijras living in Jammu region was quite well as the
household assets somewhere indicated that all the members were earning.

Kinship is defined as “a social relationship based upon family relatedness” (Ahuja, 2002). The
relationship which may be consanguinal (based on blood) or affinal (based on marriage) determines
the rights and obligations of related persons. As such kinship system is referred to as “a structured
system of statuses and roles and of relationship in which the kin (primary, secondary, tertiary and
distant) are bound to one-another by complex interlocking ties” (Ahuja 2002).

Contrary to popular constructions of hijras as individuals without enduring kin ties, hijras
themselves repeatedly articulate the importance of these relationships in constructing their sense of
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identity. Their articulations also reveal the hierarchical arrangement of these relationships, wherein
primary legitimacy is obtained through a rit in a hijra house and the guru-chela bond.

All the hijra respondents owe guru-chela relationship during their life time. Thus, like other
states one can see the Guru-Chela relationship among the hijras in Jammu region also. No other kind
of kinship terminology exists among the hijras. But there are kinship terminologies between hijras and
other community members. The servants in the dera (household) usually use the term 'Ammaji' for
elder hijras in the dera. Therefore, one gets to see the existence of mother-son relationship among 
them. There was also seen the existence of mother-daughter relationship during the ceremony of
'Roti'. During this function, the chela whose guru is dead would be adopted by some other guru, who
would now act as mother and creating imagined mother-daughter relationship, instead of guru chela
relationship. Further, the hijras argue that after this ceremony it is not necessary for new mother-
daughter to live together. The ceremony of dudh-pelai is also performed in this function in which the
mother feed from her breast feed the adopted chela. The relationship then becomes of dudh-beti. The
dudh maa sits cross-legged and pulls up her blouse while holding her beti in her lap, as any nursing
mother would. She then pours some milk, using a cup held over her breast, into the mouths of the
prospective betis, thereby sealing this relationship with “her” milk. To further seal the bond thus forged,
each of the prospective dudhbehans pricks her finger and lets a few drops of blood flow into the cup of
milk, which is then shared by all of them, mother and sisters. However, hijras consider only the other
hijras- or in wider social contexts, their community members- rather than consanguinal or affinal kin,
as their “family.” And within this hijra family, it is the Guru-chela bond, which serves as the primary axis
of kinship and genealogical descent. Thus, although one finds the existence of Guru-chela, mother-
son and mother-daughter kinship ties among the hijras in Jammu region but the kinship tie of the older
hijra with other hijra is that of Guru-chela which speaks of the identity of the hijra respondents.

While the idea of marriage and marital relations circulates as an important symbolic referent for
hijras- as the moment of procreative potential that occasions their auspicious presence in the public
domain and as the instantiation of desire that is always in conflict with the hijra ideal- the institution is
clearly not the fulcrum of the hijra kinship structure. Ideally, marriage- to a man or a woman- is
proscribed among hijras, and affinal kin are not significant in their kinship alignments. In fact senior 
hijras explicitly invoke the rhetoric of asexuality and emphasize the renunciation of worldly ties,
including, especially marital ties and procreative sexuality (Reddy 2006). On the death of a hijra
member, they performed a ritual named “Roti”. “Roti” is multifunctional in nature. Besides recruitment
ritual and death rites, one even gets to see the function of marriage in this “Roti”. In this ritual one
member becomes the bride and other becomes the bridegroom. The other community members,
bring gifts in the form of clothes, ornaments and utensils for the bride and bridegroom. This ceremony
is generally performed to imitate the institution of marriage but it was observed that after this ceremony
it was not necessary for those hijras to live together. Every hijra once in his/her life time becomes the
bride or the bridegroom. Though the institution of marriage was absent among hijras, it was found that
they enter into the ceremony during their life time thereby exhibiting their virtual social identity by
becoming either bride or bridegroom. Therefore, Marriage is performed along with the reciprocal
exchange of gifts, among the members of the biradari. This ritual of marriage is celebrated among
them in a different form.

To conclude, from the above discussion it is clear that the present paper brings light the issue of
gender identity among the hijras of Jammu region along with has brought into light the socio-cultural
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life and the living and working conditions of the hijras living in Jammu region. To underscore, hijras
want society to know that they want to just be looked at as a group that is different and unique in their
own way. The hijras feel that it is a freedom of choice and sacrifice to engage in something as
extraordinary as becoming a hijra. It is an honor to the hijra to have achieved that great name. The 
hijras keep their head held high no matter what people in society have to say about their discussion to
become this type of gender or group in society.
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BJP (Bharatiya Janata Party), Congress Party, General Elections, Modi Wave

The 2014 general election was regarded as the most important in Indian history since 1977. It
saw the decimation of the ruling Congress Party, spectacular victory for BJP and a new style of
campaigning that broke every rule in the political game. The replacement of the Congress Party-led
United Progressive Alliance (UPA) after ten years with Bharatiya Janata Party (BJP) clear majority is
one obvious result of what can be considered historic elections. The parliamentary elections in 2014
produced a strong leader and single-party majority rule, coupled with continuing regionalism has
provided a new version of the state-nation system. The major change in the system is that coalition 
politics has been replaced by single-party majority rule. In other words, the 2014 general elections
saw a shift in outcome, processes and personalities. The outcome itself was staggering. The BJP
became the first non-Congress Party to win an absolute majority on its own by getting 282 Lok Sabha
seats in the Lower House with thirty one percent votes. In a situation, the party's catchment area of 
winnable seats was less than 350 seats. The center of gravity of Indian elections was moving from
identity politics to 'aspirational politics' in which the election was fought in the context of India itching
for change and Modi being its principal agent of transformation.

The Modi juggernaut was driven by an overarching sentiment of hope and belief that the
moment he got elected happy days of high growth, low inflation and a strong, corruption free
governance would be ushered in. Modi was elected as an agent of change not continuity. That is what
idea of 'hope' was promised upon. That Modi is capable of being an agent of change seemed
doubtless. Therefore Indian polity, in general and party system in particular now entered into new era
of 'single-party majority rule', that is, Indian party system is in transition from multi-polarity to single-
party majority rule. Before 2014, it is believed that coalition politics and electoral alliances are integral
part and parcel of Indian party system, but verdict of 2014 general elections has broken this
assumption. The paper is trying to find out whether coalition politics has been replaced by the single-
party majority rule? Will single party majority rule continue or not? What kind of new developments
took place in the Indian party system in this period?
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A clear majority for the Bharatiya Janata Party (BJP) in the Lok Sabha and its spread across
most states in 2014 general elections marked a departure from the electoral outcomes of almost a
quarter century. The BJP's success was made possible, among other factors due to its electoral
strategy of reinventing social engineering in what may be termed as its second transformation. As a
result of this, it secured significant support among Other Backward Classes (OBCs), Scheduled Caste
and Scheduled Tribe voters to gain a winning edge. There were three major factors, which led to BJP
landslide victory over the UPA. The first issue is economy-high inflation, a slow growth rate and rising
food prices particularly the prices of (onion), were impacting the budget of the common man. It
is estimated that their prices had increased by 400 percent during Congress Party regime. The second
factor was corruption. Anna Hazare's agitation for at New Delhi in 2011 and Arvind
Kejriwal's Aam Aadmi Party (AAP) anti-corruption moves dented the credibility of Manmohan Singh's
government. The corruption continued as an albatross against Congress Party, providing voters with
an alternate for the BJP and its allies. And thirdly, the presidential and plebiscitary style of electoral
campaign ran by Narendra Modi crushed the major political party-Congress. Fourthly, anti-
incumbency of ten years was another factor, which pushed UPA on back foot. The BJP and its allies in
the National Democratic Alliance (NDA) found themselves in the position of the primary beneficiaries
of anti-incumbency. The Congress and UPA-II were weighed down by charges of lack of direction in
policy formulation and governance, administrative ineptitude and the corruption scandals that hit the
government at regular intervals over the past four years.

The BJP's prime ministerial candidate Narendra Modi and his party campaign focused on
economic growth and jobs rather than divisive Hindu nationalist issues such as building Ram Mandir
(Lord Rama temple) at Ayodhya, Article 370, and Common Civil Code, etc. However, Ramdas Kadam
from Shiv Sena; Amit Shah, and Giriraj Singh, senior BJP leaders chimed into the Modi campaign by
giving inflammable speeches. Giriraj Singh remarked:

“Those who slaughter cows are given subsidy and those who
protect cows get nothing...those who want to stop Narendra
Modi are looking at Pakistan. The place of all such people is in
Pakistan”.

But, Narendra Modi maintained distance from inflammatory remarks of party leaders such as
Amit Shah, Giriraj Singh and Praveen Togadia by tweeting statement on 21 April, 2014 saying “I
disapprove any such irresponsible statements and appeals to those making them to kindly refrain
from doing so.”

The paper also tries to investigate, whether media generated any kind of wave in favour of
Modi or BJP? The Centre for Media Studies (CMS) in its survey claimed that Modi occupied a little
more than a third of the total airtime that is 33.21 percent, followed by Kejriwal with just over ten
percent and Rahul Gandhi with just 4.33 percent. The others regional leaders like Mulayam Singh
Yadav, Naveen Patnaik, Mamata Banerjee, Jayalalitha and Mayawati, etc., barely registered on the
chart. Modi got disproportionate coverage because he was after all the newsmaker number one. The
media went to the extent of mirroring a reality that existed in large parts of the country. In other words
“Modi become TRP (television rating point) boss at that time”. YogendraYadav is of view that the
incessant coverage of Modi did give him incremental votes.
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In 2014 general elections, most of the political parties and leaders made an attempt to reach
out to voters through new forms of media such as Facebook, Twitter, Google, YouTube, and
WhatsApp. They redesigned their official party websites to make them more interactive, and opened
accounts on various social networking platforms to reach out to more voters, especially younger
generation, who believed to be more technology savvy.

Therefore, it appears that the media now, defines politics, and politics is playing for media.
Soho Square, a subsidiary of Ogilvy and Mother (O&M) created about 200 unique commercial, 300 
radio spots and 1000 press and outdoor creatives for BJP in 2014 Lok Sabha elections. Madison's
media plan involved taking more than 130,000 ad spots across 226 channels, 9000 insertions in 295
publications and sixteen languages and 150,000 ads on websites.

(the voter will not forgive, enough of corruption, time for Modi government)
(fifty six inch chest), etc., slogans and advertisement showed sheer strategy and energy of the BJP
campaign, which was Modi centric, whereas Congress theme tried to capture the idea of an inclusive
India, by airing slogans and advertisements such as (not me, us);

(strength and progress for all); (politics of poison) and
(unite, not divide) etc.

During electoral campaign, the BJP with the help of media tried to establish Modi as a credible,
decisive leader. Secondly, they tried to swing public sentiment among fence sitter by creating a wave
that would push the BJP beyond 272. For that, the approach would be two-fold: target the public anger
against the UPA-II government and then create a sense of hope that Modi would usher in change.
Anger and hope would become the twin planks of the advertising assault. In a nut-shell, the big
difference between the two campaigns of the BJP and the Congress, was that the BJP's had simple
and clear message; whereas the Congress campaign was tangled in jargon and tended to use long-
winded words, especially in Hindi like  (anarchy) and  (work policy), etc. The final ad 
campaign bill of BJP was around 385 to 600 crores whereas Congress Party spent around 300 crores
in 2014 national elections. Perhaps, Narendra Modi mounted the most expensive election campaign,
which he deliberately converted it into personalized essay. His electoral campaign was coached by 
American consultants who are experts in demolishing the reputation of their opponents. Narendra
Modi presented himself as an authentic reducing Rahul Gandhi to a laughable phantom.
Modi was pulverizing the Gandhis. He also introduced other themes such as inflation and
unemployment, weak national leadership, the alleged pusillanimous response in the face of
aggression by China and Pakistan. The Congress response to Modi campaign was uninspired and
thereby failed to give a befitting reply.

In brief, the voters with higher media exposure were more likely to vote for the BJP. The media
exposure influenced the political preference of the people and they supported economic reforms as 
concluded by Lokniti-Centre for Study of Developing Societies (CSDS). The expanding media
penetration; the increasing live coverage of political rallies and presidential-style of campaigning;
growing link between political interests and owners of media houses; and agenda-setting political
debates, brought a paradigm shift to election campaigning in India. Now politics is likely to become 
more mediatised and electoral process moreAmericanised.

The Congress Party's defeat in 2014 parliamentary elections reflected not just its failure to
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retain its vote share of previous polls in 2004 and 2009, but also the lack of a clear social profile of its
voters. The lack of adequate leadership and confusion in its ranks played an important role, but there
were other systemic reasons for the defeat of Congress Party. In terms of both seats and votes,
Congress Party touched new low by getting twenty percent votes at all India level and forty-four seats,
which account roughly eight percent of Lok Sabha seats in general elections of 2014. It was the party's
worst ever performance in which Congress Party lost nine percent of its vote share compared to its 
performance in last elections. This loss was not confined to any social sections; rather it occurred
across all social sections. There were two main factors which were responsible for the Congress
Party's decline. The first was the performance of the government and other was the issue of
leadership in the party. As major partner in UPA-II, the Congress Party could not run away from
responsibilities. The decision of Rahul Gandhi before the election like Sonia Gandhi not to be
designated as party prime-ministerial candidate created confusion in the voters, on the one hand and
the BJP converted the election into a plebiscite on the issue of leadership. The contest between
Narendra Modi and Rahul Gandhi meant that Congress was at a disadvantage. The part of this failure
can be attributed to astute handling of leadership issue by the BJP. Rather the issue of who led the 
party; the issue of what the leadership wanted to do with the party constantly plagued the Congress.

The Congress and its partners in the ruling United Progressive Alliance (UPA) have been on
the back foot owing to a variety of factors, primarily triggered by the anti-incumbency of ten years'
regimes, while the principal opposition party, the BJP, and its allies in NDA found themselves in the
position of the primary beneficiaries of this anti-incumbency. The Congress and UPA-II were weighed
down by charges of lack of direction in policy formulation and governance, administrative ineptitude,
corruption and scandals that hit the central government at regular intervals over the past four years.

There are other factors as well which led to Congress Party decimation. First, the Congress
response to Modi campaign was uninspired and failed to give a befitting reply. Secondly, the
leadership of Congress Party did not think Narendra Modi could overcome the formidable resistance
from L.K. Advani group. Thirdly, the Congress leadership was convinced that Modi would have no
appeal outside of Gujarat. Fourthly, the liberal/secular/ progressive camp thought India had moved
away from the allurements of . However, the BJP had a core vote bank, but to win
a national election it needed a wider base. Narendra Modi like Tony Blair reinvented the BJP, and
made party market friendly, which was not pushing economics, and religious politics, but
governance became its distinctive appeal for those Indians who remained sceptical of the Bajrang
Dal-Vishwa Hindu Parished foot soldiers.

The party system at the national level is different from the regional level. The Indian party
system for states has indeed become progressively bipolarized within many but with a difference. It 
may be characterized in ways: (1) bi-party system, (II) two coalitions, (III) one party versus a coalition
of two or more parties, and (IV) a still-evolving system of three or more significant parties contesting
independently.

(64)Social Sciences

Indicators of the Emergence of Single-Party 
Majority Rule in India: 2014 to 2018



Arunachal Pradesh*

2014 42 01 - 11 - 08 PPA-5 - 1

Andhra Pradesh

2014 21 134 - 09 - 07 TDP-117
TRS-63
YRSC-70

-
-
-

25
53
70

Telangana

2014 18 05 TRS-67
TDP-03

Odisha

2014 16 11 - 10 - 04 BJD-117 - 14

Sikkim

2014 00 - - 00 - - SDF-22
SKM-10

10
-

-
10

Maharashtra

2014 42 40 - 122 - 76 SS-63
NCP-41

-
-

19
21

Haryana

2014 15 25 - 47 - 43 INLD-19 12 -

Jammu     & Kashmir

2014 12 05 - 25 - 14 PDP-28
NC-15

-
13

07
-

Jharkhand

2014 06 - - 37 - - JMM-19

Delhi

2015 00 08 - 03 28 - AAP-67 - 39

Bihar

2015 27 - 23 53 38 - JD(U)-71
RJD-80

44
-

-
68

Tamil Nadu

2016 08 - 03 00 - - AIADMK-
134
DMK-89

16

-

-

66
West Bengal

2016 44 - 02 06 - 03 TC-211
Left Front-
32

-

30

27

-
Kerala

2016 Congress
led UDF -
47

25 - 01 - 01 LDF-91 - 23
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Puducherry

2016 15 - 08 00 - - - - -

Assam

2016 26 53 - 60 - 55 AGP-14 - 05

Punjab

2017 77 - 31 03 09 - AAP-20
SAD
(B)-15

-

41

20

Goa

2017 17 - 08 13 08 - MAG-

03

- -

U. P.

2017 07 21 - 312 - 265 SP-47

BSP-19

177

61

-

-

Uttarakhand

2017 11 21 - 57 - 26 BSP-03 03 -

Manipur

2017 28 19 - 21 - 21 - - -

Himachal Pradesh

2017 21 15 - 44 - 18 - - -

Gujarat

2017 77 - 16 99 16 - - - -

Tripura

2018 00 10 - 35 - 35 CPM-16 33 -

Meghalaya

2018 21 08 - 02 - 02 NPP-19
UDP-06

-
02

17

Nagaland

2018 00 08 - 12 - 11 NPF-26
NDPP-
17

12
-

-
17

Karnataka

2018 78 44 - 104 - 64 JD(U)-

37

03 -

Madhya Pradesh
2018 114 - 56 109 56 - SP-1

BSP-2
-
2

1
-
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For example, there is bi-party system in Goa, Himachal Pradesh, Rajasthan, Gujarat, Manipur
and Uttarakhand where with major fight between the BJP and the Congress Party. In Assam, Kerala,
Bihar and Uttar Pradesh, there was the formation of (alliances) and

(grand-alliances) by the major stake-holders. In Jammu and Kashmir, Delhi,
Maharashtra, Haryana, Punjab and Karnataka, there were triangular or multi-corner contests among
national and regional political parties. The regional players are dominating in Tamil Nadu, Odisha,
West Bengal, Nagaland and Telangana.

From May 2014 to May 2018, the assembly elections were held for twenty seven states. The
BJP held power just in seven states, whereas the Congress Party ruled thirteen states at time of 2014
Lok Sabha elections. From the table 1.1, it appears that the BJP emerged as truly national party with
significant presence in almost all parts of the country by emerging as the largest party in nineteen out
of twenty seven states and managed to form governments in eighteen states, whereas Congress
Party vote share and seats were continuously declining and its hold reduced to two states only. The
Congress Party had lost seats in nineteen states and gain in term of seats in eight states by which
party managed to form the governments in Punjab and the union territory of Puducherry only. Later on,
Congress Party formed the governments in Madhya Pradesh, Rajasthan and Chhattisgarh. The
downfall of the party in 2014 general elections raises question on the future of the party.

The BJP after winning 2014 general elections asserted its identity as national party by deciding
to contest assembly elections alone in Jammu and Kashmir, Maharashtra and Haryana in 2014 to
cash 'Modi magic'. The BJP emerged stronger in these states and formed government in Haryana,
Jharkhand and Maharashtra on its own, on the one hand and supported PDP to constitute coalitional
government in J&K, on the other. The BJP got absolute majority in Haryana, Uttarakhand, Himachal
Pradesh, and Gujarat, on the one hand and emerged as the largest party in Assam, Goa and Manipur,
on the other (see. Table1.1.). The party re-gained the power in the largest state of the country (Uttar
Pradesh) by getting a thumping majority and cracked red the citadel of Tripura in 2018. The BJP

Rajasthan
2018 99 - 78 73 90 - BSP-6 - 6

Chhattisgarh
2018 68 - 29 15 34 - JCC-5

BSP-2
-
-

-
1

Telangana
2018 19 - 1 1 11 - TRS-88

TDP-12
- 21

Mizoram
2018 05 29 - 1 - - MNF-

26
ZPM-08

-
-

21
-
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shared power in Nagaland and Meghalaya. Furthermore, the BJP toppled the government in
Arunachal Pradesh by joining Pema Khandu and his group in the party in September 2016. Similarly,
Nitish Kumar, Chief Minister of Bihar and leader of Janata Dal (United) {JD (U)}shifted his allegiance
from (grand-alliance) to NDA in July 2017. The BJP faced defeat in five states in
term of seats and votes share. The BJP lost seats in Gujarat, Goa and Bihar, but managed to retain
power. The victory chariot of the BJP was stopped in Delhi byAamAdmi Party (AAP) in 2015 assembly
election. Punjab was another state where the party lost power in 2017.

However, it does not mean that regional parties have withered away. They obtained the same
number of seats as well as the same percent of votes share, 212 and 46.6 percent respectively in 2014
parliamentary election, as in previous elections in 2009. The All India Anna Dravida Munnetra
Kazhagam (AIADMK), in Tamil Nadu; Biju Janata Dal (BJD) in Odisha; Trinamool Congress (TMC) in
West Bengal; Telugu Desam Party (TDP) in Andhra Pradesh; and Telangana Rashtra Samithi in
Telangana etc., swept the Lok Sabha and Vidhan Sabha polls, even though the national political
parties were contesting the elections in these states. In contrast, Samajwadi Party (SP), Bahujan
Samaj Party (BSP) in Uttar Pradesh, Rashtriya Janata Dal (RJD) and JD (U) in Bihar were wiped out in
2014 general elections in term of seats but they did not perform poorly in term of vote's share, their 
votes share increased as 3.4 percent, 4.1 percent, 1.1 and 1.3 percent respectively.

It is noteworthy that the Bihar experiment of (grand-alliance) of RJD, JD
(U), and Congress Party in 2015 assembly elections, like formation of Janata Party in 1977 indicated
that they are still relevant in state politics by getting 18.4 percent, 16.8 percent and 6.7 percent votes
respectively in assembly election and forming the government. Later on, the JD (U) left the

and joined hands with the BJP.

The result of Karnataka assembly election in May 2018 added a new vocabulary, a new
narrative as well as a new discourse to Indian party system. The fragmented mandate triggered a
high-stake political battle with the two national parties namely Congress Party and the BJP and the 
regional player, the JD (S), in the region. The drama began with Governor VajubhaiVala inviting the 
BJP, which emerged the single largest party in the house, to form the government in May 2018 and 
prove its majority within fifteen days. To stop B.S. Yeddyurappa from becoming Chief Minister, the
Congress and the JD (S), quickly forged a post-poll alliance, and moved the Supreme Court to prevent
the BJP leader B.S. Yeddyurappa from taking the oath of office as Chief Minister. However, the
Supreme Court only reduced the time period to prove majority in the house from fifteen days to twenty
four hours.

The drama came to an end, when Yeddyurappa resigned from the office without taking the
mandatory floor test. The BJP's blitzkrieg and bluster over having the numbers to help him pass the
floor test were thoroughly exposed. Following Yeddyurappa's resignation, the Governor invited H.D.
Kumaraswamy, the leader of the JD (S) legislature party, who had announced that his party had the
support of the Congress, to form the government. The whole episode made clear that the Congress
Party had accepted a back-seat to seal a post-poll pact with JD (S) and was ready to forge an alliance
with opposition parties to take BJP in 2019 general elections. This is a good sign for the revival of unity
of the opposition particularly for smaller parties in which Congress Party emerged as an 'adjustable
partner'. It is the beginning of state-specific alliances between regional parties and the Congress,
which will pave the way for oneon-one fights with the BJP. The Congress will be on board. But as Lok
Sabha elections draw near, there are bound to be contradictions and conflicts among them for sharing
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seats and power. Further, the show of unity of opposition at the swearing-in-of Karnataka Chief
Minister, H.D. Kumaraswamy, appeared as the Modi versus the rest like Indira Gandhi versus the rest
in 1977.

The assembly elections in Madhya Pradesh, Rajasthan, Chhattisgarh, Telangana, and
Mizoram were held in November/December 2018, which was considered as a semi-final to next
Parliamentary elections because Madhya Pradesh, Rajasthan and Chhattisgarh send sixty-five
members to the Lok Sabha. Definitely, the outcomes of these assembly elections are deeply
influencing the strategy of political parties. The BJP dissolved the Lok Sabha before time after getting
a landslide victory in these states in 2003, on the one hand and Congress Party changed its previous
policy of 1998 Panchmarhi resolution's (move alone policy), to alliance politics, on the
other. Therefore, the victory of Congress Party in three Hindi speaking states would not only boost the
morale of the leadership, but also show-case the party as one being alternative to the BJP.

However, the battle in Rajasthan and Madhya Pradesh were on a more even keel between the
Congress and the BJP, but Congress Party managed to form the governments in these states. The 
Congress Party emerged as the largest party by getting 114 and ninety-nine seats in Madhya Pradesh
and Rajasthan respectively. In Chhattisgarh, the Congress decisively defeated the BJP by winning
sixty-eight of the ninety assembly seats, and brought to an end nearly fifteen years of the latter's rule in
the state. Similarly, the Mizo National Front (MNF) came into power in Mizoram, by ending ten years of
Congress rule in the north-eastern state. The resurgence of the regional party not only decimated the
Congress, but also shattered the dream of the BJP to get a stronger foothold in north-eastern states.
Another regional party-Telangana Rashtra Samithi (TRS) bagged an impressive tally of eighty eight
seats in the 119-member assembly in Telangana, by pushing the Congress-led
(People's Front) second place with twenty-one seats. The TRS juggernaut dashed the Congress
Party's hopes of a revival of its fortunes in the state. The debacle of in Telangana
assembly elections in 2018 indicated that the verdict was in favour of 'single party majority-rule' and
against alliance politics. It also created the doubts about the ability of TDP to win next Andhra Pradesh
assembly elections and Lok Sabha election in 2019. The Zoram People's Movement (ZPM), an
alliance of seven parties, got only eight seats in Mizoram. The Ajit Jogi-Mayawati combine did not
perform on expectation in Chhattisgarh. They got seven seats only (see. Table1.1). More or less, the
verdicts from these assembly elections were in favour of single party majority rule and against the
weak alliances.

In brief, the Congress' performance in three Hindi speaking states signalled as revival of the
party in the region, but its losses in Telangana and Mizoram were considered as wakeup call, which
needs serious course correction with respect to electoral strategies and strengthening of
organisational base. As for the BJP, the results were an opportunity to introspect. Not just on the
performance of its governments in the state, but also the performance of the Narendra Modi
government at the centre. Because the victory of opposition in Karnataka and the party's defeat in Lok
Sabha and assembly by-election in Uttar Pradesh, Bihar, Rajasthan and Madhya Pradesh in 2018
darken its chance to win next general elections. The previous parliamentary elections of 2014,
Narendra Modi contested election on his Gujarat Model of development, but the picture of the
economy appeared not so flattering at that time. There are concerns on most of the fronts such as jobs,
industry, fuel prices, banking, disinvestment and corruption at the grassroots. In simple words, a
dismal of jobs, high inflation and rural distress have taken the sheen off from the Modi government's
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push for transparency and accountability.
Further, The Mood of the Nation (MOTN) survey conducted in July 2018 highlights the facts 

that Narender Modi is still a popular leader as compared to others, but his popularity is waning from
seventy one percent to sixty five percent. Whereas the popularity of Rahul Gandhi is on rise from ten
percent to twenty seven percent. In this scenario, allies/regional players are going to become the most
important and the decisive factors in the forthcoming Lok Sabha elections for the BJP and the
Congress.

The major change in Indian party system is that coalition government has been replaced by
single-party majority rule under a strong leader in this period. The BJP got absolute majority on its own
by getting only thirty-one percent votes and its victory become possible due to the first-past-post-
system. The BJP became truly an all-India party by gaining seats and votes across the country in 16th
Lok Sabha elections 2014, and subsequently managed to form the governments in eighteen states.
The single-party namely the BJP got absolute majority in a number of states such as Haryana, Uttar
Pradesh, Jharkhand, Himachal Pradesh, Gujarat, Uttarakhand, and Tripura. In Punjab, Congress
Party got absolute majority by defeating the alliance of BJP and SAD (B), and regional parties as
AIADMK,AAP, BJD, and TMC held power in Tamil Nadu, Delhi, Odisha and West Bengal respectively.

The general elections of  2014 marked third transformation in the BJP, the first took place in 
in 1990s.Secondly,the party deep freezed its core issues as Article 370,

(Lord Rama temple) and Common Civil Code in 1999 and appeared as a 'new softer BJP'. To
win national election, party is trying to broaden its support base among all sections of society,
particularly lower castes and the poor. For that, Narendra Modi emphasised his lower-caste origin and

(tea vendor) as poor man in every rally to attract weaker sections of society. He said “the
next decade will belong to the dalits and the backwards”.  It is a new kind of social engineering and 
transformation in the BJP. The Modi tornado crushed out the Congress Party, which for the first time
since independence, was reduced to double digit tally of forty four Lok Sabha seats and lost the office
of the Leader of Opposition. The Congress Party vote share and seats are continuously declining and
its hold has reduced to two states only namely Punjab and Puducherry. Later on, Congress Party got
absolute majority in Chhattisgarh, and managed to form governments in Madhya Pradesh and
Rajasthan in 2018 assembly elections.

Another landslide victory for the BJP-led NDA in 17thLokSabhaelections 2019 endorses the 
argument that there is beginning of a single-party-majority-rule in the country. The BJP not only
improved its tally in the Lower House but also crossed 300 marked. The NDA's tally is 354 seats out of
543, with the BJP itself winning 303 seats and improving on its 2014 score of 282. This staggering
victory of the BJP not just in Rajasthan but in Madhya Pradesh and Chhattisgarh as well, put a
question mark on the much famous political assumption of a 'honeymoon period'. It implies that if two
elections are held at close intervals, the result of the earlier elections has impact on the one being held
later on. It is quite astonishing that the electorates that gave chance to the Congress only a few months
ago have deserted it so quickly. The outcome also indicated that alliance formation is not the
guarantee for victory. The (grand alliance) of SP, BSP and RLD in Uttar Pradesh
failed to perform. They could neither convince the voter, nor offer credible alternative. Their campaign
was merely to focus on to oust Narendra Modi. The BJP outperformed its rivals except in Tamil Nadu.
While, the Congress and regional parties could not make up their minds on who to slip into bed with
and when, the BJP focus was clear on where it needed partners and where it did not. Further, the 17th
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Lok Sabha election was a presidential-style of election where leadership became most important
factor. The candidates of the BJP canvassed in the name of Prime Minister Narendra Modi, convinced
even the allies' candidates of NDA to do so. The campaign of Congress led by Rahul Gandhi, who
focused on the Rafale deal and , had limited impact on voters in 2019 general
elections. The message from the outcome makes clear that electorates were in favour of strong and
stable government.

There is not a sure sign of nationalization of the party system, in which regional parties remain
resilient in non-Hindi regions. It is new type of fragmented party system in which ruling party hold thin
percentage of the votes in 2014 general elections. The BJP increased six percent of votes from 31.4 to
37.4 percent in 2019 general elections. The regional satraps and their parties such as Kumari
Mayawati, Chief, BSP; M. Satlin, President, DMK; Akhilesh Yadav, President, SP; Mamata Banerjee
President TMC; Naveen Patnaik, Head BJD; Chandrashekhar Rao, leader, TRS; Chandrababu Naidu
of TDP and Jagan Mohan Reddy, from YRS Congress are the key players in their respective regions
and may become game changer in coming elections.

In 1984, Rajiv Gandhi offered himself as the fresh faced hope for future; it was V.P. Singh, who was 
projected as Mr. Clean in 1990s; BJP coined the sloganAbki Baari Atal Bihari in 1998, Singh is King for
Manmohan Singh in 2009 and Narendra Modi used to say in every rally Chappan inch kee chahati
(fifty six inch chest) in 2014. It means that he not weak candidate like previous Prime Minister and can
face any kind of challenge.

To generate public feeling, Modi had addressed more than 200 rallies by end of March 2014 since
becoming BJP's prime ministerial candidate in September 2013. And planned to address 185 rallies
spread across 295 constituencies, often doing four, at time even six, in a single day. It is estimated that
Modi would have travelled 300000 kilometres, or seven time the earth's equatorial circumference.
These rallies established that he is not just as a politician but as a trailblazer who had evolved, or
rather reinvented himself, from demagogue to statement, from divisive figure to governance guru,
from a Hindu identity politician to a problem solving ideas man-the kind who would appeal to an
increasingly urbanizing society, Ibid., pp.278-279.
RJD, JD (U) and Congress formed 'maha-gathbandhan' (grand alliance) to challenge the BJP in 2015
assembly election and won assembly election by overwhelming majority of 178 seats against 58 seats
of the BJP and its allies, and RJD emerged as the largest party by winning 80 seats and JD (U) came
second. Nitish Kumar became Chief Minister of the state. Later on, he resigned from office to protect
clean image of the government when CBI filed FIR against Tejashwai Yadav, Deputy-Chief minister 
who refused to reign. Within few hours, Nitish Kumar re-gained office by joining hand with NDA/BJP in
July 2017, The Hindu, 27 July 2017.
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Ethno-Religious, Ethno-Linguistic, Gorkhaland, Union Territory, Electoral Politics, Hill
Development Councils

The term ethnicity is a complex and elusive one. However, many scholars believe that it is a 
social psychological process which gives an individual a sense of belonging: an identity. There are
various approaches on ethnicity among them primordial approaches believe that ethnicity is
something given, ascribed at birth, deriving from the kin and clan structure of human society and
hence something more or less fixed and permanent. Situational approaches believe that ethnicity is
something which may be relevant in some situations but not in others. Individual may choose to be 
regarded as members of an ethnic group if they find it to their advantage. Thus ethnicity is a group
option in which resources are mobilized for the purpose of pressuring the political system to allocate
public goods for the benefit of the members of a self-differentiating group collectively. Similarly,
constructionism approach believes that ethnicity is something that is being negotiated and
constructed in everyday living. Hence ethnicity is a process which continues to unfold.

In spite of the discussion, the concept of ethnicity remains elusive due to the fact there is no 
particular element common to all ethnic groups as each ethnic group develops its own shapes, its own
dynamic and its own peculiar intensities thus we find that there is no fixed variable in determining
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ethnicity it varies from time to time and from place to place. Sometimes a particular variable says a 
language may play a decisive role while at another time religion may assume the primary role in
identity formation. In choosing a variable at a certain time and space the elite of a group perhaps
considers to what will bring maximum economic benefit, political power and social status to them and
minimize their survival risks in the competitive society in which they live. Thus any of the variables like
language, religion, nationality, race, tribalism or other primordial affiliation may be chosen for the
purpose. As there is no specific variable for ethnicity, so there is no fixed number of variables for the
same. In some cases, one variable is sufficient to articulate ethnic identity, while in some other cases
two or more variables incidentally overlap each other . The language, for instance, is
the only variable in identity formation among the Nepalese in Darjeeling district. Similarly, religion is 
the only variable in identity formation among the Ladakhis in Jammu and Kashmir In case of the
Bodos, however, the linguistic boundary synchronizes with the tribal line. This does not, however,
mean that both the variables are equally effective at the same time. In a multidimensional ethnic
group, it is observed, a particular variable plays a dominant role, while other variables play
subordinate roles only to reinforce the dominant variable.

The territory of Darjeeling has historically belonged to Sikkim and Bhutan. From the beginning
of the 19th century, the East India Company began to take an active interest in Darjeeling, and the
whole territory came under the British occupation in three phases during the thirty years from 1835 to
1865. After negotiation with the Raja of Sikkim, Darjeeling was acquired by the East India Company in
1835, The East India Company also annexed the Terai region which included Siliguri from Sikkim in
1850, and Kalimpong was annexed from Bhutan in 1865 by British India. This is how the present
district of Darjeeling is formed.Lepchas and Bhutias are considered as the indigenous people of
Darjeeling. But in the present scenario, the Gorkha community forms the majority ethnic group and the
majority of them are the followers of Hindu religion followed by the Buddhist religion.

The issue of the ethno-linguistic identity of Darjeeling and its people was articulated by the
British rulers for their vested interests. From the 1860s onwards the British government encouraged
Nepalese to migrate either from Nepal or via Darjeeling. Settlement of the Nepali in Darjeeling was a
colonized design. However, among the migrant Nepalese in spite of their religious and caste divisions
the Nepali language fostered a sense of oneness. The language becomes a symbol of unity. In the last
quarter of the 19th century, a large number of socio-political journals were published from Darjeeling,
enriching the literature and arousing political and social consciousness. The demand for a separate
administrative arrangement for Darjeeling was initially asserted by the retired Nepali army and police
officers. They submitted a memorandum in 1907 to the British Government, pleading for the creation
of a separate administrative organization for Darjeeling outside Bengal but within the British Indian
Empire. These elitist Nepalis of Darjeeling were subsequently supported by a small group of
aristocratic Tibetan and Bhutia families and all of them formed the Hillmen's Association. The
members of the Hillmen's Association were extremely loyal to the British rulers who had also openly
encouraged these upper strata of Darjeeling to voice their demand for separation from Bengal. The
grounds for separation were linguistic and racial. British India also maintained the special status of the
district in one form or the other. Either it was Scheduled District (1874-1919) or a Backward Tract and
Excluded Area (1919-1935) and finally Partially Scheduled Area under the 1935 Act with British India

(74)Social Sciences

The Unfolding of India's Democracy: A Study of Ethno-Linguistic and 
Ethno-Religious dentities of Darjeeling and Ladakh



arguing that the objective of making such division was to protect the tribal and the backward people.
Critics argue that such institutional arrangement, however, bred a sense of separatism. Moreover, the
objective of declaring it as an Excluded Area by the Britishers was to safeguard the huge capital
invested in the tea industry in Darjeeling and to keep them away from the influence of the Indian
nationalist movement. Though the appeal of the Hillmen's Association for creating a separate
administrative unit for Darjeeling was not immediately realized, their repeated demand for separation
from Bengal sowed the seeds of a cleavage between the Nepalis of the hill sub-divisions in Darjeeling
and the inhabitants of Bengal in the plains. During 1940's theAll India Gorkha League and Communist
Party of India Marxist articulated ethno-linguistic identity whereas the former demanded separate
Gorkhaland outside West Bengal the later demanded regional autonomy within West Bengal.

From 1947 to 1980 politics of ethno-linguistic identity in Darjeeling revolved around the
separation of Darjeeling from West Bengal, recognition of Nepali language and the Inclusion of Nepali
in the 8th schedule of the constitution, Gorkhaland outside West Bengal and regional autonomy within
West Bengal articulated by All India Gorkha League, Communist Party of India Marxist. On the other
hand Government of India argues that demand of Darjeeling and its people have dangerous
implication if a proposal of this nature is accepted it would be interpreted all over the country as
another victory for separatist forces. The Congress and the Government of India opposed it on the
ground that this would open flood gate of the demand for separate small autonomous regions all over
the country leading to its totally unimaginable fragmentation. The moderate and compromising
attitude of the All India Gorkha League led to the emergence of Gorkha National Liberation Front in 
1980 under the leadership of Subash Ghising. From the beginning, the Gorkha National Liberation
Front movement opted for an armed confrontation with the State's machinery. He demanded the
creation of a separate homeland for the Nepalese in India, abrogation of the Indo-Nepal Friendship 
Treaty of 1950, etc. He also alleged that “crimes of genocide and apartheid” being committed against
Nepalese in India. Many provocative slogans, such as “Bengal is our graveyard,” “Gorkhas will not live
in graveyards,” “Return our lands to us,” were raised. Subhas Ghising underscored the immediate
issue of the citizenship status of the Indian Nepalese by asking for the abrogation of Article VII of the
1950 Treaty of Peace and Friendship. Ghising's interpretation of this article was that it had made the
Indian Nepalese reciprocally citizen and not a bonafide citizen of India and as such there life and future
were not secure. He also sought the support of the King of Nepal and sent appeals to some other
Heads of the countries as well as to the United Nations seeking their cooperation for the movement for
Gorkhaland.

After indulging for two years (1986-88) in a violent separatist movement for Gorkhaland in
September 1987 discussions were held in Delhi. Finally, the Tripartite Agreement between the Centre
government, State government, and Gorkha National Liberation Front led to the creation of Darjeeling
Gorkha Hill Council. Although the main demand of the people for creation of a separate state,
Gorkhaland, could not be fulfilled, Ghising and his men seemed satisfied with the Darjeeling Gorkha
Hill Council. Notwithstanding The Darjeeling Gorkha Hill Council elections were held on 13th
December 1988, and the Council Office was opened on 17th January 1989. Subhas Ghising assumed
office as Chief Executive Councillor on 18th January 1989. The Darjeeling Gorkha Hill Council has
been administering the district of Darjeeling from August 1988. People are expecting that things are
going to change for the better under the new Politico-administrative arrangement in Darjeeling.
Darjeeling politics is still revolving around the issue of Gorkhaland. However, in Darjeeling district, the
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decision for institutional arrangements like Darjeeling Gorkha Hill Council (1988-2007) or Gorkhaland
Territorial Administration (2012-2017) did not go very well because mobilization for Gorkhaland on the
basis of ethno-linguistic continuously surfaced in India's democratic political system time and again.

Before 1842 Ladakh was an independent kingdom ruled by Gon dynasty and Namgyal
dynasty. In 1842, Ladakh was annexed by the Dogra ruler of Jammu. Then for the next century,
Ladakh remained a part of the Dogra kingdom. With the accession of the Dogra- princely state of
Jammu and Kashmir to India, Ladakh became a part of India in October 1947. The present Ladakhi
races are a combination of three ethnic groups viz; Mon, Dard and Mongolian. There was a time when
the people of the entire region, right from Ladakh to Gilgit and Baltistan followed the religion of Bon 
prior to Buddhism. However, it is believed that Buddhism flourished in Ladakh in the 7th century during
the reign of King Hrong Tsan. He made Buddhism a State religion. Similarly, from 14th century
religious scholars like Mir Syed Ali Hamdani, Syed Noor Bakshee, and Shams-ud-Din Iraqi
popularised Islam in Ladakh.

By the time of the Glancy Commission hearing in 1930's intellectual community of Kashmiri
Pandits (neo Buddhist) realised that the case of the Buddhist community would most likely be totally
ignored consequently they formed Kashmir Raj Bodhi Maha Sabha, Ladakh Buddhist Educational
Society, and Young Men's Buddhist Association through which to articulate political issues of Ladakhi
Buddhist. Similarly, the office of the Home Minister noted that educationally the Buddhists form a
backward community with its own distinctive culture and civilization different from the Hindus and
Muslims Communities. Most of the requests made by neo-Buddhists are reasonable and desirables.
However the only exception to this opinion was the Director of Education who noted in his comment
that he did not think that the Buddhist were more backward than other communities in Ladakh.
Therefore, he suggested that if more scholarship were given to Ladakh there need not be any
discrimination on the basis of religion. The office of the Home Ministry responded to this comment by
emphasizing that the Buddhists were indeed truly backward in every sense of the word and that their
requests should receive more positive consideration. Finally, the label of backwardness was firmly
attached to the Buddhist of Ladakh in spite of the objection of the Director of Education. In 1947 Young
Men's Buddhist Association submitted a memorandum to the Maharaja in order to secure the future
status of Ladakh and they made three options; the Maharaja could maintain direct rule over Ladakh,
Ladakh could be merged with the Hindu- majority parts of Jammu in a separate administrative unit and
Ladakh could be permitted to join East Punjab (later Himachal Pradesh) however, the Maharaja never
responded to the memorandum. The president of Young Men's Buddhist Association, Chhewang
Rigzin Kalon, presented another memorandum to Jawaharlal Nehru on 4 May 1949 that “we are a
separate nation by all the tests-race, language, religion, culture determining nationality.

Ever since the memorandum by Ladakh Buddhist Association in 1949 to Centre government,
the political discourse in Ladakh has more or less been regulated by Ladakh Buddhist Association and
it has always revolved around the issue of separation of Ladakh from Kashmir and argues for North
East Frontier Administration type administration or Union Territory status since independence. The
justification put forth for the NEFA types administration or Union Territory demand has generally been
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based on the articulation that the Kashmiri dominated Government in the State has never been
responsive to the needs, aspirations and peculiar problems being faced by Ladakh and its people, as
a result, Ladakh has lagged behind the other two regions of the State. Ladakh Buddhist Association
constructed a very exclusivist notion of Ladakhi identity restricting it to the religious domain. For the
Ladakh Buddhist Association, Ladakhi identity and Buddhist identity is one and the same thing.
Ladakh Buddhist Association asserts that the Ladakhi Muslim do not fit into the category of Ladakhi
identity because they are associated with the ties of religion with the majority population. It is on that
assumption that the Ladakh Buddhist Association constructed an exclusive Buddhist identity as the 
real Ladakhi identity. The Ladakh Buddhist Association generally provokes the masses by
constructing imaginary fears of demographic unevenness conversions, a future Muslim dominated
Ladakh and so on. Leaders of Ladakh Buddhist Association got the opportunity to mobilize the people
over different issues and succeeded to raise anti-Kashmir sentiment, gave slogan like Free Ladakh 
from Kashmir which was chanted during 1989 agitation. Part of their argument was that Ladakhi
Buddhists had always received step motherly treatment from Kashmir and that Muslims had
benefitted disproportionately from economic development and in government jobs because of their
links with co-religionists in Kashmir. It forced the local Buddhists to socially boycott the local Muslims
population of Ladakh which remained active for about three years. Ladakh Buddhist Association
claims that the agitation was a step forward in acquiring the Union Territory status for Ladakh.

The Muslim political and religious leaders of Leh and Kargil districts countered the allegation
and argued that the Ladakh Buddhist Association claim was falsified and fabricated one, in fact,
Ladakhis as a whole have suffered under Jammu and Kashmir Political system. They counter argued
that the agitation, contrary to the claims of the Ladakh Buddhist Association, is indeed targeting the 
Muslim community as a whole and listing a series of attacks on Muslim property. They further stated
that when one talks of Ladakh one is talking about 1, 50,000 people of mixed Aryan (Dard, Kashmiri
and other Indian origin) and Mongoloid descent living along the course of the high Indus and its
tributaries of a people who profess Islam and Buddhism in equal numerical strength and yet speak the
same language in different phonetic forms, share the same cultural roots and lifestyle despite the
difference in faith. As far as the political articulation of Muslim population of Kargil district is concerned
it was altogether different from the Buddhist population of Leh district since independence. The
manifestation of vibrant civil society like Ladakh Buddhist Association was absent in Kargil. Though
there were many small religious organizations among them Islamiya School Kargil was considered as
a major organization established in 1951 but it was not such vocal as Ladakh BuddhistAssociation. Its
function had only to organize study trips to Najaf with sponsorships from Iraqi sources. On the other
hand, neo-Buddhist articulated the political issue of Ladakhi Buddhist through various organizations.
These organizations brought political consciousness among the Ladakhi Buddhist viz-a-viz State
Government. Politically, political leaders of Kargil were sceptical for one thing that, they believed that
Buddhist majority in Leh continue to overshadow Kargil's identity. They had strongly objected to the 
Leh centric conception of Ladakh region, which until 1979 had made Leh the site of all the district
headquarters. In addition, the political equation in Kargil was clearly the reverse of that in Leh. Kargil's
inhabitant did not wish to irritate the Kashmiri leadership although they did not support the
secessionist movement in the valley. Interestingly, Ladakhi Muslims are more tilted toward Ladakhi
Buddhist in terms of language, culture, history, backwardness, etc. Despite such similarities, religion
becomes the bone of contention in the Ladakh region.
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It is in this context that the dilemma of Kargil can be seen in terms of its double marginalization;
firstly it is marginalized as a part of the backward area of Ladakh which has remained neglected by the
dominant leadership of the State for many decades. Besides this, the marginalization of Kargil is in the
context of its being internally marginalized within the politics of Ladakh for a long time. Kargil had
simply the status of a tehsil and could not attain the minimum development that the capital city of Leh
was achieving. Later after getting the status of the district, it could witness some development.
However even after getting the status of the district, Kargil remained much more marginalized as
compared to the Leh district. Khomeini Memorial Trust another religious organization formed
in 1989 challenged the hegemony of Islamiya School. It advertised itself as the more liberal
organization arguing that it supported women's education and was more adaptive to changing time 
and thus the Imamiya Khomeini Memorial Trust tended to favour Iranian behavioural of norms over 
local custom. However, with the passage of time Electoral politics strengthened these two religious 
organizations. National Conference and National Congress are the dominant political parties in Kargil
district former supported by Islamiya School and later supported by Imamiya Khomeini Memorial
Trust. It is in this context that politicization of religion during the election was experienced in both the
districts. On the one hand Leh Buddhist political leaders used it against State Government in particular
and Centre Government in general, especially to expose religious discrimination within Jammu and 
Kashmir State, on other hand such kind of narrative was not reflected in Kargil district where political
elites politicize religion to strengthen their respective religious organizations (Islamiya School &
Imamiya Khomeini Memorial Trust) and to counter the hegemonic politics of the Ladakh Buddhist
Association.

Nonetheless, following the tripartite talks between New Delhi, Srinagar and Ladakh Buddhist
Association's leaders in October 1989, the Ladakh Buddhist Association agreed to a compromise: it
decided to withdraw the demand for Union Territory status in return for the establishment of an
Autonomous Hill Development Councils, along the lines of the Darjeeling Gorkha Hill Council. The
Central Government impressed the Ladakh Buddhist Association leadership with the importance of 
secularizing its political demands and lifting social boycott of Muslims, which ended in 1992 following
talks between the Ladakh Buddhist Association and the Ladakh Muslim Association (LMA). With the
formation of a Joint Coordination Committee of Buddhists, Shia, and Sunni Muslims and Christians,
the demand of a Hill Council earned the support of all the people of Leh. P.V Narasimha Rao's
Government finally established on May 9, 1995, Autonomous Councils each for Leh and Kargil and 
Inter-District Council to advise them on the matter of common interests.

However, it is argued that the formation of Hill Development Council has not resolved the
ethno-religious identities of Ladakh rather it sharpens Muslim identity and Buddhist identity creating
binary politics in Ladakh region. It is due to the fact that in a major political development, all main
political parties in Leh district in 2002 unanimously decided to dissolve the units of their parent
organization to launch a common front for the creation of Union Territory with the overwhelming public
response. This development has taken place on the initiative of the Ladakh Buddhist Association. The
2002 State Assembly Election gave a fractured mandate. The Ladakh Union Territory Front Member of
Legislative Assembly from Leh decided to join the People Democratic Party-Congress coalition
headed by Mufti Mohammed Sayed. In a press conference Ladakh Union Territory Front Member of
Legislative Assembly from Leh said that “our support to the new government was based on three
conditions-to strengthen the Ladakh Autonomous Hill Development Councils, to look into reasons
behind the demand for Union Territory status to Ladakh and to ensure equitable development of
Ladakh region. However, Ladakh Union Territory Front still stands for the grant of Union Territory
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status to Ladakh”. The coalition government immediately responded and the Hill Councils made more
empowerment financially. Along with the empowerment of Hill Council Leh, the then Chief Minister
Mufti Mohammad Sayeed also announced the formation of Ladakh Autonomous Hill Development
Council Kargil in January 2003.

Electoral politics or vote bank politics restricted the demand of Gorkhaland to Darjeeling.As far
as the demand of Gorkhaland is concerned in West Bengal, the political discourse revolved around 
'Bengali's Sentiment' and 'Gorkha's Aspiration'. Bengali's sentiment constitutes no compromise with
the territorial unification of West Bengal state. On the other hand, Gorkhas' aspiration constituted the
demand of Gorkhaland outside West Bengal. National political parties like Indian National Congress,
Bhartiya Janta Party and Communist Party of India are more tilted towards 'Bengali Sentiment' rather
to 'Gorkha's Aspiration'. Moreover, regional political parties like All India Trinamool Congress also
favoured 'Bengali Sentiment' and have not nurtured 'Gorkha's Aspiration'. It is due to this fact that
West Bengal has forty-two (42) Lok Sabha seats out of it Darjeeling has only one (1) Lok Sabha seat.
Similarly, West Bengal has two hundred ninety-four (294) Assembly Seats out of it Darjeeling district
has only five (5) assembly seats. So it is in this context that number games do not support 'Gorkha's
Aspiration' in India's democratic political system. National, as well as regional political parties, agreed
in principle that regional autonomy in the form of Darjeeling Gorkha Hill Council is the most
appropriate solution for the overall development of Darjeeling district. On the other hand local political
parties like All India Gorkha League, Gorkha National Liberation Front, and Gorkha Janmukti Morcha
in Darjeeling district believed that Darjeeling Gorkha Hill Council (1988-2007) or Gorkhaland
TerritorialAdministration (2012-2017) is a step toward Gorkhaland outside West Bengal. In spite of the
institutional arrangement like Darjeeling Gorkha Hill Council (1988-2007) or Gorkhaland Territorial
Administration (2012-2017) in Darjeeling district demand of Gorkhaland time and again has surfaced
in India's democratic political system. Moreover, the demand of Gorkhaland time and again creates 
obstacles in the proper functioning of Darjeeling Gorkha Hill Council (1988-2007), Gorkhaland
Territorial Administration (2012-2017) which became a paradoxical situation in Darjeeling district in
particular and Government of West Bengal as well as Government of India in general. Political leaders
of Darjeeling argue that Gorkhaland outside West Bengal state is the only panacea for Darjeeling and
its people.

Ladakh being a heterogeneous society in terms of ethnicity, religious, linguistic and culture has
diversity. With the passage of time, this peculiarity has been providing a fertile ground for breeding of
ethno-religious conflicts in Ladakh. Similarly, politicians and religious leaders have been appealing to
voters with religious symbols further deepening of ethno-religious mobilization which accentuated
inter and intra-community conflicts in Ladakh though, the binary politics existed before the
establishment of Ladakh Autonomous Hill Development Councils. For instance, the political
mobilization in support of 'separation of Ladakh from Kashmir' or 'Union Territory status' mainly
supported by the Buddhist political and religious leaders of Leh has shown reservation besides from
the side of political and religious leaders of Kargil. This has also been surfaced in the political
discourse of Ladakh time and again. Nonetheless socio-economic and political aspiration of Ladakh
and its people accommodated through a politico-administrative institution like Hill Development
Councils. Besides Ladakh Autonomous Hill Development Council was not the only the outcome of the
democratic struggle led by the people of Ladakh, initially for regional autonomy and subsequently for
Union Territory status but also for inclusive development of Ladakh. However, it is argued that

(79) Researcher: A Multidisciplinary Journal

Gulam Murtaza



unfolding of 'Two Hill Development Councils' in Ladakh region has rapidly eroded the shared culture
between Muslims and Buddhists of Ladakh. With the passage of time for both the communities,
religion became a primary identity and sidelined other primordial identities which became a
paradoxical kind of situation in contemporary times. It is true that today the political and religious
leaders of Leh and Kargil districts are fighting over the allocation of resources. Recent example,
Where would be the centre (Headquarter of University and Divisional) either Leh or Kargil? While
people of Leh want more resources in Leh district on the other hand people of Kargil want more
resources in Kargil district that creates a paradoxical situation in Ladakh region. It is also argued that
today Ladakh region and its people are again at a crossroad (unfolding of 'Two Hill Development
Councils' in Ladakh region) when the transition is bound to happen. Because, such an unfolding has
consolidated ethno-religious identity, communal polarization resulted in the sharpening of binary
politics in the form of Leh versus Kargil, Muslims versus Buddhists and has been continuously
overshadowing inclusive Ladakhi identity. Unless these fault lines are addressed it would not be
realistic to hope for stable and secure Ladakh.
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Choice Overload, Patronage Intentions, Online Shopping, Gender

The retail industry growth has been revolutionized by Internet and the rules of the game in
retailing are fast altering. The impact of western culture on each and every aspect of Indian society is
palpable. The lives of common people are making rapid progress not only in metros but also in the
cities and even villages. The collapse of joint family system and growth in the number of families where
both spouses are working is on the rise. Due to this people have less time to go to the market for
purchasing. Other reasons like growing traffic jams, late working hours, easy availability of online
banking facility and above all the availability of internet at the door step of whosoever desires it, have
made online shopping very popular. Internet access becomes more accessible and the number of
cybermalls continues to increase (Choi & Lee, 2003; Li et al., 2017). The role of E-commerce is
inevitable in today's business and the diffusion of the internet has spurred the growth of online
shoppers (MENA Bytes, 2019).). Online retailers have improved their service and have made it
convenient for consumers. There is revolution in payment mode as well. From payment before
delivery it has moved to cash on delivery (COD). Even the delivery pattern has changed. From fixed
delivery timings it has moved to convenient delivery timings at the choice of the customer.

Indian market is dominated by mostly unorganized players, but there is potential in the area of
retail players as well. Entry of bigger players even in the rural areas has paved the way of growth in its
sector. There has been rise in the Indian middle class people due to rapid economic growth. Though
the Internet using population in India is low in terms of percentage of total population but in absolute
numbers it is huge (Moslehpour et al., 2018). This gives enormous opportunities for various online
shopping companies to tap this segment. Despite all this online retailing forms a small portion of the
entire Indian retail markets. Market players have to be more positive, quick thinkers and pioneering in
their approach to make serious inroads into the populace. In the current market, bulk of online sales is
in a range of items. This market in India needs to leap to the next level.
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The major perceptions towards online purchasing is cheaper product and time saving but also
risky (Petrtyl, 2012). Pandey and Parmar (2019) found that consumers' online shopping behavior is 
affected by various demographic factors including gender. Compared with men, women are much
more interested in browsing sites for more information. At the same time, they strongly prefer
uncluttered sites with minimal graphics (Simon, 2000) Study of financial services websites also has 
detected that males were attracted to richer content, scoring higher on what was termed an
'audio/visual engagement' factor (Maltby et al., 2003). The researchers attributed the male preference
for 'plenty of information', sounds, animation and graphics. Women made similar comments, but also
appeared to consider a wider array of site cues, including message tone, color schemes, images, font
style and visual appeal. Rodgers and Harris (2003) also singled out perceptual cues such as color and
graphics as potential drivers of gender differences in emotional response to websites. Women tend to
be more sensitive to related information online than men when making judgments (Meyers-Levy &
Sternthal, 1991), causing subsequent patronage intentions presented by men and women to differ. In
other words, females make greater use of cues than males. They reasoned that if the detailed
processing style of women enhanced attention to more subtle cues and their emotional impact,
women might have higher standards for site execution and experience less emotional gratification
than males. Sarkar (2015) found that factors such as convenience, cost saving and lack of sociality
are the main reasons impacting male shoppers for internet shopping, and the primary factors
affecting female shoppers for web-based shopping are fashion, adventure and sociality. Cleveland
et al., (2003) found that when making consumption decision, women seek more information than men.
Females are less likely than males to change their future intentions (Hernandez, Jimenez & Martin, 
2010; Nazir & Haq, 2018). However, according to Garbarino and Strahilevitz (2004), females more
easily change their perceptions than males because of friend's recommendation and suggestion and
on the other hand, also show higher intention to online patronage after they have purchased from the
online store (Hernandez, Jimenez & Martin, 2010; Nazir & Haq, 2018). The lack of social interaction
may further help to explain the less favorable perceptions of online shopping among females
(Andrews et al., 2007; Van Slyke et al., 2002). Some sites, such as Women.com, iVillage.com and
Oxygen.com, have fostered a sense of community with chat rooms and discussion boards, while
others have facilitated second-hand contact by publishing customer reviews (Garbarino &
Strahilevitz, 2004). Previous studies indicated that, female adolescents felt more anxiety and negative
attitudes when using the internet (Kadijevicb, 2000; Tsai et al., 2001; Rahman et al., 2018).

Arnold and Reynolds (2003) indicated that younger females stress hedonic values more than
younger males and have stronger hedonic shopping motivations. The simplest description for
observed gender differences in online shopping is associated with product category based. Women
may seem to be more rational shoppers than men (Eastlick & Feinberg, 1994; Nazir & Haq, 2018)
because the purchase decisions they more frequently make (e.g., clothing) are better served by an
optimizing rather than a minimizing strategy (Alreck & Settle, 2002). Gender differences in online
behavior may depend on the kinds of products purchased as they do on contrasting information
processing styles (Bhatnagar et al., 2000; Rodgers & Harris, 2003; Van Slyke et al., 2002; Dai, et al.,
2019).

Prior research suggests that within the online population, women spend less time online than
men do (Allen, 2001; Pastore, 2000; Kehoe et al., 1998; Bartel-Sheehan, 1999) and view fewer pages
(Allen, 2001). In addition, women have been found to be less likely than men to buy online (Allen,
2001; Pastore, 2000b; Bartel-Sheehan, 1999; Briones, 1998) and have also been found to spend less
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money, on average, online (Allen, 2001). Positive perceptions of online merchandising represent
another set of elements, which could positively influence on e-satisfaction levels. This includes the
number of product offerings, variety of product offering, quality of product information and quantity of
product information. Prior research has also demonstrated that when the probability of a negative
outcome is held constant (e.g., objective probabilities are given), women are often found to be more
risk averse than men (Byrnes et al., 1999, Hersch, 1997). Previous work suggests that females are 
more concerned than males with losing their privacy both in Internet contexts (Bartel- Sheehan, 1999;
Kehoe et al., 1997) and non-Internet contexts (Westin, 1997). Beyond self-descriptions, women have
been found more likely to both disclose more personal information to others and change their own
behavior as a reaction to cues from those they are interacting with (Brannon, 1999). It has also been
found that women are more likely than men to get together or call one another just to chat or share
personal experiences (Tannen, 1990; Dai, et al., 2019).

Even in the context of online behavior, it has been observed that women view the chance to 
communicate with others to be among the greatest benefits of the Internet (Brunner and Bennett,
1997). Women are more likely to respond to the suggestions and actions of others in their social
network (Brannon, 1999). However, gender indeed plays a role to affect consumer motivation. In
Seock and Bailey's (2008) study, they found females tend to have hedonic motivation because they
have higher shopping enjoyment, brand consciousness, price consciousness and shopping
confidence than males. The shopping enjoyment and shopping confidence are related with emotion
and also the sign of hedonic motivation. On the other hand, males tend to have utilitarian motivation
during online purchasing because they have higher concerns about the saving time than females.
Saving time is one of the beneficial functions and also one of the elements of utilitarian motivation in
online purchasing.

A study conducted by Huang and Yang (2010) is consistent to the result of males as utilitarian
purchasers. In utilitarian motivation, males are concerned more on convenience, lack of sociality and
time-saving than females. In this functional motivation, the main values for females are the availability
of information, convenience and choice. On the other hand, females are also confirmed through
previous researches that they are hedonic purchasers. Females are concerned more on adventures,
sociality, fashion and value than males. In this emotional motivation, the main values for males are to
go online, fashion and value. It seems reasonable to expect that e-satisfaction would be more positive
when consumers perceive online stores to offer superior product assortments. For one, superior
assortments may increase the probability that consumer requirements will be met and satisfied. This
is, especially when consumers desire items not widely distributed (e.g., specialty goods), produced in
limited quantities, or unavailable at brick-and-mortar stores because shelf space is limited. The
probability of consumers satisfying needs online would also be higher. Second, the wider assortment
of products can include items of better quality that may be attractive to consumers. The lower search
costs traditionally associated with online shopping are thought to result in consumers buying better 
quality items. Buying better quality items, in turn, can improve satisfaction by delimiting the costs of
failed products. Finally, we expect richer information (more extensive and higher quality) available
online to lead to better buying decisions and higher levels of e-satisfaction. Together, rich data and
wide product assortments would likely lead to consumer satisfaction with online retailing (Szymanski
& Hise, 2000; Bauer et al., 2002).

Meanwhile, the increasing availability and affordability of ecommerce technologies has
encouraged more vendors' online presence. As a result, consumers are experiencing an
unprecedented variety of choices offered by numerous vendors from the Web. In numerous everyday
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domains, it has been demonstrated that increasing the number of options beyond a handful can lead
to paralysis and poor choice and decrease satisfaction with the choice. Females seemed to enjoy
extensive variety and number of options and presented a shopaholic tendency when faced with many
options. For males, when there is too much variety, the options are considered too similar and impact
their selection process (Cruz, 2017).

As on-line stores propose more and more products, it becomes harder and harder for the
customers to find what they need in a reasonable time (information overload). As the time the
customers spend on searching for the desired item increases, the time they spend in the store
decreases, and the chances they would want to visit the store again in the future also decreases.

Thus, overcoming the information overload is important since by doing so online stores will be
able to provide better services to the customers and help customers find the products they are looking
for much faster and easier. Thus, it increases the chances that customers return to visit the stores.

According to selectivity model, the gender differences are one of the factors in information
search process. Meyers-Levy (1989) stated that males tended to be selective processors who search
only focusing on the object they want and may miss other cues, whereas females tended to be
comprehensive processors who search lots of information and put effort to the object they want (Park,
Yoon & Lee, 2009). Males only considered purchasing process is a mission and information search is
one part of the mission, thus they only need a little information to complete the purchasing process. 
Females are significantly different from males.

They considered purchasing process as an enjoyment and information search as a pleasure,
thus they are willing to search as much as possible for information. (Park et al., 2009). Another
research has proved that females are more willing to search for information to compare with males. 
Information overload can be defined as a condition of being exposed to an excessive amount of
information, at such level that enables the individual to process them (Malhotra, 1982). The
fundamental premise that underpins the overload condition is that consumers have a finite capacity to
absorb and process information, in a given period of time (Malhotra, 1982).

In the past five years, with the advent and popularity of Internet shopping, consumers have
been increasingly faced with a variety of choices from online vendors. While traditional retail stores 
such as Wal-Mart may stock 100,000 items per location, a Web retailer such as Amazon.com may
offer as many as 18 million items available to the consumer to select from.

Choice overload can be categorized as a sub-domain of information overload and the latter
covers all kind of over provision of information while the former mainly refers to a set of formalized
choices and each choice is characterized by a number of distinctive attributes. It is difficult to measure
choice overload directly, but many symptoms related to choice overload are observable
(Papadopoulou, 2019). These include deferring the decision to buy (Bettman, 1979), using too many
heuristics when making the choice (Scammon, 1977; Kurup & Jain), or making poor decisions even
when the decision tools provided by an agent enable the decision-maker to make an optimal choice.

Some studies proposed to investigate an ideal level of information that would optimize the
buying process (Wright, 1975; Olshavsky, 1975; Scheibehenne, 2010). Six alternatives is the ideal
number for the consumer final buying decision without suffering the choice overload effects (Wright,
1975). Bettman (1979), however, argues that the ideal number is five options, demonstrating that
there is no uniformity of points of view on this process. It is important to note that these findings may
not represent the current reality, especially when online consumers, who routinely deal with large
amounts of information, are considered. The choice overload phenomenon may occur in two ways: 
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Brands or attributes overload (Wilkie, 1974; Scheibehenne, 2010). The first occurs when the
consumer is facing a situation which has several brands of similar products (alternatives) and will
choose only one. In this scenario, the information number on the attributes of brands is limited, but the
excess of brands to be analyzed features an information overload. The second situation considers a
scenario with a small number of brands available, but a lot of choices of the products or services.

McShane and Böckenholt (2017) study has revealed correlations between amount of
information, satisfaction and confusion response. It was also observed that, being in a state of
information overload, consumer has less ability to choose the “best” brand. The conclusions reached
by previous studies are diverse and often contradictory. Some researches indicate that by increasing
the number of choices available, there is greater satisfaction among consumers, while others say that
this relationship is inversely proportional (Jacoby et al.1974; Scammon, 1977; McShane &
Böckenholt, 2017)

If we review history, we will find that most of our past has been spent in an information scarce
age. Consequently, for many decisions, the high cost of searching for alternatives may have resulted
in what may be called “choice underload.” The decision makers would stop searching upon finding a
set of “satisficing” choices (Simon 1956). Actually, finding a “satisficing” set of choices with least effort
is inherent in human nature (Todd 1988; Platt & Glimcher, 1999), and may well be an adaptation to an
information-scarce environment.

In contrast, in the last 30 to 40 years, we have entered an information-rich age. Searching for
information has become easier; we are more satisfied and more confident because we have access to
more choices with ease. Paradoxically, more choices have brought another creeping problem that of
choice overload (Huang 2000; Iyengar & Lepper 2000; Kwak 2001; Schwartz, Ward et al., 2002;
Buturak & Evren, 2017).

Choice overload happens when the information size of a choice set of alternatives exceeds the
cognitive capacity of human beings. Though “overload” is a mental construct that is hard to measure
directly, there are many indicators of choice overload, such as deferring the decision to buy, using too
many heuristics when making the choice or making non-optimal decisions (Haubl & Trifts 2000;
Iyengar & Lepper 2000).Choice overload has been observed in traditional shopping environments. In
one field research Iyengar and Lepper (2000) at a local grocery store, where two different sizes of
choice set of exotic jams were presented to consumers, it was found that the extensive-choice
condition attracted more customers to stop (60% vs. 40%), but the limited-choice condition actually 
resulted in many more purchases (30% vs. 3%). The researchers concluded that choice overload in
the extensive-choice condition made shoppers hesitate to buy because there were too many jams to
look over and they were afraid of the regret they might feel if the options turned out to be better than the
one actually chosen. In another recent study (Papadopoulou, 2019), it was found that individuals who
tried to maximize utility in choice decisions by considering more choice options felt worse off and less
satisfied with their decisions than individuals who made “satisficing” choices and considered less
alternatives.

There have been observations of choice overload in online shopping environments when
online shoppers use various web-based product comparison agents. One research (Brynjolfsson & 
Smith, 2000) found that when consumers use price comparison agents (one major type of product
comparison agent) to search for price information on books and CDs, instead of picking the online
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vendor offering the lowest price, they tend to choose the branded vendor who charged a higher price.
In addition to explanations associated with trust and convenience, choice overload is also a major
factor contributing to this behavior. Consumers' limited cognitive capacity prevents them from
examining too many choices and they rely on heuristics to simplify the task. In this case, they use the
branded vendor as a surrogate for simplification of the decision-making (Tversky & Kahneman 1974;
Buturak & Evren, 2017).

Consumers' limited committed cognitive capacity prevented them from examining too many
choices, and they relied on heuristics to simplify the task. In this case, they used the branded vendor
as a surrogate to simplify the decision-making. As a result, the agent was underutilized in decision
making, and consumers chose to pay the premium to avoid risk.

Thus, on one hand, some evidence indicated that electronic decision aids like comparison-
shopping agents can help online shoppers by reducing search and comparison cost. On the other
hand, the same decision aids may also overload online shoppers by providing too many choices.

Researches have shown that as the attractiveness of alternatives rises, individuals experience
conflict and as a result tend to defer decision, search for new alternatives, choose the default option,
or simply opt not to choose (Schwartz, 2004; Iyengar & Lepper, 2000; Stanton & Paolo, 2012; Buturak
& Evren, 2017). Furthermore, consumer research suggests that as both the number of options and the
information about options increases, people tend to consider fewer choices and to process a smaller
fraction of the overall information available regarding their choices (Chernev et al., 2015; Khare,
2016).

The generation of committed repeat purchasers has been a primary objective of marketers for
decades because retaining customers requires less marketing resources than recruiting new ones

Mathwick, Malhotra and Rigdon (2001) refer to patronage intention as “the customers'
willingness to consider, recommend, or purchase from a retailer in the future”. Early
conceptualizations of behavioral intentions toward a store/brand were mainly focused on willingness
to buy (Dodds, Monroe & Grewal, 1991). Later studies, however, viewed patronage intention as a
multi-dimensional construct. Zeithaml, Berry and Parasuraman (1996) categorized customers?
behavioral intentions caused by the service quality into favorable vs. unfavorable types. Baker et al.,
(2002), mentioned three elements including willingness to recommend, willingness to buy, and
shopping likelihood as dimensions of the store patronage intentions.

The study of Baker et al., (2002), found that customers show higher patronage intentions
toward a store if they associate less psychic cost to shopping at it. Psychic cost refers to the
“consumers' mental stress or emotional labor during the shopping experience” (Baker et al., 2002). If
customers realize that an online retailer has assistive intent and tries to help them in their purchase
decisions, they encounter less mental stress and show higher patronage intentions toward it.
Furthermore, a series of past studies confirmed the positive influence of the seller's customer
orientation on customer satisfaction (Stock & Hoyer, 2005; Goff et al., 1997), customer loyalty (Jones,
Busch & Dacin, 2003), and buyer-seller relationship as well as salesperson's performance (Saxe & 
Weitz 1982; Deshpandé, Farley & Webster, 1993; Boles et al., 2001; Knight, Kim & Crutsinger, 2007).
In the online context, it was found by Poddar, Donthu and Wei (2002) and Moslehpour (2017) that an
online seller's website customer orientation has a positive influence on the patronage intentions of
customers.
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A few past studies revealed that customers who are highly involved in a shopping task are
likely to show more patronage intentions toward the seller (Saxe & Weitz 1982; Deshpandé, Farley &
Webster, 1993; Goff et al., 1997). Wakefield and Baker (1998) found evidence for a positive
relationship between involvement with shopping and patronage intentions toward the shopping mall
as well as the desire to stay at it. In the online context, Wu (2002) found that several elements of the
online consumer behavior such as rate and frequency of the purchase vary with the degree of Internet
marketing involvement.

The involvement construct addressed in the current research points to the involvement in an e-
tailers' website. Singh, Dalal and Spears (2005) refer to involvement as an important dimension of
Web page perceptions. Those authors found that web page involvement positively influences
intentions of the viewers to return to the page and explore it. Furthermore, Richard (2005) found that
site involvement has a positive impact on purchase intentions of the customers. Panichpathom (2016)
examines that the re-patronage intention is the possibility to repeat or keep on purchasing at the same
society mall.  A study by Cruz (2017) found that variety is essential for a reliable and competitive
website. Besides, males tend to stick only to what they want by ignoring remaining options.
Furthermore, for both genders, decision satisfaction is associated with price, time taken to search for
the product and accuracy of visual and written information about the product. It could be concluded
from the above studies that customers show more patronage intentions toward an online seller if they
find that their interactions with the site are interesting and involving.

Thus based on the literature reviewed on gender, choice overload and patronage intentions of
the online shoppers we have framed following hypotheses

H1: Choice overload on e-tailing websites affects the patronage intentions of online shoppers.

H2: Gender has a significant effect on patronage intentions of online shoppers.

Based on the documentation of literature reviewed, the research work requires an in-depth
analysis of data collected to fuel further investigation. With the literature findings as a foundation, the
quantitative phase of research reported next, focuses on gathering survey data to empirically test
these hypotheses. A convenience sampling technique was used to collect data from respondents
through questionnaires. After removing incomplete responses, a total of 172 shoppers were identified
from Jammu region to test the framed hypotheses. The respondents were identified by asking them a
filtering question 'have you ever shopped online'. Only those shoppers who have shopped online
became the part of this research. Respondents were required to fill out a closed-ended questionnaire
on seven-point scale. This includes options such as (7). Strongly Disagree; (6). Disagree; (5).
Somewhat Disagree; (4). Neither Agree nor Disagree; (3). Somewhat Agree; (2). Agree and (1).
Strongly Agree. Previously validated survey instruments were revised and used in order to ensure the
measures are adequate and representative. Choice overload scale by Stanton and Paolo (2012) was
modified. The original scale had nine statements out of which five were selected for the present study,
as the remaining four statements were not relevant to meet the objectives of the present study and E-
store patronage intention scale by Chang (2010) having seven statements was adopted. We used
simple linear regression to test our first hypothesis and t- test to test our second hypothesis. The result
of which has been discussed in next section.
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H1: Choice overload on e-tailing websites affects the patronage intentions of online shoppers.

Thus based on the data collected, we tested our first hypothesis by means of simple linear
regression. Here in this hypothesis, the impact of choice overload on e-store patronage was analyzed
by using regression analysis. The results for which have indicated that choice overload affects e-store
patronage intention (R= 0.521, sig= 0.000). The analysis has indicated that the values for correlation
(R) at 0.521 and adjusted (R2) at 0.271 thereby clearly suggesting that choice overload is responsible
for 27.1% variations in patronage intention (Table 1). The detailed regression analysis is as follows:

ANOVA Table 2 indicates a significant p-value (p=0.000) which means that there is a linear
relationship between the dependent and independent variable.

Further analysis indicate that choice overload faced by the online shoppers has a negative
relationship with patronage intentions of online shoppers (β= -0.521) at (p=0.000). Also the Beta
coefficient weights indicate that choice overload impacts patronage intention of online shoppers.
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Thus the regression equation will be
Y (Patronage Intention) = 6.259- 0.488 (Choice Overload)

This is to determine whether there are differences between genders regarding patronage
intentions. To test this hypothesis, t-test was subsequently used. The finding suggests that there is
difference in patronage intentions of male online buyers and female online buyers with mean values
3.7488 and 4.7934 respectively which shows that female buyers patronize more as compared to male
buyers.

Thus from Table 5, it is inferred that statistically significant t-values for males and females have
indicated that differences were found between the patronage intentions of males and females. Thus
accepting our second hypothesis

ized
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In connection with demographic variable, the independent sample t-test was used which
indicates that the males and females were significantly different with respect to their patronage
intentions towards online shopping. Also it was seen that choice overload on websites affect the
patronage intentions of online buyers

Results of our study reveal that choice overload variable is a significant predictor of patronage
intentions of online buyers. One can attribute a number of reasons for this result to be true. One of the
motivations for consumers to shop online is the convenience with which one can jump from one e-
tailer to the other in order to have more choices. Although this may help in achieving the motive of
convenience at the doorstep, it will also result in the consumers making a more difficult decision of
making a selection from among too many options. Also, since consumer memory has limited capacity
to process information (Lutz & Huitt, 2003), it is assumed that beyond a specific number, consumers
start feeling choice overload. Therefore, the more the number of choices made available to shoppers,
the more likely are they to experience choice overload, and finally after making a purchase decision a
consumer is likely to regret it for want of computational capacities that consumers need for assessing
their preferences. The direct implication of the finding is that online retailers need to devise strategies
such that a limited choice is made available in a particular product category for a limited time so that
consumers can make informed choices and at the same time are satisfied with the choice they have
made. In such a case, shopper will be exposed to lesser number of choices that will be made available
over a period of time instead of a lot of choices, all at the same time. Therefore, it would result in
satisfying the consumers. E-commerce development and emergence of Electronic money, and the
ability to perform business operations through internet and computerized networks have led to
changes in consumers behaviors. Marketing managers gain information through analysis of

Levene's Test for
Equality of
Variances t-test for Equality of Means

95% Confidence
Interval of the

Difference

F Sig. t df
Sig. (2-
tailed)

Mean
Difference

Std. Error
Difference

Lower Upper

PI Equal
variances
Assumed

8.583 .004 4.594 170 .000 1.04459 .22738 .59574 1.49343

Equal
Variances
Not
assumed

4.786 145.93 .000 1.04459 .21827 .61321 1.47596

(91)Business Studies

The Effects of Gender and Choice Overload 
on Patronage Intentions of Online Buyers



consumers' behaviors. Such information assures their success in the market. Hence, examination of
customer satisfaction has a critical importance, which is regarded as a means to achieve success.
Marketing activities should focus on consumer satisfaction and issues related to that. The customers'
satisfaction would influence their patronage intentions. Thus companies should understand the
dynamic and ever-changing environment they work in, and should understand the changes
happening in that to adapt them with this context. The study explored effect of gender and choice
overload on patronage intentions of online buyers. It was found that males and females differ in their
patronage intentions towards online shopping and also choice overload on websites affects the
patronage intentions of online buyers.

All these results could have important implications for online shopping which offer various
products to the customers. From a theoretical standpoint, these results contribute to existing literature
by providing insights into the factors that seem to affect online shopping patronage intentions of online
buyers. The number of choices available online affects the customers' willingness to visit web store.
Thus online retailers must think before adding too many options to their web stores. Moreover it was
found in the above study that role of gender is very important to increase the patronage intentions of
online shoppers. By considering the distinctive differences between male and female online
shoppers, in terms of their motives and expectations, it will be possible to give them the experience
they demand. Women like to shop for fun thus likes to have more choices whereas males shop for
utility hence feel overloaded with more choices if available.

Future studies could be extended in other demographic group. Moreover, the sample was
drawn solely from the population from Jammu region. The research should be further tested using
samples from other cities as well as metros where online shopping is growing at a very fast rate.
Despite the limitations, this study does furnish a fertile direction for internet marketing. The findings of
this study can provide some directions for future research. First of all, one important area for future
research is to explore gender differences concerning utilitarian and hedonic values of web-based
shopping by culture. Consumers from different cultures have different attitudes, preferences and
values, thus, consumers with different cultural background may react differently towards computer-
mediated consumption. It is interesting to see how the results of this study would vary in different
cultural settings. Second, future researchers could investigate the differences of shopping values
based on different consumer market segments (for example, age, education, income). Future
research should access consumers in other contexts. Finally, the differences of shopping values
between retailing channels and web-based shopping need to be further investigated.
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Perceived Service, Determinants, Service quality, Price, Satisfaction, Image.

A service resulting in customer satisfaction will benefit an organisation that operates in a
consumer market (Parasuraman, Zeithaml, & Berry, 1988). This is based on the premise customers
with rebuying intentions have been satisfied with the service in past.(Anderson & Sullivan, 1990;
Bernhardt, Donthu, & Kennett, 2000; Fornell&Wernerfelt, 1987; Gale, 1997; Howat, Murray, &Crilley,
1999; Philip &Hazlett, 1997).Another research focus supports that this was done on the nature of
satisfaction and its relationship to service quality and the future intentions of customers (Brady &
Robertson, 2001). Several recent studies also support this position and believe it is a consequence of
service quality (Brady & Robertson, 2001; McDougall & Levesque, 2000) and this appears consistent
across service contexts. Similarly, relationships between service quality through satisfaction to
repurchase intentions of customers were reported by Cronin and Taylor (1992), and Patterson and
Spreng (1997). Many other factors have been shown to influence the satisfaction that a customer
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experiences with a service. These include affective or emotional attachments with the service, self-
esteem or self-concept concerns (Mahony& Moorman, 1999), or even social norms. McDougall and
Levesque (2000) recognised the already extensive research on service quality and its relationship to
customer satisfaction and argued for more comprehensive models to assist managers in better
understanding the key drivers of satisfaction. A specific focus was the concept of perceived value.
Perceived value is generally defined as the gap between what is received compared to what is given in
an exchange (McDougall & Levesque, 2000; Zeithaml, 1988). McDougall and Levesque (2000)
argued that, along with perceived service quality, perceived value was an antecedent to customer
satisfaction, which in turn was directly related to future purchase intentions of customers.While
McDougall and Levesque (2000) encouraged further research on concepts such as perceived value,
Cronin, Brady, and Hult (2000) asserted that partial consensus had been achieved, supporting
perceived value along with perceived service quality as antecedents to customer satisfaction (for
example, Hallowell, 1996). However, Cronin et al. (2000) did also note that the literature was deficient
in research that simultaneously compares the relative influence of quality, value and satisfaction with
service outcomes. Such research, they believed, would further clarify our understanding of
consumers' decision-making. Similarly, Petrick, Backman, and Bixler (1999) supported the need to
augment customer satisfaction measurement with such variables as perceived value to provide more
in-depth understandings of customer perceptions at a diagnostic managerial level. These supportive
researches have been a part of devising the core determinants of the service and its perception
among the consumers. Therefore, if we want to have better service perception we need to create a 
better service along with the experience which may lead to satisfaction ultimately.

Perception if we define simply is the view of same thing by different people.As quoted by Anais
Nin “People don't see things as they are, they see things as they are”. Thus perception is a process
through which an information is interpreted to one's conscious self which may be based on various 
influential factors. Such concepts in marketing may make it intricate at times. Human brain is quite
complex and functions in a way of its own. Customer'sthoughts and behaviors tend to converge while
displaying certain emotions and behaviors.A lot of these complex thoughts and behavioral patterns
may be taken into consideration of forming a customer perception.

Customer Perception as a marketing concept aims to tell us that what customers presume or
think about its product, services or offerings. It can be positive or negative feelings, perceptions,
inhibitions, predispositions, expectations or experiences that a customer has.

If a marketer understands the customer perception as a concept, he will figure out that it single
handedly may decide the future of a product or service or a company as a whole. How a brand
positions itself is a critical factor in this process to create a positive brand image as a value determinant
in the society dominant of social status and also to fulfill the esteem part of our ego.

If we take an example of the company Apple, which is positively perceived as a good image by
most of its customer base. In fact, there are people who can be called as diehard followers of Apple as
a brand offering its service. The reason being that the company throughout its past has been able to
create that customer belief and perception about it through innovation, quality of service and product
they offer and other similar tangible and intangible factors. As a result, Apple has been one of the top
rated and performing brand in the world in the IT & Electronics sector.

Consumer Perception can be a factor that could decide how much a product or service will sell
itself and how the psychological implications will be on the intended consumer group. If we take some

(99)Business Studies

“Perceived Service Determinants: A Chaos between Value & 
Satisfaction determinant in Psychology of a Consumer”



more examples we can say that it is not only the quality and image of the product that creates the
perception itself. In some cases the perception may be caused through the price. For instance a high
cost car is believed to be more luxurious despite it may have “n” numbers of competitors that are less
priced in the segment and offered more. Not only this but even the psychologies play an important role
say a cheaper product gets a tag of not being good and a high priced item sells for itself. However, for
people with psychologies of a more logic driven human the case may be vice versa if the less priced
product will offer better specification or benefits.

Human brains tend to takeout sense out of the stimuli it gets and the perceptions are what we
approximate with reality.

Various theories have supported and explored how the perceptions are created some of them
are:

Exposure is the extent to which it encounters stimulus. It is not enough toproduce an impact on
a person significantly.

For example, whenever we go out there are a number of advertisements and hoardings that
we see. Do we pay attention to all?The answer is no. Our exposure to the product or service depends
on what we are looking for. For instance think that we have to buy a car, next time when we go
outourbrain will tend to find out relevant things that we want, for example, an advertisement hording
with a car offer or a canopy where people are offering test drives (which usually would go unnoticed) or
even a TV advertisement of a car would stop us from shifting from a channel to another. This is how we
find sense in things that we see and are exposed to. Thus we tend to see and perceive what we feel is
beneficial to us and not the other way around. Weber's law supports this assumption as the law says
“The stronger is the initial stimulus, the greater is the additional intensity needed for the second
stimulus to be perceived as different.”

For example, A small decrease in the size of an item that the consumer consumes is not that
effective as it may be if we project that there is a small increase in the size which is of more concern to
the consumer. This can be analyzed as decreasing the quantity of a Juice bottle will have lesser effect
on the consumer than that if we increase the quantity.

Another factor that makes the perception is the quality of the product or
service and the benefit that we can get out of it. Despite being of utmost importance a service will not
be consumed if it is not of good quality.

For example, say a person is thirsty and wants water to drink for which she/he is even ready to
pay. We provide the consumer with two counter to pay and take the water from. The counter “A” being
where they give filtered water which is packaged, “B” where the water is offered in untreated manner
having visible dirt in it. In this case despite there is a need for water with that consumer he/she will
always go to counter “A”. Now even if we say that counter “B” will be cheaper than counter “A” still most
of the consumers will prefer counter “A” and not counter “B” due to quality.

Price is another concern that needs to be
addressed for formation of perceptions in the consumers and to make buying decisions. The variation
of this factor on perception can vary from the income groups that we consider. Price may not be a
concern with high range income groups and thus may not be a driver of their positive perception
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though it may play an important role in forming a negative perception in such people. But if we see low
or middle range income groups then price forms a perception regarding services and products.

The Determinates of the Perception can get as confusion
as the term itself is. To ease out this process let us consider three prime determinants and their allied
associates. Thus we may put service perception under three main Determinants:

1. Quality of service
a. Moment of Truth (Exposure)

b. Evidence
2. Value

a. Image
3. Satisfaction

a. Price
The core determinants suggest that consumer's perception is based on three factors which are

the Service Quality which may be attained or examined by the consumer through the exposure to that
service or that we call as the moment of truth. Or and through the Evidence that the consumer may 
gather from the external environment regarding the service which may be a rating from some other 
consumer or a satisfied or dissatisfied close associate or even the self-experience or the ambience of
the product.

The other determinant talks about the value that the consumer may attain or get from using a
particular service. This value factor can be determined by the image that the product carry as
mentioned in theApple's example above.

The last determinant talks about the satisfaction that is the ultimate goal of all consumer
services. This satisfaction determinant is often associated with price as we tend to consider that price
is the closest associate that decides the satisfaction of the consumer as if we pay less and the service
is not of the expected or perceived level we may tend to get less dissatisfied due to non-spending of a
lot of money.
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Now if we closely examine we can judge that service quality is
one factor that is prevalent in consumer perception. However, if we analyze the value & satisfaction as
determinants then there is a thin line between its associates. Can price be a factor of satisfaction,
image be a factor for value? Is there a correlation between the price and the value and image and
satisfaction? We usually link price with satisfaction and value with image in terms of service
perception. But let us consider a case wherea consumer buys a product in two segments say a high
end costly device and a low range device. Now inthe first scenario we see that the value can be
achieved through image of that product like here it is an Apple product. And since the consumer has
spent a huge sum of money and is getting a value in return thus In this case we may have the
satisfaction determinant fulfilled through the price. However, the same may not be true for the device
that falls under the low segment. In the latter case we have a phone that is quite cheap and may even
offer a good specification and quality but here the prime consideration regarding the value
determinant is the price and not the image like we say it's a value for money product. In this case the
satisfaction determinant is a little less dependent on the brand image than the product image itself. 
The latter case tells that consumer may be satisfied if he is paying less and getting similar benefits. 
Thus we say that the two determinants go hand in hand and have interrelated associations. Similarly
no matter how less specification the device has the person whose psychology is to locate brands will
be satisfied through the price due to social status of owning a high range device. While people with a
psychology of looking for benefits would rate the image as “best specification mid-range device” that
they own and not the brand. From this we can say that it's the psychology that defines how people
interpret the value & satisfaction determinants.

Thus we can say that determinants change definitions as and when they are in the dynamic 
environment. Hence marketers need to be aware because the determinants despite being
controllable through the marketer may need attention due to their changing definition with different
psychologies of consumers and even with different product and income groups. If these factors and
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determinants are well managed, better service based results and insights can be generated which can
be beneficial for the marketing community as well as for the businesses.
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