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International Centre for Cross Cultural Research and
Human Resource Management

(ICccR & HRM)
University of Jammu
DETAILED SYLLABUS >
(Ph. D. International Business, Entrance Examination-20 23)
Max. Marks: 100 Duration: 3Hrs

Min. Marks: 50

Pattern of Examination: The question paper shall comprise of two sections: Section A
& Section B, Section A shall comprise of fifty (50) multiple choice questions of one mark
each and Section B shall comprise of eight (08) questions of descriptive nature, of 10
marks each. The candidates have to attempt any five (05) questions out of the eight (8)
questions in Section B-and the word limit for descriptive questions will be350.

Section A:

International Business Environment: An overview of International Business
Environment, Analysis of Global Environment, Managing the multinational Enterprises-
Problems and Potential- Multinational Service Organizations. Rise of new Economies
like Brazil, Russia, India and China (BRIC) and Association of Southeast Asian Nations
(ASEAN) Countries. Trade Blocks, Types of Integration- Theory of custom Union,
European Union, Regional Groupings, SAARC and SAPTA.

Managing International Techno!ogy Transfers, Foreign Direct Investment (FDI1), Types
of FDI, Policy Framework to Promote Foreign Direct Investment and FDI Trends in
India.

Cross Culture/ Diversity and International Human Resource Management:
Culture:;, Foundations of Culture, Cultural Orientations, Elements of Culture,
International Dimensions of Organizational Behaviour: Managing Across Cultures,
Understanding and Managing Individual Behaviour: Individual Differences and Work
Behaviour, Attitudes, Emotions, Personality, Perception, Attitudes, Learning, Motivation.
Leadership across cultures. Self Growth and Interpersonal Effectiveness: Transactional
Analysis; Fundamentals of Cross-Cultural Interaction: Social Cognition, Stereotypic
Expectations, and Differential Attributions; Cohesiveness and Diversity, Organization
Structures and Design: Cultural influence on Organizational Design




International rec m.anagemem_ il

concerns, Cross ng:.;:::;, m.;d ,s‘_‘qec“(’“- Expatriation and repatriation-issues and

corporations and internatiOnalr:'m-ng' Pcrforma‘nce management in multinational
Ssignees-evaluation issues and Buidelines, Approaches

to international Compensation, M i
- Managing people in international co - India, Chi
Japan, EU, USA, UK. Research in HRM. ntext- India, China,

:ntternaflonal Mark‘eting.l\-lanagement and Consumer Behaviour: Concept of
nternational Marketing; Differences between International and Domestic Marketing;
Local Responsiveness Vs Global Integration Grid; Marketing in Transitional Economies
and Third World Countries; International Market Entry Strategies. International
Product Positioning, International Product Life Cycle;Brands in International Market.
Grey Market goods; Transfer pricing; Global Pricing Policy; Global Advertising and
Branding. International Marketing Channels.

Consumer Behaviour Models; EPRG Framework for understanding Global Consumer :
Culture as Key Determinant of Consumer Behaviour - Wallace's Theory, Cultural
Reinforcement. International Consumer Involvement in Purchase Decision, Diffusion of
innovations in different Global Markets; Consumer Motivation; Persopality and Self
Concept; Consumer Perception; Consumer Learning; Consumer Attitude Formation and
change; Life Style Marketing.

International Financial Management and Financial Markets: Concept of
International Financial Management, International Financial Environment; Balance of
Payment Framework; Different types of Risks in International Transactions, Forward
Contracts, Future Contracts, Options and Swaps, Techniques of Foreign exchange Rate
Projection, Foreign Exchange depreciation. Multinational Capital Budgeting, Acceptance
Criteria in Foreign Investments:_International Mergers and Acquisitions; Sources of
Financing of International Trade.

International Financial Institutions: World Trade Organisation (WTO), International
Monetary Fund (IMF), International Bank for Reconstruction and Development(IBRD),
International Financial Corporétion (IFC) and International Development Association
(IDA), Asian Development Bank (ADB). Special Drawing Rights (SDR).
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An cverv:ew of Research Methodology; Research Process; Scales and Measurements -
Rating Scales, Attitude Scales, Thurston Scale, Likert scales, Hypothesis - Basic
| concepts.. Semantic Differential scale; Questionnaire Design and Survey Research -
Fiew Methods: of data collection- Interviews, observation, schedule, Questionnaire; Other

‘Methods of Data Colléction and measures of Cerm-al Tendencies
- J‘_‘ﬁu ’_T ¥

Designmg Qualitative Research - Literature Rewew Research Questions and Purpose,
Qualitative Data Collection, Qualitative Analysis. Quantitative Research
Research Hypotheses; Type | and Type 1l errors, One tailed and Two tailed tests, Tests
of significance for Attributes; Tests of significance for Variables; Chi square test of
: mﬂependence and goodness of fit; F - Tests
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Corre’[atioﬁ -Mganlng, Signifi icance and Typeaz Karl Pearson coefficient of correlation;

! Spearman's rank’ correlation method; Regression Analysis - Introduction, Uses and
o © Types; Simple Linear Regression Model; Regression Coefficients; Regression Equations;
g Standard Error of Estimate; Coefficient of Determination; Analysis of variance (ANOVA),
P One way and Two Way Classification.

Plagiarism: Conceptand Implica aﬁs,fﬁfhlcal issues mmseatch;rﬁmccunu;pt of sampling
and types of s.amphng. samplmg design, sampling and non-sampling errors, Sample size
determination: Criteria of choosing an appropriate sampling method: Designing and
pretesting of questionnaire; Scaling echniques: Method of data collection, Processing of
data, Validity and reliability of data.

Ma k&ting Research - Framework for International Marketing Research; Bemand
Fnrecastihg - Cnnéum:er 'ey Methods. I)pmlen Poll Matlwds, Trend Projection ‘
Methaﬁs Perceptual Mappmg. ‘Human Resonrce Research Methods - Human Resource f.
Accounnng ‘and Audit Research - HR Valuation Methods; HR Scorecard, HR Audit

Research and Cross Cultural | Research.
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N'OT £ : The merit list of the selected candidates shall be notified within one week

t[}/'g from the date of conduct of the entrance test and it shall be calculated as
‘pg\ﬁ per the criteria given below: . [
\ i) Academic weightage — 50% of the marks obtained by a candidate
: at the Post-Graduate level.
i) Entrance test weightage — 50% of the marks obtained by a

candidate in the entrance test conducted by the Department. A

Y /‘ L :
a o M \ 3\@\7/ candidate shall be required to secure at least 50% marks in the

entrance test in aggregate.
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iii) Interview — For allotment of the Supervisor of the selected
candidates.




