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It is hereby notified for the information of all concemed that the Vice-Chancellor, in
anticipation ofthe approval ofthe Academic Council, is pleased to authorize the adoption of the
Syllabi and Courses of Study of subject of MBA (TTM) for Master Degree programme of
semesGrs Ist and IInd under the choice Based credit system (as given in the annexure) for
the examinations to be held in the years as per the details given below:

Subject

MBA (TrnO

Semester

Semester-l
Semester-lI

for the examination to be held
in the years

December 2023, 2024 and 2025
May 2024,2025 and,2026

The Syllabi of the courses is available on the Universify website:
wvw,iammuuniversitv.ac.in

No. F. Acd/IU23l5 1 > 5 -5'/ 35
Daterl:H7-6-)-o2! r

Copy for information and necessary action to:
1. Dean, Faculty of Business Management

sd/-
DEAN ACADEMIC AFFAIRS

2. Director/Convener, Board of Studies in Hospitality and Tourism Management
3. Sr. P.A.to the Controller of Examinations

4. All members of the Board of Studies

5. Confidential Assistant to the Controller of Examinations
6. VC Director, Computer Centre, University of Jammu

7. Deputy Registrar/Asst. Registrar (Conf. /Exams. PG)

E ' Incharge, University Website for Uploading of the notification.

[--i""1ty Regiistrar (AcdDep

*^Wr, 
sI $1'Y:



School of Hospitality and Tourism Management
Faculty of Business Studies

University of Jammu

Course Structure and Syllabus of

MBA (Tourism & Travel Management)
Under Choice Based Credit System (CBCS)

Academic Year 2023 - 2024 onwards
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University of Jammu started a tlvo year full time Mastefs Degree Programme in Tourism

Management(MTM)intheyear2ool-zoo2inDepartmentofManagementStudies.onJuly2T.
2005, University of Jammu established Centre for Hospitality & Tourism Management (CHTM)

withanobjectivetodeveloptourismprofessionalsandpromoteresearch.lntheyear2009,
CentrewasupgradedtotheSchoolofHospita|ity&TourismManagement(SHTM)andthe
degree was reriamed as Masters in Business Administration (Hospitality & Tourism) - MBA

(ni). rrom the Academic session 2023 - 24, the nomenclature of MBA (HT) has been aligned

with the UGC Regulations and has been changed to MBA fiourism & Travel Management) or

MBA GTM). Sniu tooay offers Under Graduate programme, post Graduate Programme,

Ph.D. programme and also other certificate and diploma programmes'

Salient Features of the Programme

The MBA CrTM) programme is a student centric program with an objective of developing a

career in tourism, travll and.allied industries domestically and globally. The programme through

itsupgradedcuniculumenablestheStudentstobecomeindustryleadersbyacquiring
fnowieage and skills required by the corporate world. Students who want to tread the

entrepreneurial paih can receive insights and impetus to become able entrepreneurs. some of

the salient features of the Programme are

1. Experiential Learning - The curriculum has inbuilt components of experiential field

based learning. Through this the students will get ample opportunities to explore the

sunoundings of the real work in travel and tourism sector, understand the working of the

tourism eco-system, reflect upon the learning, identify problems and propose solutions

which can be beneficial for the tourism and travel industry'

2. lndustry Oriented - ln addition to equipping the students with vadous functional areas

of management, the courses are designed to bui{ding knowledge, skills and attitude

(KSA) required to be successful in tourism, travel and allied industries. Students will be

provided ample opportunities to interaci and learn from industry professionals through

regular interactions, industry oriented workshops and related activities

3. Application oriented - Through the experiential field based learning modules, non-

credit and value added courses of relevance, practical assignments, case studies,

industry training and intemship, the programme lays emphasis on applying the

knowledge on a regular basis. students will be provided amPle opportunities to

participate in various events, organize cultural and tourism related activities, engage with

government officials, write articles for magazines and newspapers, and related

academic activities.

4. Entrepreneurship Oriented - The cuniculum will encourage the students to explore the

industry, identify business opportunities and motivate them to take calculated risk of

starting their own enterprise in future. Students will be encouraged to develop business

plans, pariicipate in various ldeathons, Hackathons and also interact with various

entrepreneurs in the industry.

5. Alumni Mentoring - students can get access and support from the alumni of SHTM

who are either working in the corporate or have become first generation entrepreneurs in

the industry for mentoring and guidance.
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Programme Outcome (PO) - MBA (TTM)

MBA in Tourism & Travel Management is the flagship programme of the School of Hospitality
and Tourism Management, University of Jammu.

1. To equip the students with requisite domain knowledge in tourism and travel sector, hard
and soft skills necessary to provide effective leadership.

2. To develop communication, presentation, leadership and design thinking skills enabling
them to emerge as effective professionals,

3. To assist students to apply reasoning by'the contextual knowledge to assess economic,
social, cultural, technological, legal issues and their consequent impact on the decision
making.

4. To inculcate proactive thinking and positive attitude to ensure effective leadership and
performance in the dynamic business ecosystem of the tourism industrf

5. To enable the students to apply the domain knowledge through case studies, practical,
industry training & internships and experiential learning modules

6. To foster entrepreneurial spirit among the students and encourage them to create their
own enterprise in future aligned with the national priorities.

Course Structure

The programme is divided into four semesters. The total number of credits to be eamed is 120

credits. Twenty Five (25o/o) of the credits are to be earned from practical / field based
experiential leaming / industry training and internship and other related activities.

. The student is also supposed to complete one 04 Credit Massive Open Online Course
(MOOC) through the Swayam platform before the end of the Semester lll. The student
can enroll in the course from Semester 1 itself and has to ensure that 04 credits are
earned before the end of Semester lll. This is the mandatory requirement to earn the
degree. (Details can be sought from Departmental Swayam Coordinator).

. The student will have to undergo a one course (Open course) of 4 credits from any other
department of University of Jammu during Semester lVfor completion of the MBA (TTM)

degree as per the guidelines issued by the University. This is subject to amendments /
modifications as per the guidelines of the University from time to lime.

Semester Wise Break Up of CrediG for MBA (TTM)

MBA (TTM) L T P Total

SEMESTER I 19 9 28

SEMESTER II 24 6 30

SEMESTER III 10 34

SEMESTER IV 22 1
E 28

TOTAL 89 ,| 30 't20

Semester Wise Marks for MBA (TTM)
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MBA (TTM) Total Marks

SEMESTER I 700

SEMESTER II 750

SEMESTER III 850

SEMESTER IV 700

TOTAL 3000

Course Code

PSMTTC -Post - Graduation Selective MBA [TIM) Theory Compulsory
pSUffe -post -'Graduation Selective MBA (FTM) Theory Elective
pSftffOC -Post - Graduation selective MBA (l-l-M) Dissertation Compulsory

PSMTTO -Post - Graduation Selective MBA CrTM) Optional

The School also offers PSMHTO 0002 fitle: Tourism concepts & Principles) of 4 credits as

Open Choice Course for the students of other Departments during semester lV'

l,{q
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couRSE STRUCTURE OF MBA (TOUR|SM & TRAVEL MANAGEMENT)

S.No. Course No. Course Title Credits L.T.P
SEMESTER I [IOTAL CREDITS = 28I

1 PSMTPClOl Experiential Field Based Learninq-l o 0-0-6
2 PSMTTCI02 Principles of Management 4 4-0-0
3 PSMTTCl03 lourism Concepts, Principles and Linkaoes 4 3-0-1
4 PSMTTCl04 Hospitality Management 4 3-0-1
6 PSMTTClO5 Quantitative Techniques for Business 4 4-0-0
b PSMTTCl 06 Design Thinking 2 1-0-1
7 PSMTTClOT Tourism Geoqraphy 2 2-0-o
I PSMTTClOS Business Communication 2 2-0-0

SEMESTER ll FOTAL CREDITS = 301
1 PSMTPC2Ol Experiential Field Based Learninq-ll 4 0-0-4
2 PSMTTC202 Travel Agency and Tour Operations 4 3-0-1
c PSMTTC203 Tourism Marketinq 4 &0-1
4 PSMTTC204 Itinerary Preparation and Tour Packaqinq 4 4-0-0

PSMTTC2O5 Tourism Resources of lndia 4 4-0-0
o PSMTTC206 lnnovation and Entrepreneurship in Tourism 4 4-0-0
7 PSMTTC2OT Accounts and Financial Manaoement 4 4-0-0
8 PSMTTC2OS Foreign Language - | 2 2-0-0
I Non Credit Course - l*

The student will have to undergo Compulsory lndustry training and lnternship for a period of 6 to
8 weeks after the end of second semester. The outcome of the training and intemship will be
evaluated in Semester lll under course No. PSMTPC3O1

SEMESTER lll ITOTAL GREDITS = 341
1 PSMTPC3Ol lndustry Training & lnternship

(Report+ viva voce)
b 0-0-6

2 PSMHTC3O2 Tourist Behavior and Marketinq Research 4 3-0-1
3 PSMHTC303 Leqal Aspects of Tourism 4 4-0-0
4 PSMHTC304 Human Resource Manaoement 4 4-0-0
6 PSMTTE351 Masslve Online Open Course (MOOCs)

through Swayam platform
4 4-0-0

Discipline Specific Elective Courses (Anv three)
b PSMHTE305 Tour ouidinq and lnterDretation 4 3-0-1
7 PSMHTE306 Destination Plannina and Development 4 4-O-O
8 PSMHTE30T Event Manaqement 4 2-0-2
9 PSMHTE30S Special lnterest Tourism 4 4-0-0

SEMESTER lV ITOTAL CREDITS = 281
I PSMTDC4Ol Dissertation/ Research Proiecl 2 G.1-1
2 PSMTTC4O2 Strategic Management 4 4-0-0
J PSMTTC4O3 Digital Marketing 4 4-0-0
4 PSMTTC404 Life Skills and Business Etiquettes 4 4-0-0
5 PSMTPC4O5 Travel Media and Joumalism 4 0-0-4
b PSMTTC4O6 Tourism Transportation 4 4-0-0
7 PSMTTC4OT Comprehensive Mva Voce 2
8 Open Course 4 4-0-0

Non Credit Course - ll*
' Refer section on Non Credit Courses for details
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Examination Paften

Theory Based PaPers / Dissertation

lndustrial Training & lnternshiP

Semester Credits Report Presentation /
Viva

Total Marks

100 Marks 50 Marks 150 Marks
3 o

Theory Based PaPers

Minor Exam

The components of Minor exams are as follows:

Experiential Field Based Learning / Practical

Semester Credits Report Presentation /
Viva

Total Marks

50 Marks 150 Marks
1 6 1 00 Marks

2 4 60 Marks 40 Marks 100 Marks

Component

Mid Sernester Test / Minor I

ACisnmentEFresentatron / Practical Based

Major Exam

For 4 credit courses (60 Marks)

The end term question paper will contain two sections. sec{ion A shall contain two questions

ftom each unit with intemal choice. The candidate will attempt four questions from this Seclion

;;bd,.g one ftom each Unit. Section B will contain two questions further divided into two parts'

Part(a)-ofeachquestioninthissectionshallbefromUnit3andPart(b)ofeachquestioninthis
section shall be from unit 4. The candidate will attempt any one question from section B' All

questions carry equal marks i.e 12 (12-5 = 60)'

Fot 2 credit courses (30 Marks)

TheendtermquestionpaperwillGontaintwosections.SectionAshallcontaintwoquestions
ftom each unit with intemal choice. The candidate will attempt three questions from this Section

."haing one from each unit- seclion B will contain two questions further divided into two parts'
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Part (a) of each question in this section shall be from Unit 2 and Part (b) of each question shall

be from unit 3. The candidates will attempt any one question from Section B. all questions carry

equal marks i.e 7.5 (7.5*4 = 30).

Non Credit Courses

ln addition to the credit based courses, the course cuniculum of MBA (TTM) also includes Non

Credit Courses which shall be offered in Semester ll and Semester lV of the program. The

objective of the non-credit courses is to provide knowledge and skills which are relevant to the

tourism, travel and allied industries. Through these courses, the students will get an opportunity

to leam from industry professionals / policy makers from govemment / Specialized trainers. The

Department Affairs Committee (DAC) of the department in consultation with the students will

identify need based courses that will be offered to the students. One or more than one course

shall be offered to the students. Courses / Workshops / any other activity which will be fe+
based, the students who opt for the same will have to bear an additional cost over and above

the programme fees. some of the indicative couGes that are proposed to be offered include

1. lndustry-lnterface Programme/ workshop - The objective of this course will be to

invite industry professionals to the University of Jammu. This will help the students to get

an exposure on contemporary trends in the industry and also will help them in training

and placements

2. Workshop on Ms-Office / lndustry'Oriented Software's likes PMS, CRS, Amedus -

The objective of this course will be to provide skill based training on various software

that are used in the industry.

3. Leadership Development Programme - The objective of this course will be to provide

exposure in any specific special interest tourism activity (e.9. adventure tourism, rural

tourism) and take the students to various national level institutes / universities for cross

cultural and leadership orientation. Any field based activity can also be included as part

of this course.

4. Alumni Mentoring Programme - The objective of this course is to connect each

student of the programme with any one alumni who is serving in the corporate or is an

entrepreneur. students will be expected to interact and leam from the alumni through

volunteer work / real time projecls which will enable them to learn the finer aspects of

working in the industry.

5. Employment orientation course - The objective of this course will be to enable to

students to learn the skills which will help them to effectively participate in the

employment / Placement Process.
6.BankingandForeignExchangeManagemenUAccounting-Theobjectiveofthis

course will be to provide real life experience of interacting with the banking system and

also leam about the finer aspecls of foreign exchange, which will help them in their

caieers.
7. student Exchange with various Universities across the cbuntry - The ob.ieciive of

this course will be to provide an opportunity to leam with the students of other

Universities in the uT / region or country. This will provide them an understanding of

cross cuhural issues and gain knowledge about other regions ofthe country'

8. Any other need-based contemporary lssue to be decided by the DAC
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UNIVERSITY OF JAMMU
Masters Degree Program

Under Choice Based Credit System (CBCS)

The Syllabus is for the Examination to be held in Dec. 2023, Dec. 2024, and Dec. 2025

Proqramme : MBA (Tourism & Travel Management) - MBA (TTM)
Semester : I (First) Course Credits : 6 (L-T-P: 0-0-6)
Course Code : PSMTPC101 Maximum Marks : 150

Course Title : Experiential Field Based Leaming-l

Course Objective

The objective of this paper is to enable thd students to develop and relate theory to practice.

The course also provides extensive exposure to the various practical . domainsi/aspects of
tourism and travel industry.

Course Outcomes

CO1: To explain the organization structure, departments of hotel and also describe the working
of travel agency.
CO2: To identify the various cultural and heritage resources.
CO3: To apply the process of organization of an event.

During the first semester, the school organizes 6-8 visits in the following mentioned domains /
area for initially exposing the students with the various domains/ aspects of the tourism and

travel industry. This course shall sensitize the students to the following fields:

1. HOTEL VISIT: This is the familiarization visit to a hotel or any other accommodation. The

students will get to know the various departments, organizational struclure and practical

working of the hotel/ hospitality industry.

2. DESTINATION (On+. day/ Destination Familiarization Msits): This visit provides

knowledge to the students related to a tourism destination, which will further enhance

their skills and knowledge towards destination planning and development.

3. EVENT: The students in this domain are required to organize an event like world tourism

day, etc. to get the prac{ical understanding of the organization of the events.

4. AIRPORT/ RAILWAY STATION/ BUS STAND: The visit of the students at airporU

railway station/ bus stand will familiarize them with the working of these.

5- HERITAGE/ CULTURAL RESOURCE: The visit provides knowledge to the students

about the various heritager' cuJtural resources like museums, local fairs and festivals.

Wfu, VY,



: MBA (Tourism & Travel - MBA afTM) / Semester - |

6. TRAVEL AGENCY: This is the familiarization visit to a travel agency. The students will

get the first-hand exposure about the various departmenis, organizational structure of

the travel agencY.

The DAC shall prepare the calendar of lhe visits during the semester, equally divided across the

semester weeks. Due procedure of the field visit shall be followed seeking appropriate

approvals from the concemed authorities.

Scheme of Evaluation

Following deliverables are expected

. During the visit, the students are required to document the visit in any of form viz. article,

piaures, documentary, vlogs, newspaper article or any other form as approved by the

concerned teacher
. The student will have to make an oral presentation on each of the visit along with a report

within the stipulated period as decided by the teacher concerned'

. After completing all the planned visits, the students have to submit the completed final

report.ThereportmustbesubmittedintheSchoolonthedatedecidedbytheDAC.
o There will be a end term viva-voce on this courSe, in presence of an expert from industry to

be nominated bY DAC

There will be no end term examination in this course and the evaluation shall be done on the

basis of internal assessment.

S.No. Maximum Marks

1 Participation 5 Marks / Activity 30

2 Oral Presentation / Leamings 10 Marks / Activity 60

3 Documentation / Final Report 30

4 Viva -Voce JU
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UNIVERSITY OF JAMMU
Masters Degree Program

Under Choice Based Credit System (CBCS)

The Syllabus is for the Examination to be held in Dec. 2023, Dec.2024, and Dec. 2025

Proqramme : MBA (Tourism & Travel Manaqement) - MBA CfTM)
Course Title : Principles of Manaqement

Semester : I (First) Course Credits : 4 (L-T-P: 4-0-0)
Course Code : PSMTTClO2 Maximum Marks : 100

lnternal : 40 Marks End Term: 60 Marks

Course Objective

This course has been designed to familiarize the students with concepts, processes and cunent
issues related to management. Thecourse also aims to develop managerial attitude among the

learners.

Course Outcomes

CO1: To understand the concept and evolution of management.
CO2: To apply the managerial roles and skills, with special attention to managerial
responsibility.
CO3: To explain the fundamental principles of organizing and recognize various types of
organization struclure.
CO4: To examine the cunent and ftrture trends in the functions of direction and controlling.
COS: To relate the theories with the practice in the business.

Unit I
Management - Meaning, Evolution, Process and Functions; Development of Management

Thought; Levels of management; lmportance of Management Skills, Planning - Meaning,

Process, Nature, lmportance and Steps, Types of plans, Essentials of effective Planning,

Management by Objectives (MBO)- Features, Process & Beneftts.

Unit 2

Corporate social responsibility; Ethics - Concept and Need; Values - Concept, Fac-tors in Value

Formation; Decision making - Meaning, Types, Process, Effective Decision Making;

Organization- Meaning, Features, lmportance, Types; Organizational Structure -Types of

Struclures, Faclors affecting Organization Structure, Span of Management, Factors Affecting

Span of Management; Delegation of Authori$: Steps, Principles of Delegation;

Decentralization: Meaning, Factors determining degree of Decentralization.
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Unit 3

Direction- Meaning, lmportance and Principles, Direction & Supervision; Organization Culture;

organizationcnange:Staffing-Factorsaffectingstaffing,PerformanceAppraisal;Controlling.
tr,te-aning, Types of Control, Management by Exception, Control Techniques-

Unit 4

Motivation-concept,characteristics,MotivationTheories-Maslol/sNeedHierarchy,
Hezberg's Motivation Hygiene Theory, McClelland Alderfer's ERG Theory' Canot and stick

.ppro".i of motivation, Need Theory, Mccrego/s Theory of XYZ' Contingenry approach of

Motivation; Leadership - Styles & Theories - Charismatic leadership Theory, Trait Theory'

Behavioral Theory, Situational Theory.

Suggested Readings

. Koontz, H,, & Weihrich, H. (2015).Ess entia]s of Management: An lntemational,

I nnovation, and Leadership Perspective. McGraw-Hill Education'
. iion"r, J. A. F., Freeman, R.'E., & Gilbert, D. R. (1996). Administration. Pearson

Educaci6n.. W"iri.n, H., Cannice, M. V., & KoonE, H. (2oo8)' Management: A global and

entre preneuial persryctive. New Delhi.
. F 

""iO, 
t-.Vf . piCtZ j.erinciptes and Practices of Management. Suttan Chand & Sons.

Scheme of Examination

Minor I / Mid Semester Test

@/ Practical Based

n ection A shall contain two

il;=ti;;t;;;"t ,jnii *itn internal choice' Th,: .:"idl9:l: yll.,,{:Ttl^lY

marks i.e. 12 (12-5 =

;;;;ii;;; trom tnis section setecting one from. ea-ch U.nit. Section B wi1 contain two

ouestions further divided into two pa-rls. Part (a) of each question in this section shall

il" t., U.it a ind pari (b) of eaih question in this section shall be from Unit 4. The

candidate will attempt any one qreition from Section B All questions carry equal
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UNIVERSITY OF JAMMU
Masters Degree Program

Under Choice Based Credit System (CBCS)

Programme : MBA flourism & Travel Manaqement) - MBA (TTM)
Course Title : Tourism Concept, Princioles and Linkaqes

Semester : I (First) Course Credits : 4 (L-T-P: 3-0-1)
Course Code : PSMTTCl03 Maximum Marks : 100

lnternal ; 40 Marks End Term: 60 Marks

The Syllabus is for the Examination to be held in Dec. 2023, Dec.2024, and Dec. 2O2S

Course Objective

This course has been designed to familiarize the studentswith tourism concepts, principles and
its linkages with various organizations of rourism lndustry, its impacts and to understand the
various other elements of theindustry.The course also introduces leamer to tourism growth and
development.lt also discusses the emerging trends in tourism industry and also appreciates the
future of tourism.

Course Outcomes
co1: To understand the key concepts of travel and tourism, types and forms of tourism and the
theories of tourism system.
CO2: To describe the nature of different tourism products and provide insights into the process
of developlng and managing various tourism products
co3: To understand the concept of tourism demand and supply, and the impacts of tourism
development
CO4: To identify different stakeholders and relevant agencies in the touism rndusfry and assess
their role in touism development and planning.

Unit 1

Concept of Tourism - Definition, Approaches and evolution of Tourism; Tourist- Definition,
Distinction between Traveler, Msitor, Tourist, Excursionist & Transit Visitor: Typology of Tourist;
Travel Motivations; Travel Deterrence; Tourism Systems-Elements and Kinds, Leipeis Geo-
spatial Model, Mill-Monison, Mathieson & Wall, Bufleis Tourism Area Life Cycle CfALC)-
Doxey'slrridex lndex - Demonstration Effect - Crompton's Push and Pull Theory, Stanley
Plog'sAllo-centric and Psyco-centric Model of Destination Preference,

Unit 2
Tourism Producl- Features of Tourism Product; Types of Tourism product; Tourism Typology;
Tourism Industry- Elements, Components (fourist Destinations and Attractions); Operating
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