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Semester -II
(Examinations to be held in May 2O24,2025 ail 2026)

Course Code: ilBEXC20t
Credits - 5
Contact Ilours- 10 hours per credit

Counse Tide Corpdrate Fiadace
Internal Assessment- 50

End Term Examination- fl)
I'loximurn lYorkc - loo

Course Oveniew:
''Ih.*e purpose offtis dourse is fo edable dre audierlc? fo fiiderstand tre firitmcial deicisirm-rnd<ing
process and to interpret the impact that financial decisions will have on value creation. The course
starts with a discussion on the valuation and proceeds to long term investnent decisions. The
capital sfucture and sources of finance are discussed next with a detailed analysis ofthe concept
of leverage. The detailed analysis of the dividend decision ofa firm and all related issues will be
taken up in the subsequent classes. The course will be complete with a preliminary discussion on
working capital maaagement.

Course Leatning Outcomes: By the end of this course, a student would leam:

l. Identi$ financial challenges faced by a business enteryrise,
2. Apply Tools and techniques for making financial decisions,
3. Analyze Finalchl management practices in corporate sector.
4. Integrate the concep aod apply the financial concepts to do the capital budgeting.

COURSE CONTENT

UNIT I: Intrcductioa to Finareie! )laflagem rnt
C;ncep: oi Fuiancial rrranagealant, Finance ii.racrions, ccais oi finance ianction - profii vs.
Wealth Maximization; fusk-Retum tradeoff; Time Vaiue of ivloney
capiial Structure vs. financial simcture - capitalization, Financial, operating and combined
leverage. EBIT-EPS Analysis, Capital structure Theories

UNIT II: Capital Structure Decision
capital Budgeting- sigrificance, principles, capital budgeting proposals, methods of appraising
Proposals. Sources of Frmds: Short term sources, Long term sources, Factors influencing capital
structue, cost of capital- Methods of computing cost of capital, Leverages-Types aud
Measurement

UNIT III: Dividend Decisions and Working Capital Management

Dividends and value of the firm - Relevance of dividends, the MM hypothesis, Factors
determining Dividend Policy- Major theories, working capital Management: Meaning,
components, gross vs. net working capital, determinants, Financing of working capital.
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Semester -II
(Examinations to be held in May 2024,2025 and 2026)

Course Code: lvIBEXC20l Course Title: Corporate Finance
Credits - 5 Jntemal Assessment- 50
Contact Hours- 10 hours per credit End Term Examinatior 50

14qlirnurn Morks- loo
UNIT IV and L.IlrlIT Y:

With the help ofthese units, participants are expected to incorporate concepts from the course into
a real-world project. The objective of the project work is to provide a thorough understanding of
how the theoretical knowledge learnt during the course can be applied in the decisioa-making
.proeess..

The project can be comprehensive case study (covering single organisation/multifimctional area
problem formulation, analysis and recommendationsy inter-organisational study (aimed at
comparison/validation oftheory/survey ofmanagement practices/ field-based projects (empirical
studl ) ete.

Some Indicative topics for the project work in this course arc:

I . Investrnent Analysis of ABC Company
2. A detailed analysis of Costing models of ABC company
3. An extensive report on Working Capital Management
4. A study on cash management cfa companv

; : ; 1,? z. : ! !: :.t li i ;1 93

f . iM Pandey Financial Management
2. iV{.Y. Khan, P K Jain Financial Management - Text and

Problems
3. Prasana Chandra Financial V{anagement Theory and

Practice
4. Shashi K.Gupta, R.K. Sharma Financial Management
5. Rajiv Srivastava, Anil Mishra Financial Management
6. James C Van Home, Sanjay Dhamij4 Financial Management and Policy
7. Chandra & Iyer Financial Management

Evalustion Citeria
Continuous Comprehzns ive Evaluation (CCE)

The candidates will be evaluated on the basis of CCE. After completion of each UNIT in
every course there shall be internal assessment of l0 marks each (total 50 marks)
Term End Ltaryt

The Term End Exam shall have a weightage of 50 marks. The Question Paper will have
three parts A, B and C. In part A, there shall be five questions of 2 marks each from the
syllabus. All the questions in part A are compulsory (total l0 marks). Part B shall consist
of six questions of 05 marks each with practical application of the concepts studied in the
eourse. All the questisns. in palt B are -eornpulsory (total 2O raarks]. Part C shaS eonsas*_of
two long ansn.er t1pe,/ case study questions of 10 marks each. The candidate has to attempt
any one question (total 10 marks)' 
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Semester -II
(Examirations to be held in l/{zy 2024,2025 and 202Q

Course Code: MBfiXCZOz

Credits - 5
Contact Hours- l0 hours per credit

Course Overview:

Course Title: Managing Human Resource and
Employee Relations

Maximum Marks - 100
Internal Assessment- 50

End Term Examination- 50

Hunan resowce management (IIRM) is the srategic aprproach to nudure and empower employees

and ensure a positive worlglace environment When done corectly, HRM allows compeies to
grow their businesses and retain top talent. However, when done poorly, HRM can lead to
decreased employee productivity and tumover. Its functions vary a6oss different businesses and

industries, but typically include recruitmea! compensation and benefits, raining and

development and employee relations. This course intoduces the participants towards the
principles and practices of human resource rnanagement. The course aims at understanding
ualyzingedapply.ing fimMand.b€st.practic€6.ofhtffiffi.rsoffis.maagsffifit.to.Eanagc
and lead people effectively in order to gain competitive advantage.

Course Learning Outcomes: On successful completion of the course, the candidates will be able
to:

1. Understand the changing environment of the HRM, contemporary tools and techniques
and the role of the HR managers.

2. Apply approEriate scientific irrethods and techrliques for recn:itment aad seiection in
vtdciis trgaeisaticirs.

3. Develcp effective performance appraisal schemes and training programrnes for
organisational devdopmcnt afrd eruployee's prof*sional gre*th.

4. Understand the implications of employee relations and effective grievance handling.
5. Fonnulate and solve real life problems using the concepts and techniques of HRrV.

COURSECONTENT
1]I\IT I

Human Resource Philosophy, Changing environmeat of HRM, Strat€gic human resource
management, Trends in HRM, Organisation of HR deparment, any other conternporary area

UNITtr
Human Resource Planning and forecasting Recruitment & Selection, Job Analysis, Writing job
specification, work samples & simulation, Interview - common interviewing mistakes, ds5igning
& conducting the effective interview, building employee commitment, training & dwelopment,
ereb'Btive deyelopril(ni fErfdffie'ce 4pprdis6f, c'dr.ffi ptffiing ed devel@menq aay'tfttrer
contempora$r area-
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Semester -tr
@xaminations to be held in May 2024,2025 and 2026)

Course Code: MBEXC202

Credits - 5

Contact Hours- 10 hours per credit

Course Title: Managing Human Resource and Employee
Relatiors

Maximum Marks - 100
Internal Assessment- 50

End Term Examination- 50

UNITItr
Compensatioq cunent tends in compensatioq incentive system, welfare me.$ures, industrial
relations, trade union, collective bargaining, discipline sdministarion, grievances haadling
managing dismissals and separation, employee health, future of HRM, any other contemporary
alea-

UNIT lVand IJNIT V:

With the help of these uMTs, participants are expected to incorporate conc€pts from the co6rse
intosftEl-work*pjet.:r+rc'objertiveofilrgpujeu'*ort.is.to'pviieadmnoqgh.undasarr@
of how the theoretical knowledge leamt dming fte course can be applied in the decision-making
process.

The project can be comprehensive case study (covering single orgmisatior/multiirnctioaal area
problern fornrelatioE aaalysis aad recornmeedations)/ .irter"org*nisational sttrdy (aimed at
comparison/validation oftheory/survey ofmanagement practices)/ field-based projects (empirical
study) e;c.

Some Iodicative topics for &e project work in tliis course are:

1. An appraisal of Recruitment and Selection
2. Collective Bargaining and its impact on organisational performance
3. Analysis of Executive Development Programs w.r.t Talent Retention and development
4. Analysis of best practices of HRM in select organisations

Suggested Readings

l. Gary Dessler, "Human Resource Management", seventh edition, prentice Hall of India p.
Ltd., Pearson.

2. David A. Decerzo & Stephen P.Robbins, Personnelnluman Resource Management, Third
edition, PHVPearson.

3. vsP Rao, Human Resource Management Text and cases, First edition, Excel Books, New
Delhi - 2000.

4. Dr. R.venkatapathy & Assissi Menacheri, Industial Relations & Labour welfare, Adithya
.Pablied.ioas, .CBE, 20O1.

5. Robert L.Gibson and Marianne H.Mitchell, Introduction to counseling and Guidance, vI
edition, PHI, 2005. Equipmentvsoftwares and o&er teaching aids and tools: Computer, LCD
Projector, OFIP, PowerPoint slides Preferable Method ofTeaching: Lectures and Case Study.

6. P.R.N. Sinha & Indu Bala Sinha, Industrial Relations, Trade Unions and Laborn Legislation.
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Semester -II
(Examinations to be held in May 2024,2025 nd2026)

Course Code: MBEXC202

Credits - 5

Contact Hours- 10 hours per credit

Course Title: Managing Human Resource and Employee
Relations

Maximum Marks - 100

lntemal Assessment- 50
End Term Examination-- 50

Page 19 of 27

Evaluation Criteria

Continuous Comprehens ive Evaluation (CCE)

The candidates will be evaluated on the basis of CCE. After completion of each UNIT in
every course there shall be intemal assessment of 10 marks each (total 50 marks)

Term End Exam

The Term End Exam shall have a weightage of 50 marks. The Question Paper will have

three parts A, B and C. In part A, there shall be five questions of 2 marks each from the

syllabus. All the questions in part A are compulsory (total 10 ma*s). Part B shall consist

of six questions of05 marks each with practical ap,plication of tlle concep. ts studied in the

course. All the questions in part B are compuisory (totai 20 marks). Part C shall consist of
two long answer type/ case study questions of l0 marks each. The candidate has to attempt

any one question (total 10 ma*s).

I



Semester -II

(Examinations to be held in May 2(24'2A5amid}ff2O

Course Code: MBEXC203

Credits - 5
Iool"t Uoo"t- 10 hours Per credit

Course Title: Consumer Behaviour
Maximum Marks - 100

Internal Assessment- 50

End Term Examination- 50

Coutse Overiew

Marketing involves decision making in areas like yoduSt' pricing' brancling' distribution' and

promotion. Consumers *o J;;:;Gected to these a"ti'iont 'nitt' 
an aim to extract desired

rcsponse. Marketing ttrtto';;-;;-# signiflrcantly improved if these decisions based on

consumer insights' trla*eting s;tJ"o*JJ* " 'n"rough 
understanding ofwhy do consumers

behave the way they a" * *itJg ,ri-,rlir rni. course is desigred to provide insight into

consumer psychology with special focus on how consumers thinh feel and respond to marketing

stimuli. The course aims to eq;;t poni"ip*o to 
'iew 

marketing phenomena from a customer's

petsPeetive'

CourseLearningOutcomes:Onsuccessfulcompletionofthecourse'thecandidateswillbeable
to:

1. Develop an understanding of factors that influence consumer buying behavior

z'. Appretiare memal proces;es thar precede the'det of?urchds€

3. Leam models that map and explain consumer buying processes

+. L:ail',iclv to base li:arkEting iecisicns cn consur:ler insigi.its

i. i_::i,ersti,nd i:.,., 1:-i.ice .: ,l : i,: :C -r,.t1:-',ll,i -,',:i:is cl Iti:'ii:3i'::har'ic'

COURSE CONTENT

UNIT I

ConsumerBehaviourFrrndamentals,Applicationofconsumerbehaviour:managerandconsumer
p"*p".rio".. Theories, models and ks implications for consumer buying behavior

UNIT TI

Individual Determinants of consumer Behaviour, Perception consumer Motivation, Personality,

Sslf-GoprcPr"-Learrl.ing -Aagrde foruratiop aod Clapgs

UNIT trI

Extemal Influences in Consumer Decision Making; Culture, Social Class and Group Dynamics,

Opiniol Leadership, Adoption and Diffi:sion, Cognitive Dissonance
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_ Seme$er -II
(Examinations ro beheld in May2 024,2025 aad2[Z6)

Course Code: MBEXC203
Credits - 5
Contact Hours- l0 hours per credit

UNITIVaadUNIT y:

Course Title: Consumer Behaviour
Maximum Marks _ 100
Intemal Assessment_ 50

End Terrn Examination_ 50

^W-1th.the 
h:.b of rhese units, participants are expected to inra real-world project. The ofitive 

"f 
il;#";;;;Eco{p}orat€ concepts from the course into

IXf rheoreticar knowredge r"._t d;;;; ffi: ffil #,?,*"ilH [:ffifffi,
The project can be comprehr
,:*,.ilJ;";;;;H[;T;H,Sffir.T-'l:T*y0."-u,tinmctiona,area

ffi *"'dationortheory/suwey;iffi ffi?ffi:,ffiffi:Hrffi ,S#;;
some Indicative topics for the project work in this course ar.:

l. Role of emotions in Crz. c"rprr.i,. .;;;;,?:Y:' Decision Making

:. a*.,iJ" 
"it"rr,illiron 

m response to a product category

+ s,yine M*i;"#;"J:H,$;H;**.t
Suggested ReotJings

, 
,t}lry#d;.G:nd Kanuk. L.L. (20ii) Consumer Behavior, 9rh Ed., piertice Hajt.

2. 
latr.a S.K. and Kazmi, S.H.H. (2009) Consumer Behz

- Books. fSSN: S7&SiiaaOOaaO t.ior Text and Cases 2nd Eds, Excel, 
|Srgg;r*anuj. (20il) Consumer Behavior. prentice Hall rndia. rSBN: e78_

" i#fk*i:rfl:r?ffi##. (200s) consumer Behavior concepts and Applications,
t 

8li"rHff#ichaer 
R' (2013) consumer Behavior l,th Ed., prenriceHar. rSBN: 978-

" ill;if#lrf#ffi#,a 
p.w, and Engel, J.F. (2006) consumer Behaviour, cengage.

b**erbb
Contimnus Comprehensive Evaluation (CC E)
The candidates will be evaluated_ on the basis of ccE. After completion of each UMT inevery course there shall be intemal assessment of l0 marts eacrr rtotai so .".r*l*" -"
Term End Exon
The Term End Exam shafl have a weightage of50 marls. The Question paper wilr have threepafts.A' B and c. In part A, there shan befive questions of 2 r;r*. ;;f,.-il rr&ir"o*.An th.e wqlons in part A.T€ compursory 1t^it"l ro mr*";. part B shall consist of sixquestions of05 marks each with practical application ofthe concepts sEdied in the course. AJr
the questions in part B are compulsory (totat zo na*sl. part C shall consist of two lonq answertvpd cdse r'd, questions of r 0 ,fidrks eaeh. Ttre candidarc ho tu 

"n*pr-g *" i""sl*(total l0 marks).
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Semester -II

(Examinations to be held inWrry 2824'2O25 and 2fi16)

Course Code: MBEXC204

Credits - 5

i"ot", Uo".t- 10 hours Per credit

Course Title: Prodgction and Operations

Maximum Marks - lfi)
Internal Assessment- 50

nia ft"t Examination- 50

Cowse Overview:

rhe coruse is clesisred to acquaint the'Pu*: T.* 1T]"S;rHLTffiiff "t$ty":
*O ,"r*, of Production and Operation functions m

Productivity improvement i";;;""t througtr layoul-engrneering and quality managrcment

erc. Effective and efficient r"*1-*pf"'iO-*t *d "*ttot:J 
-"tiurt t';tt t"fo*ce to both

-roof""t "iog 
*a services organizations'

Couse Leo,tnhg Oulcomc:On completion of this course' participmts will be able to:

1. To analyse the t^i"iJfr'A""tio' lanagement€nd 
the related conceps'

2. To apply the '*o* 
typ"' of production proc"""" th" 

"""otialities 
of a product such

,. T$;i#["'ffiff['il[' *'*to .:"13'* 
and measuring or production

and horr tont'ot "* U" ottained on both product and qualtty'

4. To develop '*"*;;;;; 
J"a o'iii the inventory' contro! safety and securitv

ntaaraorent ir'theprodtction process'

COI|PSE CONTENT

tiirilT I: Introduction to Production Systems and Related Concepts

Concept of Production/Operations Management' Production and Operations Management

Relationship with other svr,"r* i, the 6rganisation, Types of Production Systems' Plant

Location: Choice and Sa".ri"r-"f pi*, t ocition, Plant DesigS, Plant Layout: Product Layout

and Process Layout, Criteria for a Good Layout'

[IIrlIT II: Production Planning, Scheduling and Control

Aggrepte Capacity Planning - Approaches to Accre-c:te plming' Scheduling' Loading &

Sequencing, Work St"Ay, ff"t"a S't"ay, Motion Study' Work measurernent' Performance rating

Work SamPling Time StudY'

UMT III: Material and Inventory Menegement

AnoverviewofMaterialManagemen!IntegratedSystemofMaferialsMarragemen!Materials
Requirement Planning, Prnchasing Systems, Vendor Analysis & Cmu'ol' Materials Manageme'nt

in Other Areas of Management Functions. Concep and tmportance of Inventory Managemen!

Invento,ry Models, Inventory control techniques.

tl,nW pr7rU1tl|



SemesEr -II
(Examinarions to be beld in May 2 024,2025 ud 2026)

Course Code: I,IBEXC204

Credits - 5
Contact Hours- I0 hours per credit

UMTrVand UNITV:

Course Title: production 
and Operations

Management

_ Maximum Marks _ tOO

_ Intemal Assessment_ 50
End Term Examination_ 50

,Y.rl 
*",0r, of these UMTs, parricipants are expected k .

mto a real-world project The objec,i"" ,ru" *.ili## -**tpoT:" 
conc€pts from the course

foll:.*"**'"o"arknowbdiehamt;dil#:ff *Hffi ".T:t#[ffi;
The project can be comprehc
R.obi; 6;;;";X;;:i"'" case studv (covering single organisatior/multifirnctionar 

area*rprri*r;;;;;;;;lt:,* rec^ommendations/ inter-organisatio,n"I 
"toay 

(aimed at
study) erc. - -- -'Jry/su.vey ofmanaganentpractices/ 

field-based p-;il <[rr*,
some Indicative topics for the project wort in this course are:

I. Inventory Contol k

3. ffffifl*#,ilffH,eHtr:,Hl#T"*,*,
4. R.d;;;;;#"11I^?I] *d 

J:"."tion ora selecr organisation

suggesred Readings 
ouctlon and Material Nlanagement

t 
i#;"a_fli$rt,RJ. 

.production 
and Operations Management,, 6th ed. New Derhi,

i. .r*,t.i;. .ff$;Y":lon Mana,ement', New York, Iohn w,v.
4 chary rn,,*.;"#T',H#fi.Xrcml;;m 

i:,tGrawHi,5. Chunawalla & patet production 
"rd 

Op;;;;;*agement,, Himalaya publication.6. Dr. K. Aswathappa" 'production r"r*"g"."ri: ur-araya publication.7' E' s' Butra & R. K. Sarin: Modern r.i*i"Jfr.,ions Management, John wiley.8' Muhlemanq J' oakland & K- Lockyer 'il-u}; and operatioDs Management,,

9. N. G. Nair .production 
and eperations Management,, Tata McGraw Hilll0' Panneersalvam '*'":lri and operations-Managemenf , publisher prentice Ha,India Leaming private Limited

l r' R' B' Chase & N. J. Aquilano: production and operations Managemenu Irwin.
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Semester -tr

(Examinations to be held in May 2024 '2025 
allLd2026)

Course Code: MBEXC204

Credits - 5

doir"o Uouo- lo hours Per credit

Course Title: Production and Operations
Management

Maximum Marks - 100

Intemal Assessment- 50

End Term Examination- 50

Evalualion Criteria

Contit uous Comprehetuive Evaluation (CCE)

The candidates wilt Ue e'AuutJa on *t'O^O of CCE' After completion of each UNIT in

every course there shall be t##il;;;'ioito -ttt each (total 50 marks)

W#Kr-*shall have a weightage. of 50 t$t:rh" Question Paper will have

three parts A, B and 9 ' 
p* ,.n' ti"i? Jiil be five questions oi 2 marks each from the

syllabus. All the o',"'oont t 
'r'#e *t ""-p"rt"ty 

(totat t o marts)' Part B shall consist

oisixq$s$iossorS*:ffi ;*"ffi ffi,"ffi;!ff ffi Hffi:?ffi
nTil;l[*":!TJIJffi'"#"'#;""ril;;k"""'h'rhecandidatehastoauempt
any on;question (total 10 marks)'
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.outse
redits

Semester -II
(Exaininations to bc hcld in Mey 2 U24, 2U2S anit 21126)

Code: MBEXV205
_ 2 Course Title Viva_Voce

MaximumMarks_50

f,::#"ilXi oJl!,o"Iiff*To.1*-,oce examination or.MBA Executive semester _rr. rhe
corporare and one internar 

"--::fl' 
cr-edits) & two external 

"ru.in"o lon" ;;;;" ; .."
"r,*"g",.", .,ffi #ffil.h$;:1f:ffiffi"-aia,'"' "' 

*.l,iliH,i.r,
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Course Code: MBEXC206

<br>

Course Objectives:

<br>

Credlits -- 3 (10 hours per eredit)

<br>

2

<br>

Data collection, presentation and analysis are important for objective decision making.

<br>

Organizations todey value the signiicance of data. Managers should posscss the skills to cxtract

<br>

actionable information fron data and avply them, This introductory course will cquip participants

<br>

willh such skills. The course has lwo components. In the first, basic statistical tools would be

<br>

introduced. With the sccond component, participants would learn hOW to build dccision models.

<br>

Use of spreadshect and package software will be extensive. On successful completion, participants

<br>

wouldfcel encouraged to use quantitative analysis in heir work.

<br>

3

<br>

Course Learning Outcomes: On completion of this course, participants will be able to:

<br>

4

<br>

5

<br>

7

<br>

(Exaninations to be held in 2023, 2024 and 2025)

<br>

UNIT I:

<br>

UNIT II:

<br>

Semester-1I

<br>

Course 'Title: Optimisation Techniques for Decision Making

<br>

Maximum Marks - 50

<br>

Internal Assessment- 25

<br>

End Term Examination- 25

<br>

UNIT III:

<br>

Know different sources of data

<br>

COURSE CONTICNT

<br>

provCss.

<br>

Ability to summarize and present data to a diverse audicnce

<br>

Understand and use Descriptive Statistics

<br>

Ability to use sprcadsheet software for data analysis axi statistical model building

<br>

Learn management scicnce tools critical for decision naking

<br>

Identify opportunities for application of managemncnt science tools

<br>

Inroduction to Lincar Programming (LP): (Quantitative analysis and decision making, Formulation

<br>

of LP models, Meaning of solution and solving LP problems, Applications of LP in Marketing,

<br>

Finance, Operations management, Decision making under Certainty, Risk and Cncertainty.

<br>

Ability to build and solve lineur programming modcls using spreadsheet software.

<br>

Devclop critical thinking and problem-solving skills.

<br>

Working on optimizing Transportation and Assignment Cost under different conditions using

<br>

Transportation problem and trans-slhipment problem. Assignment problem.

<br>

Wih the help of these unis, participants are expected to incorporate concepts from the course into

<br>

areal-world projeet. The objective of the projcct work is to provide a thorough understanding of

<br>

how the thworctical knowedge leant during the course can be applied in the dccision-making

<br>



Course Code: MBEXC206

<br>

Credits -3 (10 hours per credit)

<br>

Thcproject can bc comprehensive casestudy (covering singleorganisation/nultifunctional area

<br>

problem formulation, analysis and recommendations)/ inter-organisational study (aimed at

<br>

comparison/validation of theory/survey ofmanagement practices)/ field-based projccts (empirical

<br>

study) ctc.

<br>

Some Indicative topics for theproject work in this course are:

<br>

(Examinations to be held in 2023, 2024 and 2025)

<br>

Semester-II

<br>

Suggested Readings:

<br>

4

<br>

Course Titlc: Optimisation Techniques for Decision Making

<br>

Maximum Marlks - 50

<br>

InternalAssessment- 25

<br>

End Term Examination- 25

<br>

1. Optinmising Supply Chain Decisions using Transpurtation Algorithm

<br>

2. Oplimising product/marketing decisions using Linear Programming

<br>

3. Optinnising logistics and Supply Cliain Decisions

<br>

1.

<br>

Aczel, Amir D., Sounderpandian, J.,& Saravanan P. (2012).Complete Business

<br>

Statistics (7th ed.).India: McGraw HillLducation India Private Limited.

<br>

5.

<br>

4. Opimising Assignment decisions for efficient man power allocation and shift planning.

<br>

2

<br>

Albright, S.C.,& Winston, W.L. (2015).Business Analytics: Data Analysis and

<br>

Decision Making (5th ed.). Cengage Publications.

<br>

3.

<br>

Anderson, D., Sweeney, D., Williams, T., Camm, J., & Cochran, J. (2014). Statistics

<br>

for Business &Economics (12th cd.). India: Cengage Learning.

<br>

Learning.

<br>

6.

<br>

Anderson, D., Šweeney. D., Williams, T., Martin, R.K. (2012). An Introduction to

<br>

Managenent Scienvc:Quantitative Approaches to lDecision Making (13th ed.). India: Cengage

<br>

Balakrishnan, N., Render, B., Stair, R. M., & Munson, C. (2017). Managerial decision

<br>

modeling. Upper Saddle River, Pearson Education.

<br>

Powell, S. G., & Baker, K. R. (2017). Business analytics: The art of modeling with

<br>

spreadsheels. Wiley.

<br>

Cvaluation Criteria

<br>

7

<br>

Stine, R.E., & Fuster, 1D. (2013). Statistics for Business: Decision Making and Analysis

<br>

(2nd ed.). India: Pearson Education.

<br>

marks

<br>

There slball be internal evaluation of all the VACCourses on a total of 50 marks.The

<br>

inlernal evaluation componcnts will consist of Presentations, casc study analysis,

<br>

issignnCHIS, MST, Snap lest cte. spread over 25 inarks and! a linal written exam of 25

<br>


