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EXECUTIVE MASTERS OF' BUSINESS
ADMINISTRATION (Executive MBA)

SEMESTER-I

Course Code Course Title Credits

Core Courses

MBEXC IOT Management ?i'inciples & OrganizationalB'ehaviour 5

MBEXC 102
Economics for Managers

5

MBEXC 103
Marketing for Executives

5

&fBEXC 104
Financiai and Management Accounting

5

MBEXV IO5
Viva- Voce

2

Value Added Course

MBEXV 106
Fundamentals of Research and Report Writing

J

MOOC Course
4

TOTAL ,o

't EXIT OFTIAV I: Eiecufrve Diptoma in lllanagemenf wiff be awarded afterftrst semester

SEMESTER-2

VIBEXC 201 Corporate Finance

MBEXC 202
Managing Human Resource and Empioyee Relations

)

MBEXC 203 Consumer Behaviour -)

MBEXC 204 Production and Operations Management )

IVIBEXV 205 Viva- Voce 2

Yalue Added Course

MBEXV 206
Optimisation Techniques for Decision Making

)

MOOC Course
4

TOTAL ,o

* EXIT OPTION 2: Executive PG Diploma in Management will be owarded after second

serrtesler

,sI.
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Semester-I
(Examinations to be held in December 2023,2024 and 2025)

Course Code: LIBEXClO1

Credits - 5

Contact Hours- 10 hours Per credit

Course Title: Management Principles &
Organizational Behaviour

Msximum Marks - 1{X)

Internal Assessment- 50

End Term Examination- 5{l

Coune Ovemiew

This coune emphasizes on principles of managemen! with focus on managerial functions and

behavioural aspects as well as. their practical ap,plications in the organisation. Proper

understanding of management principles is very necessary and helpfirl for managers as these

p,rinciples act as guidelines for managerial activities' J[s managenent principles insist on

planned activities and systematic organisation aad execution ofresources. The course also aims

at developing a basic rmderstanding of individual and group behavior in organizations. The

sipificance of fhe cor.rrse is that managers undershnd the organizafional impact of individual

md.goag-bchav.iows,.becomtectirin.mtiv*iag'tlEiIffi ' 
beesffi.ablsto crcaE.

anamuintai,uetterrelationshipsbetweenmarragementandemployeesandpredictandcmtrol
employee behavior. The course is based on the foundation of theory with incorporation ofa

strong practical emPhasis-

Corilr,e Ledrfrt tg Odcofires! Ou mccessffrt corfipktio o'fthe et)urse,' Ie stude'ffs $rilt be at'te

to:

1. Undersiald *e pri[ciples ani functioi.ls oi raarageineri ir currsnt l;usiiless eceiext'

2. Apply i.he contemporary models of mairagement to deal with current management

challenges.

3. Analyze the firndamental areas of individuai behaviour'

4. Demonstrate the skills required for leading and motivating people to achieve organizational

objectives.

5. Formulate and solve real life problems using the concepts and models of organizational

b€ltavio{r.

COURSECONTENT

I'NIT I

Evolution of managernent and its professionalization in lndia mmagement and society, global

and comparative mauagemen! strategic planning and policy making TOWS matri:q portfolio

matrix, fundamental functions of mangers etc., any other contemporary area'

UNTTtr
trt rair"ipUoury approach in understating hunran behaviour' organizational behaviour

.".po.rr", ,o global and cultural diversity, evolution of organizational behaviour, perception'

attribution theory, attitudes, personality etc', any other contempomry area'

Page I of27



Sernester-I

(Examinations to be held in December 2023,2024 and 2W5)

Co'.use Code: MBEXC 101

Credits - 5
Contact Hours- l0 hours per credit

Course Title: Management Principles &
Organizatioual Behaviow
Mo<imum Marks - 100
Intemal Assessment- 50

End Term Examination- 50

TJNIT Itr

This unit smphasises on the thrust areas in organizational behaviour like emotions and
emotional intelligence, learning, motivation, decision making conflict and negotiatio& shess
management, organizational development, organizational culture, team building etc., any other
contemporary area.

UMTIVandUMTY

With the help ofthese units, participants are e4pected to incorporate concepts from the course
'irfi, { {Ed-wofid prujftt Hre'otjerfive of rhe"pojoetwfia is f, Fyide *truotgh
understanding ofhow the theoretical knowledge learnt during ihe course can be applied in the
decision-making process.

The project can be comprehensive case study (covering single organisation/multiflrnctional
a,rea problem formularion, analysis andrecommefidafiotrsy imer-oryimisxional sody (aimed
at comparisor/validation of theory/s,rvey of management practices)/ field-based projects
{empirical study) erc.

Sorle iadicative ..c;:ics ibr the prcjec;,,rc,rt iii ihis cciiise are:

1. Devising Snategic plans to improve otganisational perforrnance
2. Analysis of Contemporary Leadership Models
3. Evaluating Motivational Techniques to enhance employee commitrnent
4. Study ofEmotional Intelligence in select organGation

Suggested Reodings

1' Koon@ Harol4 crn o Donnen, and Heinz weichrich: Essentials of Managenen! Tata
McGraw Hills, New Delhi.

2. Robbins, Stephen p, and Mary Coulter: Managemen! pHI, New Delhi.3. Vashisht[ Neeru: Student's Guide to Management, TAXMANN, New Delhi.4. Luthans, Fred: Organizational Behaviour, McGraw_Hills, New york
5. Robbins, Stephen p: Organizational Behaviour, prentice Hall New Delhi.6. Pareek, U.: Organizafional hocesses, Oxford and IB[I, New Delhi.
7. Rotrbins, $. P.:.Or.geddioad. Eelevior, .keatice.FHl of India.
8. Menzo, D. A., Robbins, S.: Persormel and Hrrma,r Resource Management, prentice Hall

of India New Delhi.
9' Keith Davis, Newstorn, John w.: organizational Behavior, Tata McGraw Hi[ New Dethi.l0' Koon' & weirich, Essentials of Managemenq Tata McGraw Hill publishing company,

New Delhi.

Page 2 of 27



Semestfr-I
(Examinations to be held in December 2023,2O24 and 2025)

Cousc Codc: MBEXC101

Credits - 5

Contact Hours- l0 hours per credit

Coursc Titlc: Managcmcnt Principlcs &
Organizational Behaviour
Ma"rimum Marts - 100

Intemal Assessment- 50
End Term Examination- 50

Evalustion Crileia

Continuous Compr ehensive Evaluation (CC E)

The candidates will be evaluated on the basis of CCE. After completion of each UMT in
every course tlere shall be intemal assessment of l0 marts each (total 50 mad<s)

Term End Exant

The Terrn End Exam shall have a weightage of 50 marks. The Question Paper will have

three parts A, B and C. In part A, there shall be five questions of 2 marks each from the

syllabus. All the questiols in part A are compulsory (total 10 ma*s). Part B shall consist

of six questions of 05 marks each with practical application of the concePts studied in the-

"oorr". 
All thr qr"siions in part B are compulsory (total 20 marks). Part C shail consist of

two long answer type/ case study questions of l0 marks each. The candidate has to attempt

any one question (total l0 marks).

Page 3 of 27



Semester-I
(Examinations to be held in December 2023,2O24 arld 202)

Course Code: MBEXC102
Credits - 5

Contact Hours- 10 hours per credit

Course Title: Economics for lanagers
Maximum Marks- lfi)

Internal Assessment- 50
End Term Examination- 50

Ces*fusvie*
The theoretical background of fte subject is microeconomics, but managerial economics is
much more focused on applications of the economic principles in practice and competition in
doing business. This course will use a systematic framework from economics to analyze the
decision making in doing business and to explain rh.t ho\r, the economic principles and is
applications are rela:ed. Based on the critical concepts in microeconomics, the course will
focus on competitive stategies. Towards difierent industries and differeat markets, this
course will analyze that how to select a better sba&ry in pricing, product di:fferentiation, and
otSut competition, etc, and to explain the critical factors to reach beter perfornmce in
.hrdness <leeieio+qeHs&

cowse Leuning oucoms: Atlfie end ofthe course, participants win be able to;

1. Apply knowledge of ttre mechanics of supply and demand to explain working of
martets.

2. Integrate knowledge ofchanges in demand and supply to explain market behavior.

3.. Demonstrate a good knowredge of the relations between production and cos-s.
i' 

'"loficient1v rpply knorv.iecge of -<ey r:aiket sirar:cieistics ic anaii-ze cclsequencesci
different market structure

COURSECONTENT

UNIT I

Demand rxmagement and market f6rces; Forecasting for handring demand; Application of
derrand and supply erasticity; valuing physical o.op;b and inputq pricing i" 

" ""-p"titir"markel

UNffS

Equilibriun of a firm" market skuctures and competition- perfect competition, monopory,
monopolistic competition, oligopoly ftinked demand curve model), price discrimi;don. '

UMT tr
Ecoaomics of Digital platfonns such as Amazoq zomat,-, uber, Netflix and Facebook,
emphasizing their applications in public policy and businesses.

Page 4 of 27



Semester-I
(Examinations to be held in December 2023,2024 urd2025)

UMT IV and LINITV
with-fie }elp of.6ese t_Inits, gtieipants .re orpeeted to incoryr-atetoneeps fu'm fu'eotne-

into a real-world project. The objective of the project work is to provide a thorough

understanding ofhow the theoretical knowledge learnt during the course can be applied in the

decision-making process.

Tfte .poject car De- oorrrFtftetrsive anse sttldy {coverfutg sifigle dgarhationAtffi'?fimctiotfttt

area problem formulation, analysis and recommendations/ inter-organisational study (aimed

at comparison/validation of theory/survey 6f management practicesy field-based projects

(empirical study) etc.

Sd'me ifi'dicatieeffpies forfteitro,i-ccfitirrkirnftie eoEite {fE:
l. Assess market characteristics and finn lwel behaviors

2. Analyze macroeconomic and microeconomic variables at the frm and country levels.;

3. Explore asymmetries and extemalities as forms of market failure and as best practices for

equilibrium outcomes within market structures.

4. Create a business plan

Additional Readings:

The Economist; The Mint Magazine; Business Nervs Today; The Economic Times; The

Hindu; The Finaaciai ExPress

Course eode: lvfBEXe 1.O2

Credits - 5

Contact Hours- l0 hours per credit

Course Title: Econoreiesfor Managers

Maximum Marks- 100

Internal Assessment- 50
End Term ExaminatiorF- 50

Microeconomics (5* Edition). oxford

2.

3.

4.

Suggesteil Reailings
l. Dominick Salvatore (2009). hinciples of

University Press.

pindyclq Rubinfeld and Mehta (2009). Micro Economics (/ Edition). Pearson. Lipsey ard

Cbrystal(2008). Economics. (1lfrldition). OxfordlJnivensiq?ress'

McCanr, Brian T.; Froeb, Luke lv{- (2013)' Manageriat Economics: A problern solving

approach(3d Edition), Cengage Learning.

5. Baye, Michael R- (2014). Managerial economics and business

McCraw-Hill lrwin.

Evaluation Crilqia

strategy (8fr Edition),

Continuous Comprehensive Evaluation (CCE)

The caodidates will be evaluated on the basis ofccE. After completion of each UNIT in every course

there shall be internal assessment of 10 ma*s each (total 50 marks)

Term End Exam

The Term End Exam shall have a weightage of 50 marks. The Question Paper will have three parts A"

e Ld C. h ;* a, there shall bsfive 
"queJaons or z marr<s each^from the syllabus. All the questions in

;;'l; ";;pui.ory 
(totBt ro ma*il. part B shatt consist-of six questiotrs of 05_marks each with

il"tj"J"pp6"utio" of th" 
"on""pt" 

rudied in the co,rse. All the questions in part B are compulsory

it tU:O -ua*}. Pa*C shal.consist of -hr''o 'trong -aas:lrer -type/ case surdy -qestionsof 13 marks

each. The candidate hasto attempt any one question (total l0 marks)'

I ^t\W Page 5 of 27



Semester -I
(Examinations to be held in December 2023,2024 ainil2025)

CoafteCoder MBEXCI,ff3
Credits - 5
Contact Ilours- l0 hours per credit

Coune Tittc Ma*efing{orErecufives
Maximum Marks - Ifi)
Internal Assessment- 50

End Term Examination- 50

evolution; Marketing mix; Strategic marketing
environment. Concept of market Segrnentation,

CotnsOoewiew
The course will help participants understand the major concepts aad tools of marketing, the
environment and how sawlr marketers make quick decisions, make adjusanents to rapidly
changing market conditions, lower costs and build reiationships. In that process, they ensure
share of the market, share of the mind and add to the bottom line.

Course Learning outcomes: on successful completion ofthe course> the students will be able
to;

1. Develop an ability to assess the impact of the environment on marketing firnction.
2' Formulate marketing strategies that incorporate psychological and sociological factors

which influence buying.
3. understand concept of Branding development of product and significance of market

segmentation, targeting and positioning.
4. Anaiyzing marketing charneis and the concept ofproduct <iistribrfion.
5. Evaluate techniques ofsales promotion, significance of marketing research.

UNIT I: Introduciio, to Dlarketing and Brand

Introduction: Marketing concept and its
plaruring, Market Analysis and lvlarketing
Targeting and Positioning

Role of,Braqds jr Mar*eting;. Brand Buildiry, \4sasuriug. aad ManagiggBraed Eagiry;

{JNIT II: Product Lile and Channel Management

Concept ofa produc! Classification of products; Major product decisions; product line andproduct mi4 Product life cycre - strategic implicationsiNew product development pricing
Decisions

Marketing channels: channel Design Decisions; Managing channel Relationships; Rore ofRetailing; Market Logistics; E-commerce and onrine Reta ; Exploiting Grobar Markets;
Socially Responsible Marketing.

I n nlW Page 6 of 27



Semester -I
@xaminations to be held in December 2023 , 2024 all.d 2025)

Co-nne- Coder' lvBEXCt03
Credits - 5

Contact Hours- 10 hours per credit

Conrse TitH Mrrkrtrifig ftr Ex'6c1ri?es-

Maximum Marks - 100

lntemal Assessment- 50

End Tena Examination- 50

UMT III: Marketing Communication Framework

Role of Integrated Marketing Communication; Developing Effective Matketing 2, Public

Relations, Events and Experiences; 14a1agrn8 Personal Communication - Personal Selling,

Direct and interactive Marketing, Word of Mouth.

Social, ethical ard tegal aspects of m-arketing; Marketing of sel'vices; Irtern:ational marketing;

Green marketing; Cyber marketing;

UNIT IV and UMT Y:

With the help ofthese IINITs, participants are exPected to incorporate concepts from the course

info a reat-wortd projert. The objeetive of ihe project work is to 'plovide a'dlorougil

understanding of how the theoretical knowledge leamt during the cowse can be applied in the

decision-making process.

The project can be comprehensive case study (covering single organisation/multifiurctional

area ptoblenr formulation, analysis and reconimetldatiorls)/ inter-organisational snrdy (aimed

at ccr:1panscn ,,alidation of theoryisurv'ey of managernent practices)i f;eld-based pro"iects

1 enDiric al s!"id-".) etc.

Some indicatir''e topics for the proj ect -* oi'k il this cctilse are:

1. Developing lvlarketing Plan of any brand

2. Brand Equitv Evaluation

3. B2B lvlarketing & Sales strategies lor any company

4. Study on marketing mix & competitive analysis

Suggested Readings

1. CW Lamb, J F Hair, Dheeraj Sharma, C McDaniel' (2012)' Marketing- A South Asian

Perspective. Cengage Learning, lndia.

2.Dawnlacobucci;Avinas*rKapoor.(20}t).MarketingManageme[t-ASout}tAsian

Perspective. Cengage Leaming

3. Etzel M.J., Walker B.J. and stanton william J. Marketing concept & cases special

Indian Edition (13th Edition). Tata Mc Graw Hill'

4. Perrault. W.D (Jr.), Cannon, J.P., & McCarthy, E'J' (2010)' Basic Marketing': Tata

Mc Graw,Hill New Delhi

5. Philip Kotler, Kevin Lane Keller, Abraham Koshy and N{ Jha- (2014) Marketing

Ivf€nrigemert-ASotrthAsitmPers.pective(-l4ttrE'dirion):Pearso4Irdia.
Page 7 of 27



Semester -I
(Examinations to be held in Decem&r 2023 , 2024 and 2025)

C6urst-Cde: IVBEXCfO3
Credits - 5

Contact Hours- 10 hours per credit

Coune Title MakeringfrrEi.ecrtivrf
Maximum Marks - 100
Intemal Assessment- 50

End Term Examination- 50

6. .R;ijan Srixera. Markering Ma*rgerreng, Tara Mccfifi, Hfl.
7. Ramaswamy, V. S., & Namakumari, S. (2009). Marketing management: global

perspective Indian conGxt (4th edition.). New Delhi: Macmillan.

8. Stanton William J - Fundamenrals of Marteting (TATA Mc Graw Hill)

Evaluation Criteril

Conlimtous Comprehensive Evaluation (CCE)
The candidates will be evaluated on the basis of ccE. After completion of each UNIT in
every course there shall be intemal assessment of l0 marks each (total 50 marks)
Term End Exon
The Term End Exarn shall have a weightage of 50 marks. The euestion paper will have
three parts A' B and c. In part A, there shall be five questions of 2 marks eiach fiom the

YBb* All the q]estions in parr A are compulsory (total r0 marks). part B shall consist
of six questions of 05 marks each with practical application of the concepts studi"a a ,t .
course. All the questions in part B are compulsoryftotal 20 marks). part b shall consist of
'i:wo long answer tvpe/ case study questions cf 10 marks each. The candidate ha. to ufi.*pi
any one question (totai 10 rnarks).

I ^^/!t-|,+rrr'
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Semester -I
(Examinations to be held in December 2023,2024 and 2025)

Course Code: I9fffiXC104

Credits - 5
Contact llours- 10 hours per credit

Course Title: financlaf and Maragement
Accounting

Maximum Marks - lfi)
Internal Assessment- 50

End Term Examinatiorp 50

Course Ovemiew:

The course covers basic concepts and practices in finance. This course will acquaint the

learnen with the fundamentals of financial maflagement and its applicability to corporate

financial planning and decision-making. The students will be able to comprehend the

frrndamentals of financial planning and the instruments avaiiable ia the finaacial markets. This

curriculum adds value to undergraduate professional education in the field offiaance.

C o un e Lea ruin g O bj edive: :

I. To intoduce fte teamers to Tinancial Management and its appEcation in prractice.

2. To provide an in-depth lnowledge on the allocation of, sou.cing, and management of
financial resources.

3. To develop knowledge on the role of financial manager in the competitive business world.

4. To acquaint the students with the process involved in making short-teml working capital

decision as well as iong-tenn caPital budgeting decisions.

5. To develop an abilitr to apply accoi:nting soft.,vares in business.

f. To enhance ihe leamer's abilitv in dealing w:th raising of finance and investrnent decisions.

UNIT I:

In this unit, students will develop a deeper understanding of the role played by accounting in

contemporary business world, and how accounts are prepared and monitored to provide

valuable information to the stakeholders. The learners will understand the role and evolution

of accormting double-entry bookkeeping, accounting conc€Pts and conventions, recording

transactions, f,nancial statements, depreciation methods, accounting for sole proprietors and

companies. The students will have a comprehensive and detailed rmderstanding of financial

reporting, as well as skill set that will allow them to interpret the financial information and

makc.irfor.dseaegic btsin*s decisions. Tkrc,gpla#ory frmerk-fsr.thc'prepaation and

presentation of financial statements will be better understood by strdents. The unit will also

cover ratio analysis, cash flow and fimd flow analysis.

W Page 9 of 27



Semester -I
(Examinations to be held in December 2023,2024 and,2025)

Course Code; MBEXCIO4

Credits - 5

Contact Hours- 10 hours per credit

Course Title: Ffoiarcial and Ivfaragemerit
Accounting

Maximum Marks - 100
Intemal Assessment- 50

End Term Examination- 50

{II[TIT:

All facets of managemeni are i-pacted by the job of accountants. ln the framework of planning
and directing an organisatioq accountants offer information that is pertinent to both
management and extemal stakeholders. The principles and methods employed by mrnagement
accountants, uiho give managers the rillt franciat in6rmadon and aid ir 6eir <Iecision-
naking are introduced in this unit. The snrdents will leam about management accounting the
firnction of management accormten8, cost deterrnination, cost-volume-profit (cvp) anatysis,
measuring relevant costs and rcvenues, cost allocation, stock valuation, pricing target costing
customer profitability analysis, budgets, responsibility accormting value-based managemen!
perforrnance managemen! and management control.

T]NIT Itr:

This unit is designed to give a hands-on-experience to leamers on accounting software like
Ta*}y. BtlSY, am* Book Keepr.trrder.the exprtise of atrainer,

U}JIT IY & V:

Nii:1 in3 help ci iiiese'.rnix, paiticipaats are cxpectec io incoiporaie ccnceiris iom;ire course
into a r-eal-lrorid project. The objeetive of the ptojeet work is to provide a thorough
understanding ofhow the theoretical knowledge leamt during the course can be applied in the
decision-making process.

The project can be comprehensive case study (covering single organisafion/multifirnctional
area problem formulation, analysis aod reaofirmetfdafions)l inrer.org:ndsatiorral snrdy (aimed
at comparison/validation of theoryaurvey of management practices)/ field-based projects
(empirical study) etc.

Some Indicative topics for the project work in .\is 
course are:

I. Comparison of Financial Performance with the use offinancial tools
2. Comparative Financial Statement malysis
3. Appraising Costing Techniques of Manufacturing Firms
4. Cost-Volurne hofit Analysis

Suggested Readings

1. Samjay Dhamija (2018). Financial Accounting for Managers. pearson India Education
Services Pvt. Ltd
Asish K, Bhattachqya Q02l).F-ssentials of Financial Accounting. prentice Hall India
Pvt-, Limited.'

2.

tl.Lt4 Page l0 of27



Semester -I
@xaminations to be held in December 2023,2024 aad 2025)

Course Thlel.CoErsdCodeMBEXCIS4

Credits - 5

Contact Hours- l0 hours per
credit

Firar,ciaf mC Manegem-em
Accounting

Maximum Marks - 100

Intemal Assessment- 50
End Term Examination- 50

3. Ambrish Gupta (2021) Financial Accormting for Management: An Analytical

Perspective. Pearson Education India-

4. Charles T. Homgren, Gary L- Sundem , John A. Elliott and Donna Philbrick (2010).

Intoduction to Financial Accounting. Pearson.

5. R Narayanaswamy (2017). Financial Accounting: A Managerial Perspective. PHI

Learning.

6. M. Y. Khan and P. K. Jain (2017). Management Accormting: Tex! hoblems and Cases.

McGraw Hill Education.

7. Paresh Shah (2015). Management Accounting. Oxford University Press-

8. Shashi K. Gupta and R K. Sharma (2017). Management Accounting Principles

Practice. Kalyani Publisher.

Evaluation Criteria

Contimtous Comprehensive Evaluation (CCE)

The candidates wiII be evaluated on the basis cf eCE After completion of each L-NIT- in
eve4r course ^rhere shail be i emal assessment of 10 marks each (total 50 marks)

Term End Lrritn

The Term End Exam shall have a v-eightage of 50 marks. The Question Paper will have

three parts A, B and C. In part A, there shall be five questions of 2 marks each from tle
syllabus. A1[ the questions in part A are compulsory (total 10 marks). Part B shall consist

of six questions of05 marks each with practical application of the concepts studied in fhe

course. AII the questions in part B are compulsory (total 20 marks). Part C shall consist of
two long answer type/ case study questions of 10 marks each. The candidate has to attempt

any one question (total 10 marks).

[ ^ AI]\ \Jw\-y'*
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Semester -I
(Examinations to be held in December 2023,2024 and 202)

Course Code: 1!BEX!- I05
Credits - 2

Course Titfe Viva-Voce
Maximum Marks - 50

MBEXV 105 : The code represents viva-voce examinatior of MBA Executive semester -I. The
viva-voce shall be held for 50 marks (2 credits) & two external examinem (one Academic & one
Corporate and one internal examiner. The Viva shall examine the candidates for their undentanding
of management concep6 covering tlie eatire first semester sylla6us.

Page 12 o{ 27



Semester - I
@xaminations to be held in Ilecember 2O23,2O24 ald 2025)

(Yalue Added Couse)
Course Code: MBEXV 106 Coursc Title: Fundamentals of Rcseerch and

Report \ilriting
Credits - 3 Maximum Marks - 50
Contact Hours- l0 hours per credit Internal Assessment- 25

End Term Examination- 25

Coarce Ovewiew
This course is designed to emphasize the foundational methods and techniques of research in

executive management context. Executives will be exposed to the main components of ttre
research process i,e., research problem, research question, research objectives, research
hypotheses, data collection, ethical issues in research, report writing, and presentation. The
main objective of this course is to enable executives to rmderstand the research process and
conduct research project in an area of their choice.

Course Lemning Oulcomes:

& oompl'etion of'this eourse, execBtivcs 'wilt be abte tn

1. Analyse research problems and use statistical tools and techniques to analyze data.
2. Formulate representative sampling methods to investigate the research problem for

better decision making
3. Demonstrate koowledge in differerit types of re-search methods andatctl iqires
4. Propose a research design to address a problem
i. Desi,n a ias;a:ch qu3stionila;'3 lL-: collect data:o addless a rrobiei:r
5. Discirss iaa indi::gs oilie resea;:}t st,-,dy-

COURSE CONTE*'T
UNIT I:
Fundamentals of Research: Role of Research in Busiaess and Industry; Current Status of
business research in lndia. Problem Formulation and Statement of Research Objectives.
Research Process & Research Desisns-

UNITtr:
Sampling Methods - Probabilistic & Non - Probabilistic Sampling, Sample Design &
Procedures- Sample size estimation, etc; Survey Method- Questionnaire and Questionnaire
Design, Check List, Interview Schedule; Measurement & Scaling.

I.II{IT Itr:

Descriptive and Inferential Statistics using SPSS

Research DocifiientationlReport YAriting: Meaning of Report; Different Types of Researefu

Report, Structure of Research Repor! Different steps of report writing; Use of Tables and

Figures; Oral Presentation.
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Semester - I
(Examinations to be held in December 2023,2024 afi 2025)

(Yalue Added Coune)
Course Code: MBEXV 106 Course Title: Fundamentals of Research and

Report Writing
Credits- 3 Maximum Marks - 50
Contact Hours- l0 hours per credit Intemal Assessment- 25

End Term Exam ination- 25
Stttggested Reatttigs

1. Malhotra Naresh K; Marketing Research- Ar Applied Orientation, Pearson Education
Asia

2. Sekaran, U. and Bougie, R., Research Methods for Business: A Skill-Building
Approaeh, rilriley Publieation

3. Naval Bajpai; Business Research Methods; Pearson Education; New Delhi

4. Cooper Donald R. and Schindler Pamela.; Business Research Methods; McGraw Hill
Intemational Editions

5. Sekaran, U. and Bougie, R. (2019). Research Methods for Business: A Skll Building
Appro ae h,'E I e ; N ew Delhi: 1! iley lndia

6. Mark Saunders, Philip Lewis and Adriant Thomhill (2017). Research Methods for
Business Students, 8/e; Pearson Education

Eval*dtios.Criterit

There shail be iateraal evaluaiicll of 211 the VAC Cc::rses on a roial cf 50 narks. The
r:rteriral e1,al,-:aticri .o'in-actel:s .'., iii ;cnsist of Preseiiietio,-1s, ca:e -rfr_rC1' aaa-r,sis.
,issigninenls, :viJ1 , snap tesi eic. soieaci over 25 marks anci a tlnai lrri*en exam oi25
mari<s
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Semester -II
(Examinations to be held in May 2O24,2025 ail 2026)

Course Code: ilBEXC20t
Credits - 5
Contact Ilours- 10 hours per credit

Counse Tide Corpdrate Fiadace
Internal Assessment- 50

End Term Examination- fl)
I'loximurn lYorkc - loo

Course Oveniew:
''Ih.*e purpose offtis dourse is fo edable dre audierlc? fo fiiderstand tre firitmcial deicisirm-rnd<ing
process and to interpret the impact that financial decisions will have on value creation. The course
starts with a discussion on the valuation and proceeds to long term investnent decisions. The
capital sfucture and sources of finance are discussed next with a detailed analysis ofthe concept
of leverage. The detailed analysis of the dividend decision ofa firm and all related issues will be
taken up in the subsequent classes. The course will be complete with a preliminary discussion on
working capital maaagement.

Course Leatning Outcomes: By the end of this course, a student would leam:

l. Identi$ financial challenges faced by a business enteryrise,
2. Apply Tools and techniques for making financial decisions,
3. Analyze Finalchl management practices in corporate sector.
4. Integrate the concep aod apply the financial concepts to do the capital budgeting.

COURSE CONTENT

UNIT I: Intrcductioa to Finareie! )laflagem rnt
C;ncep: oi Fuiancial rrranagealant, Finance ii.racrions, ccais oi finance ianction - profii vs.
Wealth Maximization; fusk-Retum tradeoff; Time Vaiue of ivloney
capiial Structure vs. financial simcture - capitalization, Financial, operating and combined
leverage. EBIT-EPS Analysis, Capital structure Theories

UNIT II: Capital Structure Decision
capital Budgeting- sigrificance, principles, capital budgeting proposals, methods of appraising
Proposals. Sources of Frmds: Short term sources, Long term sources, Factors influencing capital
structue, cost of capital- Methods of computing cost of capital, Leverages-Types aud
Measurement

UNIT III: Dividend Decisions and Working Capital Management

Dividends and value of the firm - Relevance of dividends, the MM hypothesis, Factors
determining Dividend Policy- Major theories, working capital Management: Meaning,
components, gross vs. net working capital, determinants, Financing of working capital.
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Semester -II
(Examinations to be held in May 2024,2025 and 2026)

Course Code: lvIBEXC20l Course Title: Corporate Finance
Credits - 5 Jntemal Assessment- 50
Contact Hours- 10 hours per credit End Term Examinatior 50

14qlirnurn Morks- loo
UNIT IV and L.IlrlIT Y:

With the help ofthese units, participants are expected to incorporate concepts from the course into
a real-world project. The objective of the project work is to provide a thorough understanding of
how the theoretical knowledge learnt during the course can be applied in the decisioa-making
.proeess..

The project can be comprehensive case study (covering single organisation/multifimctional area
problem formulation, analysis and recommendationsy inter-organisational study (aimed at
comparison/validation oftheory/survey ofmanagement practices/ field-based projects (empirical
studl ) ete.

Some Indicative topics for the project work in this course arc:

I . Investrnent Analysis of ABC Company
2. A detailed analysis of Costing models of ABC company
3. An extensive report on Working Capital Management
4. A study on cash management cfa companv

; : ; 1,? z. : ! !: :.t li i ;1 93

f . iM Pandey Financial Management
2. iV{.Y. Khan, P K Jain Financial Management - Text and

Problems
3. Prasana Chandra Financial V{anagement Theory and

Practice
4. Shashi K.Gupta, R.K. Sharma Financial Management
5. Rajiv Srivastava, Anil Mishra Financial Management
6. James C Van Home, Sanjay Dhamij4 Financial Management and Policy
7. Chandra & Iyer Financial Management

Evalustion Citeria
Continuous Comprehzns ive Evaluation (CCE)

The candidates will be evaluated on the basis of CCE. After completion of each UNIT in
every course there shall be internal assessment of l0 marks each (total 50 marks)
Term End Ltaryt

The Term End Exam shall have a weightage of 50 marks. The Question Paper will have
three parts A, B and C. In part A, there shall be five questions of 2 marks each from the
syllabus. All the questions in part A are compulsory (total l0 marks). Part B shall consist
of six questions of 05 marks each with practical application of the concepts studied in the
eourse. All the questisns. in palt B are -eornpulsory (total 2O raarks]. Part C shaS eonsas*_of
two long ansn.er t1pe,/ case study questions of 10 marks each. The candidate has to attempt
any one question (total 10 marks)' 
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Semester -II
(Examirations to be held in l/{zy 2024,2025 and 202Q

Course Code: MBfiXCZOz

Credits - 5
Contact Hours- l0 hours per credit

Course Overview:

Course Title: Managing Human Resource and
Employee Relations

Maximum Marks - 100
Internal Assessment- 50

End Term Examination- 50

Hunan resowce management (IIRM) is the srategic aprproach to nudure and empower employees

and ensure a positive worlglace environment When done corectly, HRM allows compeies to
grow their businesses and retain top talent. However, when done poorly, HRM can lead to
decreased employee productivity and tumover. Its functions vary a6oss different businesses and

industries, but typically include recruitmea! compensation and benefits, raining and

development and employee relations. This course intoduces the participants towards the
principles and practices of human resource rnanagement. The course aims at understanding
ualyzingedapply.ing fimMand.b€st.practic€6.ofhtffiffi.rsoffis.maagsffifit.to.Eanagc
and lead people effectively in order to gain competitive advantage.

Course Learning Outcomes: On successful completion of the course, the candidates will be able
to:

1. Understand the changing environment of the HRM, contemporary tools and techniques
and the role of the HR managers.

2. Apply approEriate scientific irrethods and techrliques for recn:itment aad seiection in
vtdciis trgaeisaticirs.

3. Develcp effective performance appraisal schemes and training programrnes for
organisational devdopmcnt afrd eruployee's prof*sional gre*th.

4. Understand the implications of employee relations and effective grievance handling.
5. Fonnulate and solve real life problems using the concepts and techniques of HRrV.

COURSECONTENT
1]I\IT I

Human Resource Philosophy, Changing environmeat of HRM, Strat€gic human resource
management, Trends in HRM, Organisation of HR deparment, any other conternporary area

UNITtr
Human Resource Planning and forecasting Recruitment & Selection, Job Analysis, Writing job
specification, work samples & simulation, Interview - common interviewing mistakes, ds5igning
& conducting the effective interview, building employee commitment, training & dwelopment,
ereb'Btive deyelopril(ni fErfdffie'ce 4pprdis6f, c'dr.ffi ptffiing ed devel@menq aay'tfttrer
contempora$r area-
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Semester -tr
@xaminations to be held in May 2024,2025 and 2026)

Course Code: MBEXC202

Credits - 5

Contact Hours- 10 hours per credit

Course Title: Managing Human Resource and Employee
Relatiors

Maximum Marks - 100
Internal Assessment- 50

End Term Examination- 50

UNITItr
Compensatioq cunent tends in compensatioq incentive system, welfare me.$ures, industrial
relations, trade union, collective bargaining, discipline sdministarion, grievances haadling
managing dismissals and separation, employee health, future of HRM, any other contemporary
alea-

UNIT lVand IJNIT V:

With the help of these uMTs, participants are expected to incorporate conc€pts from the co6rse
intosftEl-work*pjet.:r+rc'objertiveofilrgpujeu'*ort.is.to'pviieadmnoqgh.undasarr@
of how the theoretical knowledge leamt dming fte course can be applied in the decision-making
process.

The project can be comprehensive case study (covering single orgmisatior/multiirnctioaal area
problern fornrelatioE aaalysis aad recornmeedations)/ .irter"org*nisational sttrdy (aimed at
comparison/validation oftheory/survey ofmanagement practices)/ field-based projects (empirical
study) e;c.

Some Iodicative topics for &e project work in tliis course are:

1. An appraisal of Recruitment and Selection
2. Collective Bargaining and its impact on organisational performance
3. Analysis of Executive Development Programs w.r.t Talent Retention and development
4. Analysis of best practices of HRM in select organisations

Suggested Readings

l. Gary Dessler, "Human Resource Management", seventh edition, prentice Hall of India p.
Ltd., Pearson.

2. David A. Decerzo & Stephen P.Robbins, Personnelnluman Resource Management, Third
edition, PHVPearson.

3. vsP Rao, Human Resource Management Text and cases, First edition, Excel Books, New
Delhi - 2000.

4. Dr. R.venkatapathy & Assissi Menacheri, Industial Relations & Labour welfare, Adithya
.Pablied.ioas, .CBE, 20O1.

5. Robert L.Gibson and Marianne H.Mitchell, Introduction to counseling and Guidance, vI
edition, PHI, 2005. Equipmentvsoftwares and o&er teaching aids and tools: Computer, LCD
Projector, OFIP, PowerPoint slides Preferable Method ofTeaching: Lectures and Case Study.

6. P.R.N. Sinha & Indu Bala Sinha, Industrial Relations, Trade Unions and Laborn Legislation.
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Semester -II
(Examinations to be held in May 2024,2025 nd2026)

Course Code: MBEXC202

Credits - 5

Contact Hours- 10 hours per credit

Course Title: Managing Human Resource and Employee
Relations

Maximum Marks - 100

lntemal Assessment- 50
End Term Examination-- 50

Page 19 of 27

Evaluation Criteria

Continuous Comprehens ive Evaluation (CCE)

The candidates will be evaluated on the basis of CCE. After completion of each UNIT in
every course there shall be intemal assessment of 10 marks each (total 50 marks)

Term End Exam

The Term End Exam shall have a weightage of 50 marks. The Question Paper will have

three parts A, B and C. In part A, there shall be five questions of 2 marks each from the

syllabus. All the questions in part A are compulsory (total 10 ma*s). Part B shall consist

of six questions of05 marks each with practical ap,plication of tlle concep. ts studied in the

course. All the questions in part B are compuisory (totai 20 marks). Part C shall consist of
two long answer type/ case study questions of l0 marks each. The candidate has to attempt

any one question (total 10 ma*s).

I



Semester -II

(Examinations to be held in May 2(24'2A5amid}ff2O

Course Code: MBEXC203

Credits - 5
Iool"t Uoo"t- 10 hours Per credit

Course Title: Consumer Behaviour
Maximum Marks - 100

Internal Assessment- 50

End Term Examination- 50

Coutse Overiew

Marketing involves decision making in areas like yoduSt' pricing' brancling' distribution' and

promotion. Consumers *o J;;:;Gected to these a"ti'iont 'nitt' 
an aim to extract desired

rcsponse. Marketing ttrtto';;-;;-# signiflrcantly improved if these decisions based on

consumer insights' trla*eting s;tJ"o*JJ* " 'n"rough 
understanding ofwhy do consumers

behave the way they a" * *itJg ,ri-,rlir rni. course is desigred to provide insight into

consumer psychology with special focus on how consumers thinh feel and respond to marketing

stimuli. The course aims to eq;;t poni"ip*o to 
'iew 

marketing phenomena from a customer's

petsPeetive'

CourseLearningOutcomes:Onsuccessfulcompletionofthecourse'thecandidateswillbeable
to:

1. Develop an understanding of factors that influence consumer buying behavior

z'. Appretiare memal proces;es thar precede the'det of?urchds€

3. Leam models that map and explain consumer buying processes

+. L:ail',iclv to base li:arkEting iecisicns cn consur:ler insigi.its

i. i_::i,ersti,nd i:.,., 1:-i.ice .: ,l : i,: :C -r,.t1:-',ll,i -,',:i:is cl Iti:'ii:3i'::har'ic'

COURSE CONTENT

UNIT I

ConsumerBehaviourFrrndamentals,Applicationofconsumerbehaviour:managerandconsumer
p"*p".rio".. Theories, models and ks implications for consumer buying behavior

UNIT TI

Individual Determinants of consumer Behaviour, Perception consumer Motivation, Personality,

Sslf-GoprcPr"-Learrl.ing -Aagrde foruratiop aod Clapgs

UNIT trI

Extemal Influences in Consumer Decision Making; Culture, Social Class and Group Dynamics,

Opiniol Leadership, Adoption and Diffi:sion, Cognitive Dissonance
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_ Seme$er -II
(Examinations ro beheld in May2 024,2025 aad2[Z6)

Course Code: MBEXC203
Credits - 5
Contact Hours- l0 hours per credit

UNITIVaadUNIT y:

Course Title: Consumer Behaviour
Maximum Marks _ 100
Intemal Assessment_ 50

End Terrn Examination_ 50

^W-1th.the 
h:.b of rhese units, participants are expected to inra real-world project. The ofitive 

"f 
il;#";;;;Eco{p}orat€ concepts from the course into

IXf rheoreticar knowredge r"._t d;;;; ffi: ffil #,?,*"ilH [:ffifffi,
The project can be comprehr
,:*,.ilJ;";;;;H[;T;H,Sffir.T-'l:T*y0."-u,tinmctiona,area

ffi *"'dationortheory/suwey;iffi ffi?ffi:,ffiffi:Hrffi ,S#;;
some Indicative topics for the project work in this course ar.:

l. Role of emotions in Crz. c"rprr.i,. .;;;;,?:Y:' Decision Making

:. a*.,iJ" 
"it"rr,illiron 

m response to a product category

+ s,yine M*i;"#;"J:H,$;H;**.t
Suggested ReotJings

, 
,t}lry#d;.G:nd Kanuk. L.L. (20ii) Consumer Behavior, 9rh Ed., piertice Hajt.

2. 
latr.a S.K. and Kazmi, S.H.H. (2009) Consumer Behz

- Books. fSSN: S7&SiiaaOOaaO t.ior Text and Cases 2nd Eds, Excel, 
|Srgg;r*anuj. (20il) Consumer Behavior. prentice Hall rndia. rSBN: e78_

" i#fk*i:rfl:r?ffi##. (200s) consumer Behavior concepts and Applications,
t 

8li"rHff#ichaer 
R' (2013) consumer Behavior l,th Ed., prenriceHar. rSBN: 978-

" ill;if#lrf#ffi#,a 
p.w, and Engel, J.F. (2006) consumer Behaviour, cengage.

b**erbb
Contimnus Comprehensive Evaluation (CC E)
The candidates will be evaluated_ on the basis of ccE. After completion of each UMT inevery course there shall be intemal assessment of l0 marts eacrr rtotai so .".r*l*" -"
Term End Exon
The Term End Exam shafl have a weightage of50 marls. The Question paper wilr have threepafts.A' B and c. In part A, there shan befive questions of 2 r;r*. ;;f,.-il rr&ir"o*.An th.e wqlons in part A.T€ compursory 1t^it"l ro mr*";. part B shall consist of sixquestions of05 marks each with practical application ofthe concepts sEdied in the course. AJr
the questions in part B are compulsory (totat zo na*sl. part C shall consist of two lonq answertvpd cdse r'd, questions of r 0 ,fidrks eaeh. Ttre candidarc ho tu 

"n*pr-g *" i""sl*(total l0 marks).
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Semester -II

(Examinations to be held inWrry 2824'2O25 and 2fi16)

Course Code: MBEXC204

Credits - 5

i"ot", Uo".t- 10 hours Per credit

Course Title: Prodgction and Operations

Maximum Marks - lfi)
Internal Assessment- 50

nia ft"t Examination- 50

Cowse Overview:

rhe coruse is clesisred to acquaint the'Pu*: T.* 1T]"S;rHLTffiiff "t$ty":
*O ,"r*, of Production and Operation functions m

Productivity improvement i";;;""t througtr layoul-engrneering and quality managrcment

erc. Effective and efficient r"*1-*pf"'iO-*t *d "*ttot:J 
-"tiurt t';tt t"fo*ce to both

-roof""t "iog 
*a services organizations'

Couse Leo,tnhg Oulcomc:On completion of this course' participmts will be able to:

1. To analyse the t^i"iJfr'A""tio' lanagement€nd 
the related conceps'

2. To apply the '*o* 
typ"' of production proc"""" th" 

"""otialities 
of a product such

,. T$;i#["'ffiff['il[' *'*to .:"13'* 
and measuring or production

and horr tont'ot "* U" ottained on both product and qualtty'

4. To develop '*"*;;;;; 
J"a o'iii the inventory' contro! safety and securitv

ntaaraorent ir'theprodtction process'

COI|PSE CONTENT

tiirilT I: Introduction to Production Systems and Related Concepts

Concept of Production/Operations Management' Production and Operations Management

Relationship with other svr,"r* i, the 6rganisation, Types of Production Systems' Plant

Location: Choice and Sa".ri"r-"f pi*, t ocition, Plant DesigS, Plant Layout: Product Layout

and Process Layout, Criteria for a Good Layout'

[IIrlIT II: Production Planning, Scheduling and Control

Aggrepte Capacity Planning - Approaches to Accre-c:te plming' Scheduling' Loading &

Sequencing, Work St"Ay, ff"t"a S't"ay, Motion Study' Work measurernent' Performance rating

Work SamPling Time StudY'

UMT III: Material and Inventory Menegement

AnoverviewofMaterialManagemen!IntegratedSystemofMaferialsMarragemen!Materials
Requirement Planning, Prnchasing Systems, Vendor Analysis & Cmu'ol' Materials Manageme'nt

in Other Areas of Management Functions. Concep and tmportance of Inventory Managemen!

Invento,ry Models, Inventory control techniques.

tl,nW pr7rU1tl|



SemesEr -II
(Examinarions to be beld in May 2 024,2025 ud 2026)

Course Code: I,IBEXC204

Credits - 5
Contact Hours- I0 hours per credit

UMTrVand UNITV:

Course Title: production 
and Operations

Management

_ Maximum Marks _ tOO

_ Intemal Assessment_ 50
End Term Examination_ 50

,Y.rl 
*",0r, of these UMTs, parricipants are expected k .

mto a real-world project The objec,i"" ,ru" *.ili## -**tpoT:" 
conc€pts from the course

foll:.*"**'"o"arknowbdiehamt;dil#:ff *Hffi ".T:t#[ffi;
The project can be comprehc
R.obi; 6;;;";X;;:i"'" case studv (covering single organisatior/multifirnctionar 

area*rprri*r;;;;;;;;lt:,* rec^ommendations/ inter-organisatio,n"I 
"toay 

(aimed at
study) erc. - -- -'Jry/su.vey ofmanaganentpractices/ 

field-based p-;il <[rr*,
some Indicative topics for the project wort in this course are:

I. Inventory Contol k

3. ffffifl*#,ilffH,eHtr:,Hl#T"*,*,
4. R.d;;;;;#"11I^?I] *d 

J:"."tion ora selecr organisation

suggesred Readings 
ouctlon and Material Nlanagement

t 
i#;"a_fli$rt,RJ. 

.production 
and Operations Management,, 6th ed. New Derhi,

i. .r*,t.i;. .ff$;Y":lon Mana,ement', New York, Iohn w,v.
4 chary rn,,*.;"#T',H#fi.Xrcml;;m 

i:,tGrawHi,5. Chunawalla & patet production 
"rd 

Op;;;;;*agement,, Himalaya publication.6. Dr. K. Aswathappa" 'production r"r*"g"."ri: ur-araya publication.7' E' s' Butra & R. K. Sarin: Modern r.i*i"Jfr.,ions Management, John wiley.8' Muhlemanq J' oakland & K- Lockyer 'il-u}; and operatioDs Management,,

9. N. G. Nair .production 
and eperations Management,, Tata McGraw Hilll0' Panneersalvam '*'":lri and operations-Managemenf , publisher prentice Ha,India Leaming private Limited

l r' R' B' Chase & N. J. Aquilano: production and operations Managemenu Irwin.
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Semester -tr

(Examinations to be held in May 2024 '2025 
allLd2026)

Course Code: MBEXC204

Credits - 5

doir"o Uouo- lo hours Per credit

Course Title: Production and Operations
Management

Maximum Marks - 100

Intemal Assessment- 50

End Term Examination- 50

Evalualion Criteria

Contit uous Comprehetuive Evaluation (CCE)

The candidates wilt Ue e'AuutJa on *t'O^O of CCE' After completion of each UNIT in

every course there shall be t##il;;;'ioito -ttt each (total 50 marks)

W#Kr-*shall have a weightage. of 50 t$t:rh" Question Paper will have

three parts A, B and 9 ' 
p* ,.n' ti"i? Jiil be five questions oi 2 marks each from the

syllabus. All the o',"'oont t 
'r'#e *t ""-p"rt"ty 

(totat t o marts)' Part B shall consist

oisixq$s$iossorS*:ffi ;*"ffi ffi,"ffi;!ff ffi Hffi:?ffi
nTil;l[*":!TJIJffi'"#"'#;""ril;;k"""'h'rhecandidatehastoauempt
any on;question (total 10 marks)'
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.outse
redits

Semester -II
(Exaininations to bc hcld in Mey 2 U24, 2U2S anit 21126)

Code: MBEXV205
_ 2 Course Title Viva_Voce

MaximumMarks_50

f,::#"ilXi oJl!,o"Iiff*To.1*-,oce examination or.MBA Executive semester _rr. rhe
corporare and one internar 

"--::fl' 
cr-edits) & two external 

"ru.in"o lon" ;;;;" ; .."
"r,*"g",.", .,ffi #ffil.h$;:1f:ffiffi"-aia,'"' "' 

*.l,iliH,i.r,
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Semester -II
(Examinations to be held in Mry 2024,2O25 and 202Q

Course Code: MBEXV 206

Credits - 3
Contact Hours- 10 hours per credit

(Value Added Cowse)
Course Title: Optimisatior Techliques for

Decision Making
Maximum Marks - 50

Internal Assessment- 25

End Term Examination- 25

CowseOvewicw:

Data collection, presentation and analysis are important for objective decision making.

.Orgacizatioffi today value the sigrifieaae e .& .&. Mac4trs sboul* posess the ski{b .to.exEaot

actionable information from data and apply them. This intoductory course will equip participanS

with such skills. The course has two components. In the first, basic statistical tools would be

introduced. With the second componen! participants would leam how to build decision models.

Use of spreadsheet and package software will be extensive. On successfirl completion, participants

would feel encouraged to use quantitative analysis in their work.

Coune Learning Outcomes: On completion of this course, participants will be able to:

Know different sources of data

Ability to summarize and present data to a diverse audience

Understand and use Descriptive Statistics

Abilitv to use spreadsheet softrvare for data analysis and statistical model building

Le:rn inaragenen! science toois critical lcr decision mai<iilg

:de;:tia' c.oportiinitie,; ici appiicatict] oi ilanage*:;i-J science iools

,A.biliq to build and sol.re irnear prcgramrnlrg mod,els using spreadsheci soft,vrare.

Develop critical thinking and problem-solving skills.

COURSECONTENT

UNTT I:
Statistics and its importarce for managers, Data collection, Quality of data, Descriptive

statistics, Covariance and Correlation, lntoduction to RegressiOn: what is liaear regression,

fitting ofthe linear model, using Regression for prediction.

UNIT E:

Introduction to Linear Programming (LP): Quantitative analysis and decision making.

Formulation of LP models, Meaning of solution and solving LP problems, Applications of LP

in Marketing, Finance, Operations management, Decision making under Certainty, Risk and

Uncertainq.

UNITtrI:

Working on optimizing Transportation and Assignment Cost under different conditions using

Tmnsporrafiod probtem add lrds-shipmemprrtbleri. Assignmetrr pioblem.

Page 26 of 27
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N
Semester -II

(Examinations to be held in May 2024, 2025 atd,2A26)

(Yalue Added Course)
Course Code: MBEXV 206

Credits - 3

Contact Hours- l0 hours per credit

Suggesled Reodings

Course Title: Optimisation Techniques for
Decision Making

MaximumMar*s-50
Intemal Assessment- 25

End Term Exarnination-- 25

l. Aczel, Amir D., Sounderpandian, J.,& Saravanan p. (2012).complete Business statistics (7th
ed.). india: McGraw Hill Education India Private Limited.

2. Albright, S.c.,& winston, w.L. (2015).Business Analyrics: Data Analysis and Decision
Making (5th ed.). Cengage Publicarions.

3. Andersorl D., S*,eeney, D., Williams, T., Camm, J., & Cochran, J. (2014). Statistics for
Business &Economics (12th ed.). India: Cengage Leaming.

4. Anderson, D-, Sweeney, D., Williams, T., Martin, R.K. (2012). An Introduction to
Maagernent science: Quantitative Approaches .to Decision Mdcing (1 3th ed.): Iadia .ceagage
Learning.

5. Balakishnan, N., Render, B., Stair, R. M., & Nlunson, C. (201i). Managerial decision
modeling. Upper Saddle River, Pearson Education.

6. Pcwell, s. G.. & Baker. K. R. (20r7i. B-,rsiness anal;'tics: The arr of modelieg .,;'irh

:.:ie a.is.-. -- --is. 1l'rie-. 
.

:i.-]. hd-'a: i:?isoit Euucariuil.

Evalaation Criterit

There shall be htemal evaluation of all the vAC courses on a total of 50 marks. The
intemal evaluation components wiii consist of presentations, case study analysis,
assignments, lvIST, snap test etc. spread over 25 marks and a final *ritten exam of25
mark.
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